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ABSTRACT

Tourism is now widely acknowledged as a social phenomenon, as the nature of 

society in most advanced developed countries has now changed from one which 

has traditionally had an economy based on manufacturing and production, to one 

where the dominant form of employment is services and consumer industries. In 

Malaysia, the government aggressively market and promoted domestic tourism 

among public through tourism campaigns such as Cuti - Cuti Malaysia and now 

Zoom Malaysia to encourage them to take up vacation locally. However, how far 

the strategies, policies and campaigns implemented by the government are 

successful and the public give support to the domestic tourism because at the 

same time the airline company such as MAS and Air Asia aggressively promote 

and market the international destinations with a low price of holiday packages to 

the Malaysians.The study examines the perception of government servants 

towards the domestic tourism policy, the roles played by the government 

servants in supporting the domestic tourism and the effectiveness of domestic 

tourism policy.

A total of 114 responses were collected in this study and then analyzed the 

feedback in 3 issues which is the perception of government servants, the roles 

played by government servants and the effectiveness of domestic tourism policy. 

The result of this study indicated that the positive perception from government 

servants on domestic tourism in Malaysia. It was also revealed that the 

government servants have played their roles in supporting the domestic tourism 

in Malaysia. In this study also shows that the domestic tourism policy was 

effective even though it faces challenging from low tour packages promotes by 

local airlines to international tourism.
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CHAPTER I

INTRODUCTION

1.1 Introduction

The new millennium has witnessed the continued growth of interest in how 

people spend their spare time, especially their leisure time and non-work time. 

Tourism is now widely acknowledged as a social phenomenon, as the nature of 

society in most advanced developed countries has now changed from one which 

has traditionally had an economy based on manufacturing and production, to one 

where the dominant form of employment is services and consumer industries. At 

the same time, many countries have seen the amount of leisure time and paid 

holiday entitlement for their workers increase in the post - war period so that 

workers now have opportunity to engage in the new forms of consumption such 

as tourism (Stephen J.Page, 2007).

Tourism is vital for many countries because income generated by the 

consumption of goods and services by tourists, the taxes levied on businesses in 

the tourism industry and the opportunity for the employment in the service 

industries associated with tourism. These service industries include 

transportation services such as cruise ships and taxis, accommodation such as 

hotels, restaurants, bars and entertainment venues, and other hospitality industry 

services such as spas and resorts.


