
MAXIMA CARD. : 

IS IT ADVANTAGUXTS 

m 

'lHE NIJf S'IRAITS TIMES �S (If) BaHAD AND 

ITS C4RJJGiMBJmS ? 

. 1lllS PROJlrt IS SUIIIIT'.l'.U> 'JO 1MRA INSTlflJTE OF ftXJlNOLCGr 

IN PARTIAL fflLFILJAfDl'J' OF 'IRE RB,JJIR.Dfmfl' 

Rll fflE ADVANCm DIPLCll.4. IN AalXJNTANCY 

NAME 

S'lfJIEfl' NO. 

• 
• 

.• 

BY : 

. SHAffNAZ 111.'. AIUJL SAlfAD 

9001%451 



TABLE OF CONTENTS 

ACKNOWLEDGEMENT 

ABSTRACT 

CHAPTER 1 

In t roduct ion 

Objective o f  the Study 

Methodology 

L im i ta t i on  o f  the Study 

CHAPTER 2 

L i te ra tu re  Review 

CHAPTER 3 

Col lect ion o f  Data 

CHAPTER 4 

Findings 

4.1. The News S t r a i t s  Times Press ( M )  

Berhad 

4.1 .I. Advantages 

4.1.2. Problems 

4.2. The MAXIMA Merchants 

4.2.1. Advantages 

4.3. The New S t r a i t s  Times Vendors 

4.3.1. Advantages 

4.4. The MAXIMA Cardmembers 

4.4.1 . Advantages 

4.4 -2. Disadvantages 

CHAPTER 5 

Conclusion,and Recommendation 

APPENDICES 








	ABSTRACT
	TABLE OF CONTENTS
	CHAPTER 1
	Introduction
	Objective of the Study
	Methodology
	Limitation of the Study

	CHAPTER 2
	Literature Review

	CHAPTER 3
	Collection of Data

	CHAPTER 4
	Findings
	4.1. The News Straits Times Press (M)Berhad
	4.1 .I. Advantages
	4.1.2. Problems

	4.2. The MAXIMA MERCHANTS 
	4.2.1. Advantages

	4.3. The New Straits Times Vendors
	4.3.1. Advantages

	4.4. The MAXIMA Cardmembers
	4.4.1 . Advantages
	4.4.2. Disadvantages


	CHAPTER 5
	Conclusion,and Recommendation


	APPENDICES



