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Abstract: Thanatourism has experienced significant growth, both in terms of its commercial potential 

and scholarly attention. In Malaysia, the government has expressed interest in developing 

thanatourism as a source of tourism revenue and a means of preserving the nation’s history and 

heritage. However, despite the increasing commercial interest and the considerable potential of 

thanatourism in the country, there is a notable lack of scholarly research, particularly concerning the 

market potential of thanatourism in Malaysia from a local perspective, and across different 

generational cohorts. In response to this gap, the present study seeks to advance the literature on 

thanatourism within the Malaysian context by examining local residents’ understanding, acceptance, 

and perception of the market potential of thanatourism, through the lens of generational cohorts. This 

was achieved via a quantitative, descriptive, cross-sectional study. The research sample comprised 

Malaysian adults aged 18 and above, with data collected through online surveys. A total of 356 

responses were analysed using descriptive analysis, independent-samples t-test, and Eta squared 

statistical tests. The key findings indicated that both older and younger participants had prior exposure 

to thanatourism but lacked a comprehensive conceptual understanding of the phenomenon. Younger 

participants tended to associate thanatourism with supernaturalism, as their primary source of 

knowledge stemmed from entertainment-focused, technology-driven social media platforms. They 

also demonstrated greater enthusiasm and acceptance of thanatourism, with a more optimistic view of 

its market potential. Furthermore, both older and younger participants ranked education as a key 

reason for the development of thanatourism in Malaysia. However, their secondary motivations 

differed: older individuals prioritised commemoration, whereas younger individuals favoured 

entertainment. Theoretically, the study contributes to the body of literature on thanatourism in 

Malaysia by offering generational insights into this niche area of tourism. Practically, it provides an 

understanding of how local residents perceive thanatourism, which in turn assists in gauging their 

level of acceptance towards the sustainable development of this tourism sector in the country. Based 

on the study’s findings, future research may explore the role of religious or traditional beliefs in 

shaping individuals' acceptance of thanatourism and their perceptions of its market potential. 

 

Keywords: Cohort analysis, generational comparison, local acceptance, market potential, 

thanatourism   

 

 

Introduction 
 

The United Nations World Tourism Organization defines tourism as ‘a social, cultural and economic 

phenomenon which entails the movement of people to countries or places outside their usual 

environment for personal or business/professional purposes’ (UNWTO, 2024). Representing 10 per 

cent of the global gross domestic product (GDP), the tourism industry is one of the world’s largest 

economic sectors (Buhalis et al., 2023). In Malaysia, tourism accounts approximately 9 per cent to the 
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nation's total economic output (World Travel and Tourism Council, 2024). Zhang et al. (2023) 

attributed the tremendous significance and rapid growth of tourism to improvements in living 

standards, which have consequently led to increased demand for tourism (Shen et al., 2018; Khanna et 

al., 2021; Zhang et al., 2023). The growing supply and demand for tourism have fostered the 

development of new types of tourism (Zhang et al., 2023), aligning with a shift in tourists' interests, 

which have increasingly favoured higher standards, specialisation, personalisation, and novelty in 

experiences (Millan et al., 2021; Zhang et al., 2023; Butler, 2024). In the context of novelty, i.e., the 

desire for new or unusual experiences (Sharma & Nayak, 2019), dark tourism—or more 

appropriately, thanatourism—has emerged as a promising form of tourism (Sharma & Nayak, 2019; 

Iliev, 2020; Zhang, 2021). For instance, Zhang (2021) found that experiencing tourism in the context 

of natural disasters can provide novel tourist experiences that are cognitive, emotional, introspective, 

sensory, relational, and hedonic.  

Thanatourism has seen growth in both its commercial potential and the scholarly attention it has 

attracted (Lennon & Foley, 2000; Martini & Buda, 2018; Panayidou et al., 2024; Kiralova & 

Sperkova, 2024). In terms of commercialisation, there has been an expansion of dark sites included in 

travel itineraries across various countries, along with the development of attractions associated with 

this niche tourism sector. Globally, the value of the thanatourism market was projected to reach 

US$30 billion in 2022, with strong trends such as the increasing popularity of dark destinations, new 

tour launches, and heightened traveller interest in sites associated with dark histories (Future Market 

Insights, 2022).  

