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Abstract 

 

This conceptual paper investigates the propensity of Halalpreneurship, i.e., entrepreneurial activities within the 

framework of Halal principles, among university students in Malaysian public institutions. Drawing upon the Theory 

of Planned Behavior (TPB) and the Entrepreneurial Event Model (EEM), this study explores the interplay of attitudes, 

subjective norms, perceived feasibility, and perceived desirability as independent variables to discern their impact on 

the dependent variable, Intention to Venture into Halalpreneurship. By employing a quantitative approach involving 

surveys using structured questionnaire data will be collected from a group of selected university students. The findings 

will contribute to the burgeoning field of entrepreneurship by revealing the relationship between the TPB and EEM 

variables and the intention to engage in Halalpreneurship, considering the unique cultural and religious context of 

Malaysia. The study also presents a comprehensive conceptual framework that integrates TPB and EEM, offering 

valuable insights for both academia and practitioners interested in promoting Halalpreneurship initiatives among the 

youth in Malaysia. This research serves as a foundational step in understanding and fostering halalpreneurship among 

students. 

 
Keywords: Attitude, Subjective Norms, Perceived Feasibility, Perceived Desirability, Propensity of Halalpreneurship, 

Theory of Planned Behavior, Entrepreneurial Event Model. 

 

 

1. Introduction 

 
With the rise in the Muslim population and increasing awareness about ethical consumption, there has been a surge in 

demand for Halal products and services. The Halal industry represents a rapidly growing global market estimated to 

be worth trillions of dollars (Azam & Abdullah, 2020).  As halal products and services gain worldwide recognition 

and demand, the halal industry in Malaysia has experienced exponential growth (Mohd Fauzi, Hashim, Ab Rahman, 

Wan Hassin & Shah Shahar, 2020). 

This situation has opened up numerous opportunities for entrepreneurs, specifically students, to venture into 

Halalpreneurship. Entrepreneurship has emerged as one of the most potential economic force the world has ever 
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experiences (Gerba, 2012). It has been promoted as a mechanism for developing, educating and equipping studens 

with the necessary skills that would enable them to take up entrepreneurial careers after their graduation 

(Undiyaundeye & Otu, 2022). Fostering student interest is essential for the promotion of Halalpreneurship, and an 

ongoing challenge lies in consistently nurturing the enthusiasm of prospective entrepreneurs for this specific field. 

Hence, the factors affecting halalpreneurial intentions on halal businesses among university student must be 

understood to encourage halalpreneurship activities in Malaysia. 

Halalpreneurship in Malaysia refers to the practice of conducting entrepreneurial business in the global Halal industry 

while adhering to Shari'ah-compliant principles and standards (Bello & Jaiyeoba, 2021). Halal entrepreneurship 

requires the decisions of business operators to embark on it. Therefore, as an initial stage of developing halal 

entrepreneurship among potential entrepreneurs, understanding the psychological factors that trigger the decision of 

people to adopt this process is crucial. This study intends to explore the intention of halalpreneurship among 

entreprenurship student in Malaysian university using the proposed model of Theory of planned behaviour (Ajzen, 

1991) and Entreprenurial Event Model (EEM) (Shapero, 1982) to understand the halalpreneurship propensity.  

1.1 Research Objectives 

This paper aims to identify and analyze the factors that contribute to the intention of Halalpreneurship among students. 

By understanding these factors, policymakers, academicians, and industry practitioners can develop strategies to 

promote halalpreneurship among students, ensuring the growth and sustainability of the halal industry. Intention 

indicates the readiness of a person to perform a given behavior. It is considered as the immediate antecedent of 

behavior. Intention is based on the attitude toward the behavior, subjective norms, perceived feasibility, and perceived 

desirability. Each of these predictors has been weighted for its importance related to the behavior and population of 

interest (Ajzen, 1991; Shapero, 1982).  

