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ABSTRACT
Since recent years celebrities are being contracted increasingly by companies in order to
endorse their products and brand (Kamins & Gupta, 1994). The fact is that celebrities
endorsers have become an important feature of modern marketing, which is present
everywhere (McCracken, 1989). In this study the based on the dimensions of the
Celebrity Endorsement itself which are celebrity attractiveness, celebrity credibility and
celebrity audience match up and the relationship with the buying behaviour of
metrosexual men towards facial skin care products will be investigated. The impact of
these dimensions towards the buying behaviour of metrosexual men for facial skincare
products will also be analysed. The location of this study will be at Kuala Lumpur,
Malaysia so the result will not be generalized. This research will be using frequency
statistics, descriptive analysis, reliability analysis, multiple regression analysis and
Pearson’s correlation analysis in answering the objective of the research.

Recommendations will be made based on the findings.



ACKNOWLEDGEMENT

ALHAMDULILLAH praise to ALLAH S.W.T for giving me the chance to prove myself and
to have reached this far. 1 would like to thank my parents, Mr. Alfansu bin Zakaria and Mdm.
Nadiah Sri Bt Abdullah, for their continuous support and encouragement throughout the process

of the development of my research.

I would also like to take this opportunity to show my deepest gratitude and honour to my
advisor, Miss Irdawaty binti Haji Jaya for her guidance and patience in the makings of this
report. Her lessons and the experience that she had shared with me, 1 will keep and cherish it as
a lesson that I will never forget. A deepest gratitude also to Dr. Jati Kasuma Ali as my second
advisor and my practical training coordinator, Abang Yusman and all my friends for their
guidance and hard work in managing my practical training and in helping me finishes my
report. Not to forget all of the lecturers that had taught me very valuable lessons not only for my

studies but also a lifelong experience. I will never forget all of their goodwill.

A special thanks goes to my supervisor, Mr. Arif Fadillah for sharing his experience and
exposing me with various kinds of work experience throughout my attachment with him. This
also goes to all of the staffs in the Fadillahlrfan Enterprise. All of their guidance and memories

being shared there will be an unforgettable experience in my life.

And finally, my gratitude also to my friends who have shared their knowledge and giving me
encouragement in completing this report and to all parties who helped me either directly or
indirectly. Thank you so much and may ALLAH S.W.T bless all of you with your kindness.

Amin.

iii|Page



UNIVERSITI TEKNOLOGI MARA

ORIGINAL LITERATURE WORK DECLARATION

Name of Student: Syamil Izzan bin Alfansu

Registration Matrix No: 2014287714

Name of Degree: Bachelor of Business Administration (Hons.) Marketing

Title of Research Project: The Impact of Celebrity Endorsement Towards Metro

Sexual Men for Facial Skincare Products in Malaysia

Field of Study: Marketing

I do solemnly and sincerely declare:

(1) [ am the sole author/writer of this work;

2) This work is original;

(3) Any use of any work in copyright exist was done by way of fair dealing and
for permitted purposes and any excerpt or extract from, or reference to or
reproduction of any copyright work has been disclosed expressly and
sufficiently and the title of the work and its authorship have been
acknowledge in this work;

4) [ am fully aware that if in the course of making this work I have infringed
any copyright whether intentionally or otherwise, I may be subject to legal
action or any other action, as may be determined by UiTM.

Student’s Signature Date:

Solemnly declared before,

)

¥

Advisor’s Signature Date:

Miss Irdawaty binti Haji Jaya

ivlPage



TABLE OF CONTENT

Abstract

Acknowledgement

Original literature work declaration
Table of content

List of tables

List of figures

List of symbols and abbreviations
List of appendices

CHAPTER 1 INTRODUCTION
1.0 Introduction

1.1 Background of study
1.2 Research problem
1.3 Reserch objective
1.4 Research geustions
1.5 Significance of study
1.6 Scope of study

1.7 Limitation of study
1.8 Definition of terms
1.9 Chapter summary

CHAPTER 2 LITERATURE REVIEW
2.0 Introduction
2.1 Metrosexual men
2.2 Metrosexual men and facial skin care products
2.3 Celebrity endorsement
2.3.1 Pros and cons of using celebrity endorsement
2.3.2 The no tears approche
2.4 Facial skin care products
2.5 Theoritical framework
2.6 Relationship between celebrity endorsement and metrosexual men
2.7 Research hypothesis
2.8 Chapter summary

CHAPTER 3 METHODOLOGY

3.0 Introduction

3.1 Research design

3.2 Population and sampling

3.3 Method of data collection

3.4 Measurement
3.4.1 Type of analysis to measure the data
3.4.2 Pearson’s correlation analysis

16 -17
17-19
19-24
20-23
23-24
24 -26
26-29
29 -30
31-32
32

33
33
3435
35-39
39 40
41 — 45
43
44

viPage

IS