Malaysia is not behind this trend of rising thanatourism. The government has recognised and 

promoted thanatourism as a potential source of tourism revenue (Abbasi & Mohamed, 2013) and a 

means of preserving the nation’s history and heritage (Hassandarvish, 2024). For example, Tourism 

Malaysia's director-general, Manoharan Periasamy, highlighted the need to revamp the country's 

tourism strategy to attract a segment of travellers seeking niche experiences such as dark tourism, a 

growing trend that appeals not only to more adventurous travellers but also significantly contributes to 

the preservation of Malaysia’s history and heritage (Hassandarvish, 2024). In 2021, the state 

government of Sabah emphasised the development and promotion of thanatourism as part of its 

initiatives to revitalise the state's tourism sector (Miwil, 2021). For instance, the Sabah Tourism Board 

(2022) reported the potential of packaging a dark tourism experience on Sulug Island, located within 

the Tunku Abdul Rahman Marine Park. This underdeveloped island has earned the nickname ‘Kota 

Kinabalu’s darkest island’ due to its connections to World War II. To ensure the effective and 

sustainable development of thanatourism sites in Sabah, the Ministry of Tourism, Culture, and 

Environment organised a three-day workshop aimed at addressing any misconceptions surrounding 

this emerging tourism segment (Inus, 2022). Consequently, in line with government investment, an 

increasing number of dark tourism destinations and attractions have been identified and developed 

across Malaysia (Mohd Zahari et al., 2016), including museums, cemeteries, churches, war relics, 

prisons, and memorials (Tan & Lim, 2018).  

Despite the ostensibly huge potential of developing thanatourism and promoting it as part of the 

tourism offerings in Malaysia, Jamin et al. (2020) alerted that thanatourism sites in Malaysia have yet 

to receive global attention and recognition and, thus, are not capable of attracting international 

visitors. This shortcoming can be attributed to several factors, including the overemphasis on the 

negative aspects of thanatourism rather than its potential benefits (Jamin et al., 2020), the perception 

of thanatourism as taboo due to conflicts with local beliefs and values (Tan & Lim, 2018), and 

cultural differences that create barriers between various cultures (Nik Mohd Nor et al., 2020). 

Furthermore, a lack of awareness and knowledge about thanatourism contributes to the reluctance of 

tour operators to promote and market this niche tourism segment (Mohd Zahari et al., 2016). 

Additionally, within the Malaysian context, there is a paucity of scholarly work on 

thanatourism. Previous studies have primarily focused on the benefits and value of thanatourism 

(Mahbob et al., 2014; Jamin et al., 2020), its growth potential (Mohd Zahari et al., 2016; Ahmat et al., 

2021), the challenges and opportunities it presents (Ibrahim & Chai, 2010; Masanti, 2016), and tourist 

motivation, satisfaction, and return intentions (Khamis & Shariff, 2016). However, none of these 

studies have explored local perspectives on the market potential of thanatourism in Malaysia. While 

Mohd Zahari et al. (2016) examined the growth potential of thanatourism, their analysis was from the 

perspective of tour operators. There is also a lack of research investigating generational perspectives 
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on the acceptance and perception of thanatourism’s market potential. Hence, this study aims to 

explore how different generations perceive thanatourism. 

Based on the above discussion, the purpose of this study is to advance the literature on 

thanatourism within the Malaysian context by examining its market potential from a local perspective 

across different generations. Specifically, this study seeks to achieve the following objectives: 

 

i. to examine the locals’ understanding of thanatourism in Malaysia from a generational 

perspective 

ii. to analyse the locals' acceptance and perception of the market potential of thanatourism 

in Malaysia from a generational perspective 

 

 

Literature Review 

 
Defining Dark Tourism 

 

There is no singular or universally accepted definition of thanatourism due to its highly complex and 

subjective nature, as well as its ever-expanding categories and sub-categories (Stone & Sharpley, 

2008). The first term associated with this phenomenon, ‘dark tourism’, was coined by Foley and 

Lennon (1996), who defined it as ‘the presentation and consumption by visitors of real and 

commodified death and disaster sites’ (p. 198). Over time, a range of other terms related to the 

concept of dark travel have emerged. For example, Seaton (1996) introduced the term ‘thanatourism’, 

which he described as travel to locations motivated wholly or partially by the desire for actual or 

symbolic encounters with death.   