 

2. Literature Review 

 
2.1 The Concepts of Entrepreneurship and Halalpreneur 
 
The phrase "entrepreneurship" comes from the French verb entreprendre, which means "to embrace" or "to accomplish 
something".  It is a creative endeavour that depends on the capacity to create and establish something out of almost 
nothing.  Rindova et al. (2009) have defined entrepreneurship as the combination of business principles used by an 
individual or group of individuals to carry out certain goals in the social, cultural, financial, and institutional spheres.  
As quoted by Azam and Abdullah (2021), Lumpkin and Dess (1996), Low and MacMillan (1988) and Gartner (1988) 
define entrepreneurship as the formation of fresh endeavours or connections.  The term "entrepreneurship" can also 
refer to the pursuit of benefits and opportunities via the innovative use of resources in ways that have a big market 
effect (Rattan, 2020).   
 
As being indicated by Abdullah and Azam, (2020) halalpreneurship is a comprehensive concept in Islam that includes 
entrepreneurship as a component that cannot be separated from Islam. Halalpreneurship is entrepreneurship that 
follows Shariah law (Aqidah, Fiqh, Akhlaq) so that its activities do not deviate from the obligations of Islam.  
Halalpreneurship incorporates the part of the human being as a Khalifah (Caliph) within the world, to create and thrive 
the world; implies the exercises of business ought to contribute to the great and thriving of society, Ummah and 
humankind (Farooq & Hadi 2020).  Halalpreneurship is a recently created idea that joins halal advancement to business 
exercises that are executed as halalpreneurial activities (Azam & Abdullah, 2021). It includes the majority of the 
capacities, exercises, and activities related to the view of chances and formation of associations to seek after them 
(Azam & Abdullah, 2021). The halal innovative procedure is a complex phenomenon; be that as it may, this procedure 
is significant in comprehension halalpreneurial development (Azam & Abdullah, 2021). 
 

2.2 The Role of Entrepreneurship Education 

In today's rapidly changing world, fostering an entrepreneurial mindset among students has become increasingly 
crucial. Educational institutions play a pivotal role in encouraging and supporting students who aspire to pursue 
entrepreneurship (Ahmad, Idrus, & Rijal, 2023). By implementing effective strategies, these institutions can provide 
the necessary resources and guidance to empower aspiring student entrepreneurs on their path to success. This article 
explores various factors that educational institutions can employ to foster an entrepreneurial ecosystem within their 
campuses and create an environment conducive for student entrepreneurs to thrive. 
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Educational institutions play a vital role in nurturing entrepreneurial mindsets among students. Entrepreneurial 
intention is influenced by a variety of factors, including personal attitudes and values, social norms, education and 
training, perceived opportunities, and environmental factors (Yasir, Xie, & Zhang, 2022). Understanding the factors 
that influence entrepreneurial intention is essential for policymakers, educators, and entrepreneurs themselves, as it 
can help to develop effective strategies and programs to promote entrepreneurship and support aspiring entrepreneurs 
(Naz,  Hafeez, & Lodhi, 2023). These institutions not only have the duty to offer knowledge and educational skills, 
but they must also foster a positive attitude towards entrepreneurship among students (Barba-Sánchez & Atienza-
Sahuquillo, 2018). Nurturing an entrepreneurial mindset can give students the courage to think innovatively, take 
reasonable risks, and capitalise on opportunities in a changing world. Instilling values such as innovation, resilience, 
and problem-solving within the educational environment equips students with the necessary tools to navigate the 
complexities of the business world. By fostering an entrepreneurial spirit early on, students can develop a sense of 
confidence and adaptability that will serve them well throughout their careers. Moreover, by promoting 
entrepreneurship among students, educational institutions contribute directly to the growth of our economy. 
Encouraging students to pursue their own ventures or become job creators not only creates employment opportunities 
but also fuels innovation and economic progress. 

2.3 Students Intention on Entrepreneurship 

 
The Entrepreneurial Intention (EI) is known as the individuals’ readiness for accomplishing a targeted behaviour. The 

two most used models in the field of entrepreneurial intentions are “the theory of planned behaviour” and “Shapero’s 

theory of entrepreneurial event” (Tiwari, Bhat,  & Tikoria, 2017). According to the renowned scholars like Ajzen 

(1991); Shapero and Sokol (1982); Soomro and Shah (2015); Ramoni (2016), an EI can be developed through the 

theory of planned behaviour (TPB) (attitude towards behaviour, subjective norms and perceived behavioural control), 

entrepreneurial event model (EEM) (perceived feasibility (PF) and perceived desirability (PD)) and the environmental 

factors. Nevertheless, it still lacks empirical investigation of EI through the integration of EEM with TPB, particularly 

in Malaysia. To fill this gap, this paper tries to investigate the EI through integration of TPB and EEM factors such as 

PD and PF. the term “EI” within the context of this study will be oprationalised within the definition of 

halalpreneurship. 

