>

FACTORS AFFECTING THE ACCEPTANCE OF ISLAMIC
MICROFINANCE AMONG THE CUSTOMERS OF BANK
SIMPANAN NASIONAL, KOTA KINABALU

NORAFIZAH AMININ
2009727719

BACHELOR OF BUSINESS ADMINISTRATION
(HONS) IN ISLAMIC BANKING
FACULTY OF BUSINESS MANAGEMENT
UNIVERSITI TEKNOLOGI MARA
SHAH ALAM, SELANGOR

JANUARY 2012



ACKNOWLEDGEMENT

In the name of ALLAH, the most Merciful and Compassionate, | am so grateful with the
Blessings and can complete this report successfully in the specified time. 1 am deeply
indebted and most grateful to many people for their help and guidance throughout the

accomplishment of this report. Any attempt to credit everyone would be futile.

Nonetheless, | would like to express my highest appreciation to my advisor, Madam Sarmila
Udin for her contribution of ideas and guidance during the process of writing this report as a
partial fulfilment for my Industrial Training. With hers experience, she also provides opinions

that were helpful in enabling me to be more creative and innovative in producing this report.

Not forgetting, a thousand thanks to Sir Terrence Joeman and Sir Harry E. Joinol, my
supervisor at Bank Simpanan Nasional, Kota Kinabalu, who give me moral support and

understanding and many more that might not be able to list and miss out.

Here, | also wish to express my appreciation to all my friends who assist and always lend a
hand when needed and provide valuable input to improve many elements in this study

through their informal suggestion and ideas.

Finally, my deepest gratitude goes to my family for their never ending support and

encouragement.

Thank you.



Table of Contents

Title Page

Declaration of Original Work

Letter of Submission

Acknowledgement

Table of Content

Abstract

Chapter 1: Introduction
1.0 Introduction
1.1 Background of the Study
1.2 Problem Statement
1.3 Research Objective
1.4 Research Question
1.5 Scope of the Study
1.6 Significant of the Study
1.7 Limitation of the Study
1.8 Definition of Term

Chapter 2: Literature Review
2.0 Introduction
2.1 Previous Study
2.1.1 Poverty Alleviation
2.1.2 No Collateral and Guarantor
2.1.3 Small Financing Amount
2.1.4 Promote Saving
2.1.5 Shariah Principles

Chapter 3: Research Methodology
3.0 Introduction
3.1 Theoretical Framework
3.2 Data Collection Method

Vi

© 00 N O O O W Kk

=
o

11
11
14
16
17
18
19

20
22
23



3.3 Research Design

3.4 Sampling Method

3.5 Sample Technique

3.6 Data Analysis and Interpretation

Chapter 4: Finding and Data Analysis
4.0 Introduction
4.1 Reliability Analysis
4.2 Frequency Distribution
4.3 Descriptive Analysis
4.4 Cross Tabulation

4.5 t-test Analysis

5.0 Conclusion
6.0 recommendations
7.0 Bibliography

Appendix

W

25
26
28
29

32
33
34
55
64
75

82

83

84



ABSTRACT

Islamic microfinance is an instrument for getting financing for capital and merchandise,
especially to the poor and small entrepreneur. The emergence of Islamic Microfinance
scheme gives customers the choice either to choose the conventional or the Islamic
Microfinance in order to get a financing in running their business compared to getting loans
from commercial banks or large finance companies which are avoided them. At the same
time, the implementation of the Islamic Microfinance provides an opportunity to the
customers to choose interest-free transactions which contain any prohibited elements by
Shariah principles. The introduction of Islamic Microfinance gets the attention from the poor
and small entrepreneur especially women. Nevertheless question arise such as what are the
factors that influence customer’s demand to choose an Islamic Microfinance scheme? To
answer this question, questionnaires distributed to the respondents in order to identify their

demand preferences towards the Islamic Microfinance.
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