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ABSTRACT 

 

 The study is aimed to discover the attitude consumer toward online advertisement. 

The research link the determinant that consumer toward online advertisements. The study 

is conducted to find out the factor that triggers the consumer to use online advertisement. 

The measuring items for the survey are reliable and valid as it value of Cronbach’s Alpha 

are bigger than 0.06 in values. Pearson Correlation, Multiple Linear Regression, ANOVA 

Test was conducted to find out the relationship of the variables as well as the hypothesis 

suggested and find the answers for all the research questions. The results showed that 

informational and hedonics are among the determinants for how the attitude consumer 

toward online advertisement. It also shows that there is a correlation between the 

dependent variable and independent variables.  
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