 

2.4 Theory of Planned Behavior and Entrepreneurial Event Model 

 
According to Ajzen (1991), the Theory of Planned Behavior posits that conscious decisions to engage in specific 

actions are preceded by deliberate judgments. Ajzen identifies three key factors that influence the intention to perform 

these actions, namely, "attitude toward the behavior," "subjective norm," and "perceived behavioral control." This 

proposed framework will omit the PCB factor and integrates the variable from EEM model: Perceived Feasibility and 

Perceived Desirability as the predictor of intention. Shapero and Sokol's (1982) Entrepreneurial Event Model 

introduces a process-oriented framework for understanding the formation of new ventures. Within this model, three 

principal determinants that are anticipated to impact an individual's inclination to act in a certain manner are "perceived 

desirability," "perceived feasibility," and "propensity to act." To date, numerous researchers have widely embraced 

and customized both models to forecast an individual's intentions and elucidate human conduct across various domains, 

encompassing the field of entrepreneurship (Soltanian, Zailani,  Iranmanesh, & Aziz, 2015). The Entrepreneurial 

Event Model (EEM), as described by Shapero and Sokol in 1982 and later expanded upon by Krueger in 1993, is 

indeed considered an academic and comprehensive framework. It revolves around the decisions made in pursuit of 

entrepreneurial activities and goals. At its core, the EEM emphasizes the evaluation of opportunities and the 

subsequent actions taken to capitalize on them. It considers factors such as desirability, feasibility, and the inclination 

to act as crucial elements in the entrepreneurial process. In essence, the EEM provides a structured approach to 

understanding how individuals perceive and respond to entrepreneurial opportunities. 

 

2.5 Attitude  
 

The relationship between attitude and intention to entrepreneurship has been extensively studied (Gieure, del Mar 

Benavides-Espinosa, & Roig-Dobón, 2020; Zhang, & Cain, 2017; Jena, 2020). Attitude towards behaviour is the 

individual's positive or negative feelings about performing an action (Ajzen &  Fishbein, 1980). Among the basic 

constructs of TPB, Roy, Akhtar and Das,(2017) found that attitude had the most significant relationship with 

entrepreneurial intention. This finding is in line with Marques, Ferreira, Gomes,  & Gouveia, 2012), who found attitude 

as a major contributor for entrepreneurial intention among vocational course students. In addition, Yurtkoru,, Kuşcu, 
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and Doğanay (2014) found that personal attitude predicted the entrepreneurial intention. Recent finding by Alam et 

al. (2019) highlighted a positive and significant influence of attitude and perceived behaviour control on intention. 

Contrarily, other scholars, (Siu and Lo, 2013; Zhang et al., 2015) found that attitude is not significant predictor of 

entrepreneurial intention. Thus, Zhang Muslim community 1017 et al. (2015) argue that divergent result could be 

explained by a lack of entrepreneurial experience which will constitute difficulty in assessing the expected value of 

starting a business among university students. To confirm this relationship, we recommended the following hypothesis.  

 

H1.Attitude positively related to intention to halalpreneurship among  university students. 

 

 

2.6 Subjective Norms 
 

Subjective norms are a person’s own estimate of the social pressure to perform or not perform the target behaviour 

(Ajzen and Fishbein, 1980). They went further to state that subjective norms have two components which work in 

interaction: beliefs about how other people, who may be in some way important to the person, would like them to 

behave (normative beliefs), and the positive or negative judgments about each belief (outcome evaluations). Past 

scholars have shown controversial results on the relationship between social norm and entrepreneurial intention; For 

instance, (Moriano et al., 2011; Siu and Lo, 2013; Zhang, Wang, & Owen, 2015), found positive relationships between 

social norm and entrepreneurial intention. And Roy et al. (2017) found a weak positive relationship between subjective 

norm and entrepreneurial intention. On the contrarily, (do Paço, Ferreira, Raposo, Rodrigues, & Dinis, 2011; Sommer 

and Haug, 2011) found that social norm is weak or insignificant predictor of entrepreneurial intention. These 

contradictory findings necessitate a further investigation on the predictability of subjective norm on entrepreneurial 

intention in a Muslim community.  