 

Spectrum of Dark Tourism 

 

As Stone (2006) noted, thanatourism attractions are multifaceted and complex in their design and 

purpose. Different researchers have developed various categories and sub-categories of thanatourism 

products, depending on the supply and demand aspects of this niche form of tourism. The process of 

categorising thanatourism products is complicated by numerous factors, such as consumer tastes, 

which are often influenced by mass media, marketing strategies employed by suppliers, and the 

constant changes within the broader political and cultural spheres (Seaton, 1999). Consequently, there 

exist multiple shades of darkness within the thanatourism continuum. These shades may evolve or 

change in response to events such as wars, terrorist attacks, or the fall of regimes, or when new modes 

of representation—such as films, novels, and memoirs—imbue moral significance to sites of death 

and the macabre (Rojek, 1997). Given the complexity of classification and the continuous evolution 

of thanatourism, Stone (2006) proposed a spectrum that highlights a continuum from the darkest to 

the lightest forms of dark tourism, as illustrated in Figure 1. 

 

Dark Tourism Motivations 

 

Individuals visit dark tourism sites for a variety of reasons. According to Foley and Lennon (1996), 

the earliest and darkest forms of dark tourism were primarily driven by morbid curiosity or fascination 

with death. Stone and Sharpley (2008) concurred with this perspective, suggesting that the 

sequestering of death from public life has led people to visit dark tourism sites as a means to confront 

and examine death, a subject often considered taboo or feared in many societies. However, over time, 

researchers have identified additional motives for engaging in dark tourism, including the search for 

social meaning (Sharpley, 2009), shared mourning and remembrance (Sharpley, 2009; Winter, 

2011a), national identity or a sense of belonging (Winter, 2011b; Hyde & Harman, 2011; Cheal & 

Griffin, 2013), the desire for integration with death to evoke excitement and understanding (Stone & 

Sharpley, 2008; Sharpley, 2009), family bonding and sightseeing or recreation (Fabros et al., 2023).  
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Fig. 1 Dark tourism spectrum (Stone, 2006) 

 

 

Dark Tourism Research in Malaysia and Research Gap 

 

In the Malaysian context, there is a scarcity of scholarly research on thanatourism. Previous studies 

have largely focused on the benefits and values of thanatourism (Mahbob et al., 2014; Jamin et al., 

2020), its growth potential (Mohd Zahari et al., 2016; Ahmat et al., 2021), challenges and 

opportunities (Ibrahim & Chai, 2010; Masanti, 2016), as well as tourist motivation, satisfaction, and 

return intention (Khamis & Shariff, 2016). None of these studies, however, have explored local 

perspectives on the market potential of thanatourism in Malaysia. While Mohd Zahari et al. (2016) 

examined thanatourism's growth potential, their analysis was limited to the viewpoint of tour 

operators. Furthermore, there is a lack of research investigating generational perspectives on local 

acceptance and perceptions of thanatourism’s market potential. Addressing these research gaps, the 

present study aims to advance the literature on thanatourism in Malaysia by examining its market 

potential from the local perspective across different generations. 
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Methodology 
 

The present study adopted a quantitative approach which collected and analysed numerical data. 

Specifically, a descriptive methodology was employed, and the study was a one-off cross-sectional 

analysis, gathering data from the target sample at a single point in time (Kumar, 2011). Additionally, 

the research incorporated cohort analysis by dividing respondents into two groups based on age to 

facilitate generational comparisons. 

The sample comprised Malaysian adults aged 18 and above. A convenience sampling method 

was employed, allowing anyone with access to the research instrument to participate (Kumar, 2011). 

Data collection was conducted over two periods: four weeks in May 2023 and another four weeks in 

November 2023, resulting in 356 responses. 

