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EXECUTIVE SUMMARY

Retailing in Malaysia has been growing tremendously over the last few
years. The competition among retailers are getting more fierce. Thisisthe
time for careful operations and retailers to find it is more important than
ever to develop new and clear directions to maintain their market share.
Competitive pricing, merchandise assortment, store appearance and
excellent customer service are just some areas retaillers have to serioudy
consider. Nowadays, retailers need to stay close to the customers to

understand their perceptions and expectations.

It is a miracle to Zhulian Marketing (M) Sdn. Bhd. to be excellent in
producing and distributing plated gold jewelleries but the miracle has
come true only in nine years, started from 1989 . As the competition
becomes greater and differ this days , having a strategic planning is an
advantage for the company. Competitive edge is very important to
encounter the competition among other plated gold jewelleries company.
As the research was entitled " The Awareness, Perception and Acceptance
of Plated Gold Jewelleries Among Women Population in Kuantan "

therefore the study will emphasize more on the customers points of view
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INTRODUCTION

CHAPTER 1

INTRODUCTION

1.0 Introduction

Retall industry in Malaysa started to develop inthe late 80's. It is because
the economic of Malaysias started to blow. In the early 90's, many retail
businesses gtart to boom like mushrooms. As aretailer, they do just not

only sall products or service to the find users but aso sudy the behavior

aspects of them.

To know how their behavior on certain products, an organization had been
chosen to study their behavior aspects. The organization is Zhulian
Marketing (M) Sdn Bhd. Zhulian Marketing (M) Sdn Bhd which was firs
edtablished in 1989 at Air Hitam Pulau Pinang, which then the focus of the

plated gold costume jewelleries.

It was large due to the vison and business philosophy of Mr.Teoch Beng
Seng that enabled the company to grow and spread its influence

throughout the various state of Mdaysa