 

H2. Subjective norm positively related to intention to Halalpreneurship among university students.  

2.7  Perceived Feasibility (PF) 

The PF factor, which stands for "philosophy factor," is highlighted as a critical stage in individuals' contemplation as 

they prepare to initiate a business venture effectively. It primarily involves the conceptualization and development of 

ideas necessary to kickstart a business, as outlined by Shapero and Sokol in 1982. Scholars such as Krueger (1993) 

and Fitzsimmons and Douglas (2005) have extensively explored this concept, revealing a significant and positive 

correlation between PF and EI (Entrepreneurial Intentions). 

Furthermore, research, such as that conducted by Segal et al. in 2002, has shown that among business students, PF has 

a considerable impact on EI. This suggests that fostering a philosophical orientation towards entrepreneurship greatly 

influences individuals' intentions to engage in entrepreneurial activities. The literature underscores a robust 

relationship between PF and EI across various regions and contexts, as evidenced by studies by Krueger (1993), 

Fitzsimmons and Douglas (2005), and Ali et al. (2016). Based on such empirical evidences in other countries the 

researchers projected the following hypothesis for investigation among theuniversity student in Malaysia. 

H3. Perceived Feasibility positively related to intention to Halalpreneurship among university students.  

 2.8 Perceived Desirablity (PD) 

Shapero defined perceived desirability as the degree to which one finds the prospect of starting a business to be 

attractive; in essence, it reflects one's affect toward entrepreneurship. Perceived feasibility is the degree to which one 

believes that she or he is personally capable of starting a business. The PD factor, which refers to "perceived 

desirability," pertains to the attractiveness that leads an individual to gravitate towards a particular behavior, whether 

it's directed outwardly (extra-personal) or inwardly (intra-personal). This concept, initially introduced by Shapero and 

Sokol in 1982, has been further explored by scholars such as Krueger and Brazeal in 1994 and Krueger et al. in 2000. 

Numerous studies, including those by Krueger (1993), Fitzsimmons and Douglas (2005), and Ali et al. (2016), have 

consistently identified PD as the most significant predictor of EI (Entrepreneurial Intentions). This suggests that 

individuals are more likely to pursue entrepreneurial activities when they perceive them as desirable. Interestingly, 
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this relationship has been observed across different contexts, however, lack of evidence shows the finding of 

entrepreneurial intention among Malaysian university student. This gap in the literature leads to the development of 

hypotheses aimed at further exploring the relationship between PD and Halalpreneurship within this specific 

population. 

H4. Perceived Desirability (PD)  positively related to intention to Halalpreneurship among university students.  

 

Figure 2.1: Conceptual framework shows the factors that influence Halalpreneurship intention among university students 

 

 

3. Methodology 

 

The paper will adopt a quantitative approach for data collection, utilizing structured surveys to gather data from a 
sample of university students. These surveys aim to assess the students' intentions towards Halalpreneurship and 
identify the key factors influencing these intentions, such as attitude, subjective norms, perceived feasibility, and 
perceived desirability. The sample for this study will be selected using convenience sampling, ensuring that the 
participants are entrepreneurship students who have shown an interest in or are already engaged in Halalpreneurship. 
This approach will help in capturing relevant and specific data from individuals who are likely to provide meaningful 
insights into the topic. The sample size for this study is determined using GPower software, designed to support a 
multiple regression model with three predictors. The analysis will utilize an alpha level of 0.05, a power of 0.80, and 
a medium effect size (f² = 0.15). These parameters are chosen to ensure the statistical reliability of the findings, with 
an 80% power being the minimum acceptable threshold in most social science research (Gefen, Rigdon, & Straub, 
2011). Consequently, the desired sample size is calculated to be 77 participants. Once the survey data is collected, it 
will be analyzed using advanced statistical techniques to identify the relationships between the variables. The study 
will employ Partially Least Squares (PLS) methodology with SmartPLS 4.1.0.4 software, which is particularly suited 
for the exploratory nature of this research (Hair et al., 2020). This method will enable a detailed examination of the 
factors that drive university students' intentions towards Halalpreneurship, providing valuable contributions to the 
field of entrepreneurship studies. 
 