The research instrument was an online survey, designed and distributed via Google Forms. The 

survey was disseminated on platforms such as WhatsApp, Facebook, and Instagram. It consisted of 

three sections: 1) Section A, which contained six nominal and ordinal items relating to respondents’ 

demographic characteristics, including gender, age, education, state of origin, ethnicity, and religion; 

2) Section B, which comprised four nominal items addressing respondents’ general understanding of 

thanatourism, measured using binary variables (yes/no items); and 3) Section C, which included 15 

ordinal items concerning respondents’ acceptance and perception of the market potential of 

thanatourism in Malaysia. These items were measured using a Likert scale, ranging from 1 (strongly 

disagree) to 5 (strongly agree), or from 1 (not at all important) to 5 (very important). The survey items 

were primarily adapted from previous studies by Ibrahim and Chai (2010), Mohd Zahari et al. (2016), 

and Tan and Lim (2018). 

Data analysis was conducted using the SPSS software, version 28. Descriptive statistical tests 

were applied to all sections of the questionnaire to determine frequencies, means, and standard 

deviations. An independent-samples t-test was utilised to compare two groups: older respondents, 

comprising Generation X and early Millennials aged 33 and above, and younger respondents, 

comprising late Millennials and Generation Z aged 32 and younger. This comparison aimed to explore 

their acceptance and perception of the market potential of thanatourism in Malaysia. 

Moreover, to determine the effect size, Eta squared () was calculated using the formula 

below, where t represents the t-value and N = number of older respondents. To interpret the 

magnitude of the effect size, Cohen’s (1988, pp. 284-287) guidelines were referred, where .01 = small 

effect, .06 = moderate effect, and .14 = large effect. There are several different effect size statistics, 

the most used being Eta squared and Cohen’s effect size interpretation (Pallant, 2016). 

 

 
 

 

Findings and Discussion 
 

Respondents’ demographic profile 

 

Table 1 provides an overview of the demographic characteristics of the respondents. The majority 

were female (59.4%), with male respondents constituting 40.6%. Nearly half of the respondents 

belonged to the Gen Z category (47.5%), followed by Millennials (34.2%) and Gen X (18.3%). 

Almost all respondents had completed some form of formal education: primary education (13.2%), 

secondary education (20.7%), post-secondary education (30.1%), and tertiary education (32.6%). In 

terms of state of origin, the majority were from Sabah (56.5%), followed by Sarawak (33.2%) and 

Peninsular Malaysia (10.3%). The largest ethnic group among respondents were the Indigenous 

groups from Sabah (44.8%), followed by the Indigenous groups from Sarawak (28.4%), Malays 

(17.5%), and Chinese (9.3%). 
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Table 1.  Respondents’ demographic background 
 

Gender Female 59.4% State/ 

Origin 

Sabah 56.5% 

Male 40.6% Sarawak 33.2% 

  Peninsular 

Malaysia 

10.3% 

Age Group  Gen X (1965-1980) 18.3%   

Millennials (1981-

1996) 

34.2% Ethnicity  Malay 17.5% 

Gen Z (1997-2005) 47.5% Chinese 9.3% 

  Indigenous 

groups in 

Sabah 

44.8% 

Highest Level 

of Education 

No formal education 

was completed 

3.4% Indigenous 

groups in 

Sarawak 

28.4% 

Primary education 13.2%    

Secondary education 20.7%   

Post-secondary 

education 

30.1%   

Tertiary education 32.6%    

 

Generational comparison on locals’ understanding and knowledge of thanatourism  

 

Table 2 presents an analysis of the locals’ understanding of thanatourism in Malaysia from the 

perspectives of both older and younger respondents. A greater proportion of younger respondents had 

heard of the term thanatourism (68.4%) compared to older respondents (41.7%). Younger respondents 

primarily obtained their information from social media (48.5%), followed by television documentaries 

or films (22.3%), travel magazines (13.1%), academic materials (5.5%), newspaper articles (5%), 

formal talks (4%), and other sources (1.6%). Conversely, older respondents derived their 

understanding of thanatourism mainly from nationwide or state-owned newspapers (37.8%), followed 

by television documentaries or films (21.9%), formal talks (12.7%), academic materials (11.6%), 

travel magazines (9%), social media (4.9%), and other sources (2.1%). This finding indicates that 

younger respondents relied more on entertainment-oriented channels, where technology played a key 

role in shaping their understanding of thanatourism. Older respondents, on the other hand, sourced 

their information from more formal, education-oriented platforms that involved expert or industrial 

analysis. 

