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UWC BERHAD

Executive
summary

This report is developed objectively to evaluate how my internship will be
beneficial to me in the future. This executive summary is a thorough
recap of the report’'s purpose, scope, findings, recommendations and
conclusion. The complete report delves into the intricacies of my
internship at UWC Berhad, exploring its impact on my life, as well as
examining SWOT and PESTLE analysis of UWC Berhad. Through my
internship at UWC Berhad, | was able to gain invaluable experience that
will undoubtedly shape my future career path. The report highlights the
various tasks and responsibilities that | undertook during my time at the
company, as well as the skills and knowledge that | acquired.

Enshrining industrial training as a cornerstone of academic
enlightenment is a vital quest. Industrial training is not just about gaining
work experience but also about learning how to communicate effectively,
work in a team and develop problem-solving skills. It also allows them to
explore different fields and industries to find what they are truly
passionate about. It is a transformative experience, an alchemical
journey that every university student should embrace. Through this
report, | gained a deeper understanding of the company's strengths,
weaknesses, opportunities and threats. Excellent employee welfare is one
of the company's competencies. In the meantime, one of the drawbacks
is an excessive workload.
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This knowledge permits me to undertake an independent analysis of the
business and enhances my comprehension of their business endeavors.
Moreover, this analysis provides valuable insights into the business's
administrative structure and planning, particularly in the manufacturing
sector. Additionally, it offers insight into how UWC Berhad may elevate
the quality of its customer interactions for the betterment of all. Overall,
this report serves as a testament to the value of internships in providing
real-world experience and preparing individuals for future success in
their chosen fields.
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