 

4. Conclusions 

 
In conclusion, this conceptual paper has provided a comprehensive overview of the factors that determine the student 
entrepreneurial intentions within the Halal industry. Among several key factors that have been examined are attitude, 
subjective norms, perceived feasibility, and perceived desirability. It serves as a useful framework for policymakers, 
academics, and industry practitioners to better understand the factors influencing students’ engagement in 
halalpreneurship. By harnessing the potential of this untapped market, we can further contribute to the global halal 
economy and promote sustainable development within muslim communities. 
 

 



 

 

 

Ghazali, Mohamad Mozie & Ali Husin/Advances in Business Research International Journal, 10(1) 2024, 

27-34 

32 

 

5. Acknowledgement 

 

The authors gratefully acknowledge the Faculty of Business and Management, Universiti Teknologi MARA, Puncak 
Alam Campus, Selangor, Malaysia for the dedicated support towards this research. Most profound gratefulness 
likewise to team members in providing constant commitment towards the accomplishment of this research project. 
 

 

6. References 

 

Ahmad, M. I. S., Idrus, M. I., & Rijal, S. (2023). The Role of Education in Fostering Entrepreneurial Spirit in the 

Young Generation. Journal of Contemporary Administration and Management (ADMAN), 1(2), 93-10 

 

Ajzen, I. (1991). The theory of planned behavior. Organizational behavior and human decision processes, 50(2), 179-

211. 

 

Ajzen, I. and Fishbein, M. (1980) Understanding Attitudes and Predicting Social Behavior. Prentice-Hall, Englewood 

Cliffs. 

 

Alam, M., Kousar, S. & Rehman, C.A. Role of entrepreneurial motivation on entrepreneurial intentions and behaviour: 

theory of planned behaviour extension on engineering students in Pakistan. J Glob Entrepr Res 9, 50 (2019). 

https://doi.org/10.1186/s40497-019-0175-1 

 

Al-Jubari, I., Hassan, A., & Liñán, F. (2019). Entrepreneurial intention among University students in Malaysia: 

integrating self-determination theory and the theory of planned behavior. International entrepreneurship and 

management journal, 15, 1323-1342. 

 

Ambad, Sylvia Nabila Azwa, and Dayang Haryani Diana Ag Damit. "Determinants of entrepreneurial intention among 

undergraduate students in Malaysia." Procedia economics and finance 37 (2016): 108-114. 

 

Azam, M. S. E., & Abdullah, M. A. (2020). Global halal industry: realities and opportunities. IJIBE (International 

Journal of Islamic Business Ethics), 5(1), 47-59. 

 

Barba-Sánchez, V., & Atienza-Sahuquillo, C. (2018). Entrepreneurial intention among engineering students: The role 

of entrepreneurship education. European research on management and business economics, 24(1), 53-61. 

 

Bello, N., & Jaiyeoba, H. B. (2021). THE ROLE OF ISLAMIC BANKING IN THE DEVELOPMENT OF HALAL 

SCIENCE AND INDUSTRY IN NIGERIA. Committee Members, 86. 

 

Do Paço, A. M. F., Ferreira, J. M., Raposo, M., Rodrigues, R. G., & Dinis, A. (2011). Behaviours and entrepreneurial 

intention: Empirical findings about secondary students. Journal of International Entrepreneurship, 9, 20-38. 

 

Farooq, M. O., & Hadi, F. (2020). Islam and business: beliefs, values, and norms. Islamic Business Administration: 

Concepts and Strategies, Macmillan, 3-17. 

 

Gartner, W. B. (1988). “Who is an entrepreneur?” is the wrong question. American journal of small business, 12(4), 

11-32. 

 

Gerba, Tessema, D. (2012). Impact of entrepreneurship education on entrepreneurial intentions of business and 

engineering students in Ethiopia. African Journal of Economic and Management Studies, 3(2), 258-277. 

 

Gieure, C., del Mar Benavides-Espinosa, M., & Roig-Dobón, S. (2020). The entrepreneurial process: The link between 

intentions and behavior. Journal of Business Research, 112, 541-548. 

