DETERMINANTS OF KILANG BATERI

SHOPPERS’ BEHAVIOURS

RINIE SOFIA BINTI MAHBOB

2015209748

FACULTY OF BUSINESS MANAGEMENT

UITM MELAKA KAMPUS BANDARAYA

Bachelor of Business Administration
with Honors
(International Business)

JULY 2017



ACKNOWLEDGEMENT

In the name of Allah the Almighty, the most gracious and the most merciful. |
am most grateful to be bestowed upon with your strength and wisdom to complete

this project paper.

To start off, | would like to take this opportunity to thank our family especially
our beloved parent for sacrificing both time and financially for me to succeed in my

studies.

Next, | would like to express our gratitude for our wise and knowledgeable
advisor, Mr. Mohd Zaki Bin Sadik for guiding me on the right path to complete this
project and also sacrificing her time to meet and consult with me. Other than that, |
would also like to wish our deepest gratitude for our second examiner, Mdm.
Rahayu Binti Hasan for evaluating me honestly and also giving me guidance at the

same time.

Not to forget the Coordinator for Industrial Training, Ms. Fariha Aiza Binti
Ramly, in delivering the technical specification and guideline all the way throughout

the semester.

Last but not least, | would like to thank all of the respondents at Kilang Bateri
for being so helpful and understanding. Furthermore, | would also like to give my
warmth appreciation to my friends who have been helpful in assisting me in
completing this dissertation that help me a lot through our time in despair, no words

we can say but thank you so much to all of you.

Thank you.



TITLE PAGE

TABLE OF CONTENTS

DECLARATION OF ORIGINAL WORK

LETTER OF TRANSMITTAL

ACKNOWLEDGEMENT

TABLE OF CONTENTS

LIST OF TABLES

LIST OF FIGURES

LIST OF APPENDICES

ABSTRACT
CHAPTER 1 INTRODUCTION
1.0 Introduction
1.1 Background of Study
1.2 Problem Statement
1.3 Research Objective
1.4 Research Questions
15 Contribution of Study
1.5.1 Researchers
1.5.2 University
1.5.3 Other Researcher
1.6 Scope of Study
1.7 Limitation of Study
CHAPTER 2 LITERATURE REVIEW

2.0

Introduction

Xi



CHAPTER 3

2.1 Shoppers’ Behaviours

2.2 Aesthetic Dimension

2.3 Exploration Dimension

2.4 Convenience Dimension

2.5 Theoretical Framework

2.6 Research Hypothesis
2.6.1 Aesthetic Dimension
2.6.2 Exploration Dimension
2.6.3 Convenience Dimension

METHODOLGY

3.0 Introduction

3.1 Research Design

3.2 Population

3.3 Sampling
3.3.1 Sampling Technique
3.3.2 Sample Size

34 Data Collection Methods

3.4.1 Primary Data

34.1.1 Questionnaire

3.4.1.2 Likert Scale

3.4.2 Secondary Data

Vi

10

11

12

13

14

14

14

15

16

17

17

17

18

18

18

19

19

19

20

20



ABSTRACT

Shopping behaviours is the study of how individual customers, groups or
organizations select, buy, use and dispose ideas, goods and services to satisfy their
needs and wants. Therefore, the shoppers’ behaviours assumes that the customers
are actors in the marketplace. The perspective of role theory assumes that
consumers play various roles in the marketplace. Starting from the information
provider, from the user to the payer and to the disposer, customers play these roles
in the decisions process. It refers to the actions of the consumers in marketplace
and the underlying motives for those actions. This research is determinants of
Kilang Bateri shoppers’ behavours. It is also to indicate the relationship between the
dependent variable, which is shoppers’ behaviours, and the independent variable,
which are aesthetic dimension, exploration dimension and convenience dimension.
This research is a quantitative research and the data use for the study collected
using distribution of questionnaires. A total of 190 customers of Kilang Bateri took
part in answering the questionnaires. The data obtained from the questionnaires
were analyzed by using the SPSS software. As a summary, after analyzing the data
collected, the result showed that shoppers’ behaviours is significantly relationship
with aesthetic dimension, exploration dimension and convenience dimension. This
research focuses on possibilities of knowing the determinants of Kilang Bateri

shoppers’ behaviours.
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