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ABSTRACT 

Cosmopoint College of Kota Kinabalu is one of the private higher learning 

institutions in Sabah specialize in education, corporate training, multimedia & 

software development, as well as IT consultancy services. Since established in 

1991 in Kota Kinabalu, this college develop its positive image and positive 

reputation. As a private college.Cosmopoint may also face competition among 

others private higher learning around Kota Kinabalu. In order to create awareness 

among their target market, this college must have marketing plan so that they will 

know the life cycle of their organization. Marketing plan is important to 

Cosmopoint College, thus one of the marketing plan that help in running their 

marketing activity is the promotion activity. The purpose of this study is to identify 

the effectiveness of promotion activities conducted by Cosmopoint College. Its 

carried out four main objectives which are to identify the promotion activities 

need to improve, to evaluate and analyzing their current promotion activity, to 

measure the level of effectiveness of their promotion activities and also to 

recommend in order to improve their promotion strategies. 

Chapter one of this study will overview the background of this research, 

problem statement, objectives, significance and limitation of study and the 

definition of terms. Chapter will provide several literature review of this study. 

Under chapter three, the researcher will identify the method that used for data 

collection, sampling design and procedure for analyze data. Under chapter four, 
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