 

Jena, R. K. (2020). Measuring the impact of business management Student's attitude towards entrepreneurship 

education on entrepreneurial intention: A case study. Computers in Human Behavior, 107, 106275. 



 

 

 

Ghazali, Mohamad Mozie & Ali Husin/Advances in Business Research International Journal, 10(1) 2024, 

27-34 

33 

 

 

Johara, F., Yahya, S., & Tehseen, S. (2017). Determinants of future entrepreneurship and entrepreneurial intention. 

Global Business and Management Research: An International Journal, 9(4), 80-96. 

 

Krueger, N. (1993). The impact of prior entrepreneurial exposure on perceptions of new venture feasibility and 

desirability. Entrepreneurship theory and practice, 18(1), 5-21. 

 

Low, M. B., & MacMillan, I. C. (1988). Entrepreneurship: Past research and future challenges. Journal of management, 

14(2), 139-161. 

 

Lumpkin, G. T., & Dess, G. G. (1996). Enriching the Entrepreneurial Orientation Construct-A Reply to" 

Entrepreneurial Orientation or Pioneer Advantage". Academy of Management Review, 605-607. 

 

Mahmood, H., Aliyu, G. and Abdullateef, O. (2017), “Entrepreneurial intentions of business students in Malaysia: the 

role of self-confidence, educational and relation support”, Journal of Small Business and Enterprise Development, 

Vol. 24 No. 1, pp. 54-67. 

 

Mahmood, T.M.A.T., Al-Mamun, A., Ahmad, G.B. and Ibrahim, M.D. (2019), “Predicting entrepreneurial intentions 

and pre-start-up behaviour among Asnaf millennials”, Sustainability, Vol. 11 No. 18, pp. 1-26 

 

María Paula Lechuga Sancho, Alicia Martín-Navarro & Antonio Rafael Ramos-Rodríguez (2020) Will they end up 

doing what they like? the moderating role of the attitude towards entrepreneurship in the formation of entrepreneurial 

intentions, Studies in Higher Education, 45:2, 416-433, DOI: 10.1080/03075079.2018.1539959 

 

Marques, C. S., Ferreira, J. J., Gomes, D. N., & Gouveia Rodrigues, R. (2012). Entrepreneurship education: How 

psychological, demographic and behavioural factors predict the entrepreneurial intention. Education+ training, 

54(8/9), 657-672. 

 

Mohammed, B. S., Fethi, A., & Djaoued, O. B. (2017). The influence of attitude, subjective norms and perceived 

behavior control on entrepreneurial intentions: Case of Algerian students. American Journal of Economics, 7(6), 274-

282. 

 

Mohd Fauzi, N., Hashim, N. I., Ab Rahman, M. F., Wan Hassin, W. S., & Shah Shahar, W. S. (2020). Halal economic: 

challenges and emerging opportunities in Malaysia. Journal of Islamic Philanthropy & Social Finance (JIPSF), 1(1), 

29-37. 

 

Mwiya, B., Wang, Y., Shikaputo, C., Kaulung'ombe, B., & Kayekesi, M. (2017). Predicting the entrepreneurial 

intentions of university students: Applying the theory of planned behaviour in Zambia, Africa. Africa (August 18, 

2017). 

 

Naz, S., Hafeez, Z., & Lodhi, I. S. (2023). Exploring the Entrepreneurial Intention, Expectations of Success and Self-

efficacy among the Students of Physical Education and Sports Sciences in Pakistan. Global Educational Studies 

Review, VIII(II), 91- 101. https://doi.org/10.31703/gesr.2023(VIII-II).09 

 

Ramoni, S. A. (2016). Determinants of entrepreneurial intention among Nigerian university graduates. World Journal 

of Social Sciences, 6(1), 45-59. 

 

Ratten, Vanessa (2020) Coronavirus (covid-19) and entrepreneurship: changing life and work landscape, Journal of 

Small Business & Entrepreneurship, 32:5, 503-516, DOI: 10.1080/08276331.2020.1790167 

 

Rindova, V., Barry, D., & Ketchen Jr, D. J. (2009). Entrepreneuring as emancipation. Academy of management review, 

34(3), 477-491. 