When asked to identify types of sites, attractions, or activities related to thanatourism, the 

younger and older respondents exhibited different perspectives. Younger respondents associated 

thanatourism primarily with ghost-related or paranormal tours/exhibitions/activities (25.7%), followed 

by graveyards/cemeteries (21.6%), former prisons and courthouses (16.8%), places of mass killings, 

atrocities, and disasters (13.1%), sites of remembrance for the recently deceased (12.5%), war 

battlefields (5.2%), and museums with educational or commemorative displays of suffering (5.1%). 

Older respondents, however, linked thanatourism mainly with sites of remembrance for the recently 

deceased (28.4%), followed by museums with educational or commemorative displays of suffering 

(24.7%), war battlefields (14.6%), places of mass killings, atrocities, and disasters (12.2%), former 

prisons and courthouses (10.1%), graveyards/cemeteries (6.1%), and ghost-related or paranormal 

tours/exhibitions/activities (3.9%). 

This reveals a fundamental difference in understanding between older and younger 

respondents: younger respondents gravitated towards associating thanatourism with supernaturalism, 

likely influenced by their primary source of information—social media. Much of the thanatourism 

content on social media is centred around themes of spectral appearances, ghost hunting, otherworldly 

existence, and inexplicable mysteries. For example, in Malaysia, the YouTube channel Dark Tourism 

Malaysia is dedicated to exploring dark sites, often with a focus on supernaturalism, in line with the 
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channel's aim to ‘share the atmosphere of the night in places of horror associated with the supernatural 

and mystical’ (Dark Tourism Malaysia, 2023) 

 

Table 2. Generational comparison on locals’ understanding and knowledge of thanatourism 
 

Item  Frequency 

Older 

Respondents 

Younger 

Respondents 

Have you ever heard of 

the term thanatourism? 

 

Yes 41.7% 68.4% 

No 58.3% 31.6% 

If your answer to 

Question 1 is a YES, how 

did you hear about 

thanatourism?  

Social media 4.9% 48.5% 

Newspaper articles 37.8% 5% 

TV (documentaries/movies) 21.9% 22.3% 

Travel magazines 9% 13.1% 

Academic materials 11.6% 5.5% 

Formal talks 12.7% 4% 

Others 

 

2.1% 1.6% 

Which of these sites, 

attractions, or activities 

can be related to 

thanatourism? 

Ghost-related or paranormal 

tours/exhibitions/activities 

3.9% 25.7% 

Graveyards or cemeteries 6.1% 21.6% 

Sites of remembrance and 

respect for the recent dead 

28.4% 12.5% 

Former prisons and 

courthouses 

10.1% 16.8% 

Museums with educative or 

commemorative displays of 

death or suffering 

24.7% 5.1% 

Place of mass killings, 

atrocities, and disasters 

12.2% 13.1% 

War and battlefields 14.6% 5.2% 

 

 

Generational comparison on locals’ acceptance towards thanatourism in Malaysia  

 

Table 3 presents the findings on the acceptance of thanatourism in Malaysia among older and younger 

respondents. Both groups indicated a moderate degree of acceptance, with responses neither agreeing 

nor strongly agreeing. Notably, younger respondents exhibited less agreement with the notion that 

thanatourism contradicted local beliefs and values (x older 3.80, x younger 3.54) or that visiting dark 

tourism sites conflicted with their religious teachings (x older 3.68, x younger 3.04). Among the five 

items in Table 3, three items (3, 4, and 5) showed a statistically significant difference between older 

and younger respondents, with a large effect size. These results indicate that, compared to younger 

respondents, older respondents found it less acceptable to market death and suffering for tourism due 

to their religious and cultural beliefs (x older 2.96, x younger 3.82, p .05,    .23) and were less 

inclined to visit thanatourism sites (x older 2.81, x younger 3.77, p .05,    .12) or participate in 

thanatourism activities (x older 2.93, x younger 3.86, p .05,    .11). 

