
 

 

 

 

 

 

“A STUDY ON THE ACCEPTANCE OF INSTAGRAM TOWARDS 

ONLINE BUSINESS AMONG STUDENTS IN UiTM (MELAKA) CITY 

CAMPUS” 

 

 

BUKHARI BIN ABD RAHMAN 

2014224712 

 

 

BACHELOR OF BUSINESS ADMINISTRATION (HONS) 

INTERNATIONAL BUSINESS 

FACULTY OF BUSINESS MANAGEMENT 

UNIVERSITI TEKNOLOGI MARA (MELAKA) CITY CAMPUS 

 

JULY 2017 

 

  



iii 
 

ACKNOWLEDGEMENT 

 

Alhamdulillah, with the grace and blessings of the Almighty ALLAH S.W.T, I 

managed to complete this challenging research. However, it would not have been possible 

without the kind support and help of many individuals and organizations. I would like to 

extend my sincere thanks to all of them. 

 The completion of this survey report gave me as much pleasure. I would like to 

express my gratitude to my advisor, Encik Juan Rizal Bin Sa’ari from Universiti Teknologi 

MARA (Melaka) City Campus for his help, advice, comments, guidance, personal attention 

and encouragement in making this possible for me to pull it through despite the limited time 

and knowledge that I possessed.  Without his support, I would not be able to complete this 

project paper on time. 

Moreover, I also would like to take this opportunity to extend my appreciation to 

those that involved in the completion of this research paper.  An honourable intention goes to 

my beloved family and my friend for their endless support that inevitably helped me to 

complete this research. 

Last but not least, thank you very much to respondents who are students from 

Universiti Teknologi MARA (Melaka) City Campus for participating in this research. 

 

Thank you. 

Bukhari Bin Abd Rahman 

Bachelor of Business Administration (Hons) International Business 

Faculty of Business and Management 

UiTM (Melaka) City Campus 

 



iv 
 

TABLE OF CONTENTS 

 

PAGE 

DECLARATION OF ORIGINAL WORK  i 

LETTER OF SUBMISSION  ii 

ACKNOWLEDGEMENT  iii 

TABLE OF CONTENTS  iv 

LIST OF TABLES  ix 

LIST OF FIGURES  x 

ABSTRACT  xi 

    

CHAPTER 1: INTRODUCTION   

1.0 INTRODUCTION  1 

1.1 BACKGROUND OF THE STUDY  1 

1.2 JUSTIFICATION AND PROBLEM STATEMENT  4 

1.3 RESEARCH OBJECTIVES  7 

1.4 RESEARCH QUESTIONS  7 

1.5 SCOPE OF STUDY  8 

1.6 SIGNIFICANCE OF STUDY  8 

1.6.1 Young Entrepreneur  8 

1.6.2 Majlis Amanah Rakyat (MARA)  9 

1.6.3 Future Researcher   9 

1.7 LIMITATION OF STUDY  9 

1.7.1 Sample Size  10 

1.7.2 Journal Availability  10 



v 
 

1.7.3 Lack of Researcher’s Knowledge  10 

1.7.4 Lack cooperation from respondents  11 

1.8 DEFINITION OF KEY TERMS  11 

1.8.1 Acceptance  11 

1.8.2 Instagram  11 

1.8.3 Performance Expectancy  12 

1.8.4 Effort Expectancy  12 

1.8.5 Social Influences  13 

1.8.6 Facilitating Conditions  13 

    

CHAPTER 2: LITERATURE REVIEW   

2.0 INTRODUCTION  14 

2.1 ACCEPTANCE  14 

2.2 THE UTAUT MODEL  15 

2.3 PERFORMANCE EXPECTANCY  17 

2.4 EFFORT EXPECTANCY  20 

2.5 SOCIAL INFLUENCES  23 

2.6 FACILITATING CONDITIONS  26 

2.7 RELATIONSHIP BETWEEN PERFORMANCE EXPECTANCY, 

EFFORT EXPECTANCY, SOCIAL INFLUENCES, AND 

FACILITATING CONDITIONS TOWARD ACCEPTANCE 

 28 

2.8 THEORETICAL FRAMEWORK  33 

    

CHAPTER 3: RESEARCH METHODOLOGY   

3.0 INTRODUCTION  35 



xi 
 

ABSTRACT 

 

The title of this research is “The Acceptance of Instagram towards Online Business among 

Students in UiTM (Melaka) City Campus”. First objective of this research is to determine the 

level of acceptance among performance expectancy, effort expectancy, social influences, and 

facilitating conditions toward acceptance of online business in Instagram. The next objective 

is to identify the relationship among performance expectancy, effort expectancy, social 

influences, and facilitating conditions toward acceptance of Instagram in online business. 

Four independent variables are identified, that influenced the acceptance of Instagram 

towards online business, which are Performance Expectancy, Effort Expectancy, Social 

Influences, and Facilitating Conditions. In order to complete the research, four hypothesis is 

constructed, focused on the determining the influence of the independent variables towards 

dependent variables. A total of 317 students have participated, from 1755 total of students, 

using convenience sampling. The researcher use primary data collection method, by 

questionnaire to collect data. All of the data obtained is analysed using with frequency 

analysis, descriptive statistical result, reliability analysis, Pearson’s correlation analysis, and 

multiple regression analysis. For Pearson’s correlation, all variables are significant, and have 

fair relationship strength toward acceptance of Instagram towards online business. For 

multiple regression analysis, only Performance Expectancy, Social Influences, and 

Facilitating Conditions influence the acceptance of Instagram towards online business and it 

can be conclude that hypothesis 1, 3 and 4 is supported, while other variable, which is Effort 

Expectancy does not influence acceptance of Instagram towards online business, thus 

hypothesis 2 is not supported. 
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