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ABSTRACT 

Malaysia is increasingly and actively promoting itself as an organizer and host to 
various world-class sports events and recreational activities with the aim of becoming 
a major sports tourism destination in the Asia-Pacific region (Ministry of Tourism 
Malaysia, 2014). Nowadays, spectators are quite different from the past. Their needs 
and demands become higher. Spectators are becoming more sophisticated, discerning 
and more inclined to complain. Spectators are always expected good quality events 
provided either from the government sectors or private sectors. This is because 
spectator's perceptions of experiences provided by the organization are closely related 
to the loyalty. Spectators nowadays preferred something new that gives them 
something that 'fresh', creative and innovated experience. Therefore, sport tourism 
event's organizer needs to add up some innovativeness in their events. Innovation is 
commonly regarded as adoption of a new idea, information, system, practice, or 
product (physical goods and services) within the adopting organization or among the 
customers. Nevertheless, there have been evidently few empirical studies being 
conducted in exploring the innovativeness in sports tourism events. This study aimed 
to determine innovativeness at sports tourism event in order to have better execution 
on the organizing sports tourism event setting. In addition, this study intends to 
investigate the relationship between event innovativeness, spectator's satisfaction and 
behavioral intention at sport tourism event focused for Le Tour de Langkawi. The 
survey adopted Events Innovativeness instruments developed by Yoshida (2009), 
Yoshida, James & Cronin (2012), which are Innovativeness experience (Offering; 
Process; Stage and Relationship), Spectator's Satisfaction and Behavioural Intention. 
Some hypotheses are bring up and tested in a cross-sectional study. To carry out this 
study, 391 of spectator at sport tourism event were surveyed during Le Tour de 
Langkawi 2013. The data was collected using the event intercept method and Pearson 
correlation was applied for data analyses and confirmatory factor analysis (CFA) were 
performed to reliable the questionnaire. The final results showed that there is 
significant relationship between innovativeness and spectator's satisfaction. The 
further findings offer important elements to sport organizers in order to fulfil 
spectator's demand and attract spectator's behavioural intention toward attending 
sports tourism events. 
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CHAPTER ONE 

INTRODUCTION 

1.1 INTRODUCTION 

This chapter sets forth the rationale, significance and objectives of the study. It 

provides an overview on the conducted study. It discusses the key elements that form 

the basis of the research area, research objective, hypotheses and statement of 

problem. The significance of the study and definitions of the term used throughout the 

study are also described in this chapter. Structure of the rest of the thesis is outlined at 

the end of the chapter. 

1.2 BACKGROUND OF THE STUDY 

Tourism is the second largest foreign exchange earner, bringing in RM69.1 

billion in 2015 (Tourism Malaysia, 2016). On reflection, this notable achievement is 

mainly due to Malaysia being a tourism friendly nation (Ong, 2010) and due to Visit 

Malaysia Year 2014. Malaysia is one of the world's top destinations, in the top 10 in 

arrivals and top 15 in global receipts. Tourism is our second largest industry, gained 

private investment contributor at RM24.5 billion in 2015. Tourism also the third 

largest contributor for Gross National Income in Malaysia year 2015. Tourism 

generated RM67.1 billion in GNI (Gross National Income) in 2015 (PEMANDU, 

2016). The industry is expected to continue growing with arrivals rising from 24 

million in 2009 to 36 million in 2020 (PEMANDU, 2010). In 2015, Malaysia had 

hosted in arrivals for 25.70 million tourists (Tourism Malaysia, 2016). 

Ong (2010) mentioned this achievement is based on the character and charm 

of Malaysia. Our resilience as nation and our hospitality enabled us to weather the 

storm and to achieve greater height. Based on the statement, it is true that tourism 

have a big impact on our economic. In Malaysia, there are many type of tourism such 

eco-tourism, education tourism, agro-tourism and sport tourism. 
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