This finding is intriguing as it challenges the findings of some previous studies (see Masanti, 

2016; Tan & Lim, 2018) that highlighted the potential difficulty in developing thanatourism in 

Malaysia as the phenomenon could contravene local religious and cultural beliefs and values. The 

finding of this study, thus, calls into question whether religious and cultural beliefs and values have a 

profound bearing on the locals’ acceptance of thanatourism. The answer to this question may be 

contingent upon one’s degree of religiosity or strength in traditional cultural beliefs. In other words, 

the extent to which one is conservative vs. liberal or traditional vs. modern may influence one’s level 

of acceptance toward thanatourists. 
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Table 3. Generational comparison on locals’ acceptance towards thanatourism in Malaysia  
 

Item 

 

Response Mean
1 

Sig. 

(2-tailed) 

 

Older 

respondents 

Younger 

respondents 

Thanatourism is a taboo that contradicts 

local beliefs and values.  

3.80 3.54 .396 .04 

Visiting thanatourism sites is against my 

religious teachings.  

3.68 3.04 .340 .04 

Despite my religious and cultural beliefs 

and values, I feel it is acceptable to 

market death and suffering for tourism 

consumption.  

2.96 3.82 .000 .23 

I want to visit thanatourism 

sites/exhibitions.  

2.81 3.77 .008 .12 

I want to take part in thanatourism 

activities.  

2.93 3.86 .015 .11 

1
Based on a five-point Likert scale, one = strongly disagree and five = strongly agree. 

 

 

Generational comparison on locals’ perception of the market potential of thanatourism in Malaysia 

 

Table 4 shows that younger respondents had higher mean scores than older respondents regarding the 

development and promotion of thanatourism in Malaysia, indicating a more positive outlook among 

the younger cohort. With the exception of item 3, all items in Table 3 exhibited statistically significant 

differences between the two groups, with a large effect size of at least .10. This finding reveals that, in 

comparison to older respondents, younger respondents believed Malaysia had many dark sites that 

could be turned into tourist attractions (x older 2.84, x younger=3.82, p<.05, =.10), that dark tourism was 

an untapped potential tourist product in Malaysia (x older 3.17, x younger=3.75, p<.05,  .10), and that 

Malaysia should develop and promote thanatourism in the country (x older 3.31, x younger=4.12, p<.05, 


=.13). 

 

Table 4. Generational comparison on locals’ perception of the market potential of thanatourism in 

Malaysia 

 

Item 

 

Response Mean
1 

Sig. 

(2-tailed) 

 

Older 

respondents 

Younger 

respondents 

Malaysia has many dark sites that can be 

turned into tourist attractions. 

2.84 3.82 .036 .10 

Thanatourism is an untapped potential 

tourist product in Malaysia.  

3.17 3.75 .050 .10 

Malaysia can be one of the top 

thanatourism destinations in Asia. 

3.06 3.56 .062 .07 

Malaysia should develop and promote 

thanatourism in the country. 

3.31 4.12 .027 .13 

1
Based on a five-point Likert scale, one = strongly disagree and five = strongly agree. 
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Generational comparison on the locals’ perceived important reasons for developing thanatourism in 

Malaysia  

 

Respondents were asked to rate the importance of various reasons for developing thanatourism in 

Malaysia. As indicated by the mean scores in Table 5, older and younger respondents differed in their 

assessments. However, only two items displayed statistically significant differences between the two 

groups. The first is item two, where younger respondents rated entertainment with a much higher 

score than older respondents (x older 2.56, x younger=4.11, p<.05, =.12), indicating that younger 

respondents perceived thanatourism to be tremendously crucial as a niche tourism that would provide 

fun, enjoyable, and unusual experiences of horror. The second item is item four, where older 

respondents rated commemoration to be a much more important reason for developing thanatourism 

than younger respondents (x older 4.32, x younger=3.49, p<.05, =.11). This indicates that older 

respondents viewed thanatourism more as a phenomenon where one would remember and honour the 

deceased or sites where lives had been lost. 

Another interesting observation is that, despite the above differences, both older and younger 

respondents shared the perception that developing thanatourism in Malaysia would be educationally 

significant as visiting thanatourism-related sites or activities could supplement individuals’ learning of 

dark histories, thus enhancing their knowledge of difficult histories/heritages in a socially acceptable 

and sanitised manner (x older 4.42, x younger=4.08). 

