DO BADMINTON EVENTS AFFECT SPONSORSHIP’S STOCK PRICES?

NURAQILAH BINTI ZAINUDIN
2014698474

BACHELOR OF BUSINESS ADMINISTRATION
WITH HONOURS (FINANCE)
FACULTY OF BUSINESS MANAGEMENT
UNIVERSITI TEKNOLOGI MARA
SABAH

JUNE 2016



ACKNOWLEDGEMENT

There have been many supports | received while doing this thesis. Here, I would like
to thank everyone that involve in helping and guiding me. Especially my advisor, Madam
Rapheedah, she have been spending some of her precious time in guiding me throughout the
process. Besides that, my second examiner, Sir Jasman Tuyon, for his useful and meaningful

advise in completing my thesis.

Besides that, 1 would also like to thanks my parents, sibling and not forgetting my
friends. They were always supporting me and have been guiding me and advising me

throughout the process in completing my thesis.



TABLE OF CONTENT

TITLE PAGE [
DECLARATION OF ORIGINAL WORK I
LETTER OF SUBMISSION i

ACKNOLEDGEMENT Y%
TABLE OF CONTENT V-Vi
LIST OF FIGURES vii
LIST OF TABLES viii
LIST OF ABBREVIATION IX
ABSTRACT X

CHAPTER1 INTRODUCTION

1.0 Introduction 1-5
1.1 Background of the study 5-9
1.2 Problem Statement 9-11
1.3 Objectives of the study 12
1.4 Significance of the study 12
1.4.1 Body of knowledge 12
1.4.2 Organization 13
1.5 Scope of the study 13-14
1.6 Limitation of the study 15
1.7 Organization of the study 15-16

CHAPTER 2 LITERATURE REVIEW
2.0 Introduction 17
2.1 Empirical studies on the relationship between sports and
Stock returns 17-19

2.2 Empirical studies on sponsor’s returns 19-20



2.3 Investor Behaviour 21
2.4 Marketing Strategy 21-22

2.5 Conceptual Framework 23

CHAPTER3 RESEARCH METHODOLOFY

3.1 Introduction 24
3.2 Research Design 24-25
3.3 Data Collection 25-29
3.4 Data Analysis 29
3.4.1 Descriptive Statistic 29
3.4.2 Unit Root Test 29-30
3.4.3 Augmented-Dickey Fuller (ADF Test) 30-31
3.4.4 Ordinary Least Square (OLS Test) 31
3.4.5 Diagnostic Test 31-32
3.5 Empirical Model 32-33
3.6 General Hypothesis 33
3.7 Statistical Software 34-35

CHAPTER 4 FINDINGS AND DATA ANALYSIS

4.0 Introduction 36

4.1 Descriptive Statistics 37

4.2 Findings 38
4.2.1 Unit Root Test 38-40
4.2.2 Diagnostic Test 40-41

CHAPTERS CONCLUSIONS

5.1 Conclusion 42-43
5.2 Recommendation 43
REFERENCES 44-47

APPENDICES 48-52

Vi



Abstract

The theory of investor sentiment and marketing strategy were used in this study. It has been
proven by many studies on its significant and non-significant towards their study. Primary
focus on this study is to examine the effect of badminton tournaments on the sponsor’s stock
prices. This study focus on 10 days event window where 6 days is the event date and 2 days
before and after (-2, +2). The data comprise from only one Sponsor Company which cover
the year of 2012 until 2015. The result shows that the tournaments has no significant
relationship with the sponsor’s stock price while for the games result attained from the

badminton’s tournaments have shows some significant results on sponsor’s stock price.



