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Firstly, praises to Ilahi for giving me the ideas, supports and strengths to go
through all obstacles and accomplished this final report as well the whole course. Under
Ilahi’s blessing, this course has opened up my heart and my eyes on various perspectives
of life that makes, once a bank officer, resigned his job, switched from PLK mode and
study full-time.

Significantly, it is an honour to be thought and supervised under an Assoc. Madya
who is supportive and understanding like Prof. Madya Matyasin Jamil, our course
instructor. His all-out research experiences have proved that he is a very capable
researcher as well as’ more than suitable to be the teaching lecturer of the Marketing
Research course. Our experience with him has been enjoyable and memorable. He

deserved all these credits and i would like to express my deepest gratitude to him.

In the mean time, thank you very much to my classmates who have helped me
throughout the stage in completing this course requirements. Not forgetting the

respondents who have cooperated well throughout this research.

Hopefully, this report, at least achieve the minimum requirement of completion if
not satisfactory or excellence. The period is short but all the knowledge and experiences
gained will be put into good use not just for part 6 Project Paper, but also when returning
back into the working world, under Ilahi’s will.

Finally, hoping the best for our final exam and to our respected yet beloved
lecturer:

“Thank you very much, Prof. We’ll be seeing you again!”

Alhamdulillah.

Annel Osyairi Bin Osman.
BBA 03, a proud MKT 536 student.
14th November 2006.
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EXECUTIVE SUMMARY

This research is about the study on the purchasing behaviour of UiTM Sabah’s
student towards wristwatch.

As the subject has implied, this research took place mainly at UiTM Sabah and
the respondents is the students themselves. The population sampling of 126 respondents
of students is chosen based from all study programs, parts, genders and ethnic races as
requirements to make this research representative for UiITM Sabah student. Due to short
semester period, the researcher had took the approached of using the more convenience
sampling technique. Questionnaires and personal interviews are used as tools of
methodology in order to gain raw primary data for further analysis while secondary data
is obtained from other resources mainly from the internet.

The result and finding obtained seems to be quite significant for the researcher to
make firm conclusion. B.U.M. and ‘Guess’ are the top brands of wristwatches for UiTM
Sabah students and mostly like it in silver, whether it is about the material or the colour.
Limited budget of around RMS50 - RM100 is reasonable for a student to spend on their
favourite wristwatch which seems to put high priority in term of design. The conventional
analog displayed is still the favourites with not too big or too small in term of its size.
The major issue encountered is problems on short battery lifespan and suggestions have

been made to rectify the current inconveniences faced.
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