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ABSTRACT 

 

The present research was conducted at UiTM Bandaraya Melaka, Melaka Technical 

University and Melaka International of Science and Technology. This research and study 

was conducted to know the factors influence Online Purchasing Decision among student 

of UiTM Bandaraya Melaka, Melaka Technical University and Melaka International of 

Science and Technology. It is indicating the relationship between the dependent variable 

(online purchasing decision) and independent variable (social factors, personal factors 

and environment factors). This research is quantitative research and the data used for the 

study was collected using distribution of questionnaires. There were 100 students of 

UiTM Bandaraya Melaka, Melaka Technical University and Melaka International of 

Science and Technology had involved in answering the questionnaires. The data obtained 

from the questionnaires were analysed by using SPSS software.   

 

As a summary, after the data collected and been analysed, the result showed that all 

the independent variables have significant relationship with the dependent variable which 

is online purchasing decision.  
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