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ABSTRACT 

The research paper is the final requirement for the final year student of Bachelor 

in Business Administration (Hons) Markeeting course. This study conducted in 

Kota Kinabalu area, entitled Public Awareness towards TM promotion that 

focused on TM Mobile Homeline Promotion. This research served three main 

objectives; to identify the existence of TM Mobile Homeline, to identify the 

successful of TM Mobile Homeline and to identify the additional ways that can 

be used by TM to create promotion more attractive. 

The findings were made based on the data gathered through primary and 

secondary data. The research design used is the descriptive study and target 

population in this study is those people in Kota Kinabalu areas, the sampling 

frame is from Wawasan Plaza to Wisma Merdeka and Puri Warisan area. The 

sample size is consisting of 100 respondents in Wawasan Plaza to Wisma 

Merdeka and 50 respondents from Puri Warisan, and targets 120 completed 

returned. In analyzing the data, frequency distribution, percentage and cross 

tabulation were used. 

From the findings, majority of respondents aware an existence of the TM Mobile 

Homeline however the promotion activity still weak whereby the subscriber of 

TM Mobile Homeline still not achieve the target, it is because the number of 

respondents as a subscriber still fewer. 

The findings of this study, the comprehensive recommendations in order to 

increase the public awareness towards the TM promotion program, besides that 

additional ways to create attractive and an effective promotion. 
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