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EXECUTIVE SUMMARY

A survey was carried out in September 2005 to evaluate the customers perception toward 

the Perodua product and services.

The main reason behind the research is to find out what are the factors that contribute to 

customers perception and preferences towards a car. This research will only focus on 

Perodua services and the features of Myvi car launched by Perodua recently. Does 

Perodua services contribute to customers preferences towards its product? Does safety 

features add to customers preferences towards Myvi car?

This research use convenience sampling method and quota sampling method in order to 

get a fair representative of respondents in Kuching .

This paper comprises of five main chapters. The First Chapter is the introduction and it 

covers the background of study, scope of study, problem statement, objectives, 

significance, research questions and limitation of study. The Second Chapter covers the 

literature review of the study. Chapter Three detailed on research methodology. Chapter 

Four is the data analysis and finding. Finally Chapter Five consist of conclusion and 

recommendation to the problem of the study.

With the finding of the study , it is hope that it will become a reference or act as a 

guidelines for students and valuable guidelines for Perodua management in developing 

marketing strategies to reach target market.



1. INTRODUCTION

1.1 Overview of the Malaysian Auto Industry

The Perusahaan Otomobil Nasional Bhd (PROTON) is closely linked 

to the history of the auto industry in Malaysia according to Dilip 

Singh Mutum in his article on an Overview of the Malaysian Auto 

Industry. Incorporated on May 7, 1983 to manufacture, assemble and 

sell motor vehicles and related products, including accessories, spare 

parts and-other components. Obstacles to production efficiency in 

local motor vehicle assembly operations and also in the marketing of 

automobiles in Malaysia was pointed out by researchers Sim, Keat 

and Li (Dilip,2005) . This includes diseconomy of scale associated 

with production oriented to a domestic market of limited size and lack 

of Customer focus. According to him the Malaysian Government 

later with the direct support of Tun Dr Mahathir Mohamad, the 

former Prime Minister of Malaysia initiated the national car project. 

These helped to create employment and has helped establishment of 

supportive industries. It created a number of companies solely 

dedicated to making specialized accessories such as sports rims, tints, 

and scores of workshops. Now, Malaysia holds a dominant position 

in vehicle sales among ASEAN countries and has become one of the 

region's largest auto markets.