Furthermore, younger respondents found the commercial value of thanatourism to be more 

important than older respondents (x older 3.98, x younger 4.38). This finding supports the previous 

finding that younger respondents had greater acceptance towards thanatourism and had a more 

positive outlook on the market potential of this niche tourism in Malaysia. Furthermore, both older 

and younger respondents did not perceive thanatourism as important in terms of reinforcing national 

identity or sense of patriotism (x older=1.95, x younger=1.83) or in creating experiences of 

contemplation/meditation on life and death (x older 2.04, x younger=2.31). 

Overall, younger respondents demonstrated greater enthusiasm and acceptance towards 

thanatourism, with a more optimistic view of its market potential. This may be because younger 

respondents perceive thanatourism through the lens of entertainment, as represented by Stone’s (2006) 

thanatourism spectrum. In other words, younger respondents may only support the development of 

thanatourism if it is presented in a light-hearted, enjoyable, and educational manner, without 

conflicting with religious or cultural traditions. Similar to other forms of tourism, thanatourism should 

be positioned in a commercial setting that evokes happy and positive feelings. 

 

Table 5. Generational comparison on locals’ perceived importance of reasons for developing 

thanatourism in Malaysia 

 

In your opinion, what are the reasons for the 

importance of developing thanatourism in 

Malaysia? 

Response Mean
1 

Sig. 

(2-

tailed) 


 

Older 

respondents 

Younger 

respondents 

Economic  

Commercialising dark sites as tourist 

attractions/activities to generate tourism 

revenue. 

 

3.98 4.38 .402 .04 

Entertainment  

Providing fun, enjoyable, and unusual 

experiences of horror. 

 

2.56 4.11 .008 .12 

Education  

Supplementing individuals’ learnings of dark 

histories. 

4.42 4.08 .402 .04 
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Commemoration  

Remembering and honouring the deceased or 

sites where lives have been lost. 

 

4.32 3.49 .015 .11 

Political  

Reinforcing national identity or sense of 

patriotism. 

 

1.95 1.83 .449 .03 

Spiritual  

Creating experiences of 

contemplation/meditation on life and death. 

2.04 2.31 .259 .05 

1
Based on a five-point Likert scale, one = not at all important and five = very important 

 

 

Conclusion 
 

The purpose of this study was to contribute to the body of thanatourism literature within the 

Malaysian context by examining the acceptance and perception of the market potential of 

thanatourism from the local perspective across different generations. Specifically, it explored the 

locals’ understanding, acceptance, and perception of thanatourism's market potential from a 

generational viewpoint. The key findings revealed that younger individuals were more familiar with 

the concept of thanatourism than older individuals, although both groups exhibited a basic level of 

knowledge about the phenomenon. Younger respondents reported that they primarily gained their 

knowledge of thanatourism through entertainment-oriented, technology-driven sources, such as social 

media. They were inclined to associate thanatourism with supernatural themes, including spectral 

appearances, ghost hunting, otherworldly entities, and inexplicable mysteries. Another significant 

finding raises questions about the extent to which religious and cultural beliefs influence locals’ 

acceptance of dark tourism. In terms of acceptance and perceived market potential, younger 

individuals demonstrated greater enthusiasm and acceptance towards thanatourism and expressed a 

more positive outlook on its market potential. When asked to rate the importance of developing 

thanatourism, both older and younger individuals ranked education highly. However, they differed in 

their secondary reasons, with older individuals prioritising commemoration and younger individuals 

favouring entertainment. 

This study makes a theoretical contribution by examining local acceptance and perceptions of 

the market potential of thanatourism in Malaysia from a generational perspective, an analysis that was 

not previously conducted. Further, the study also has practical implications. To effectively and 

sustainably capitalise on the potential of thanatourism in Malaysia, it is crucial to first understand how 

locals perceive thanatourism and whether they are willing to support the development of this niche 

tourism sector. Community insights are vital, as local acceptance and involvement are essential for the 

successful and ethical development of thanatourism. Without local support, there is a significant risk 

of facing opposition, which could lead to unsustainable or even unethical development of 

thanatourism in the country. 

 

 

Suggestion for Future Research 
 

To enhance the generalisability of the findings, future studies could increase the sample size. 

Additionally, future research could explore the role of religious or traditional beliefs in shaping 

individuals' acceptance of thanatourism and their perception of its market potential.  
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