 

Roy, R., Akhtar, F., & Das, N. (2017). Entrepreneurial intention among science & technology students in India: 

extending the theory of planned behavior. International Entrepreneurship and Management Journal, 13, 1013-1041. 

 

https://doi.org/10.1080/03075079.2018.1539959
https://doi.org/10.31703/gesr.2023(VIII-II).09
https://doi.org/10.1080/08276331.2020.1790167


 

 

 

Ghazali, Mohamad Mozie & Ali Husin/Advances in Business Research International Journal, 10(1) 2024, 

27-34 

34 

 

Shapero, A. (1982), “Social dimensions of entrepreneurship”, in Kent, C., Sexton, D. and Vesper, K. (Eds), The 

Encyclopedia of Entrepreneurship, Prentice-Hall, Englewood Cliffs, pp. 72-90. 

 

Shapero, A., & Sokol, L. (1982). The social dimensions of entrepreneurship. University of Illinois at Urbana-

Champaign's Academy for Entrepreneurial Leadership Historical Research Reference in Entrepreneurship. 

 

Siu, W. S., & Lo, E. S. C. (2013). Cultural contingency in the cognitive model of entrepreneurial intention. 

Entrepreneurship Theory and Practice, 37(2), 147-173. 

 

Soltanian, M., Zailani, S., Iranmanesh, M., & Aziz, A. A. (2016). Motivations of SME entrepreneurs to become 

halalpreneurs. Journal of Science and Technology Policy Management, 7(2), 173-189. 

 

Sommer, L., & Haug, M. (2011). Intention as a cognitive antecedent to international entrepreneurship—understanding 

the moderating roles of knowledge and experience. International Entrepreneurship and Management Journal, 7, 111-

142. 

 

Soomro, B. A., & Shah, N. (2015). Developing attitudes and intentions among potential entrepreneurs. Journal of 

Enterprise Information Management, 28(2), 304-322. 

 

Soomro, B.A., Shah, N. and Memon, M. (2018), “Robustness of the theory of planned behaviour (TPB): a comparative 

study between Pakistan and Thailand”, Academy of Entrepreneurship Journal, Vol. 26 No. 3, pp. 1-18. 

 

Tiwari, P., Bhat, A. K., & Tikoria, J. (2017). An empirical analysis of the factors affecting social entrepreneurial 

intentions. Journal of Global Entrepreneurship Research, 7, 1-25. 

 

Undiyaundeye, F. A., & Otu, E. A. (2022). Entrepreneurship skills acquisition and the benefits amongst the 

undergraduate students in Nigeria. European Journal of Social Science Education and Research, 9(1), 24-32. 

 

Vamvaka, V., Stoforos, C., Palaskas, T., & Botsaris, C. (2020). Attitude toward entrepreneurship, perceived behavioral 

control, and entrepreneurial intention: dimensionality, structural relationships, and gender differences. Journal of 

Innovation and Entrepreneurship, 9(1), 1-26. 

 

Wilson, N., Theodorus, E., & Tan, P. (2018). Analysis of factors influencing green purchase behavior: A case study 

of the cosmetics industry in Indonesia. Jurnal Muara Ilmu Sosial, Humaniora, dan Seni, 2(1), 453-464. 

 

Yasir, N., Xie, R., & Zhang, J. (2022). The impact of personal values and attitude toward sustainable entrepreneurship 

on entrepreneurial intention to enhance sustainable development: empirical evidence from Pakistan. Sustainability, 

14(11), 6792. 

 

Yurtkoru, E. S., Kuşcu, Z. K., & Doğanay, A. (2014). Exploring the antecedents of entrepreneurial intention on 

Turkish university students. Procedia-Social and Behavioral Sciences, 150, 841-850. 

Zhang, P., & Cain, K. W. (2017). Reassessing the link between risk aversion and entrepreneurial intention: The 

mediating role of the determinants of planned behavior. International Journal of Entrepreneurial Behavior & 

Research, 23(5), 793-811. 

 

Zhang, P., Wang, D. D., & Owen, C. L. (2015). A study of entrepreneurial intention of university students. 

Entrepreneurship Research Journal, 5(1), 61-82. 


