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ABSTRACT

This study attempts to measure what type of perfume that UiTM Sabah students
preferred. All four dimensions of factors that maybe influence students to buy a perfume
are price, quality, scent, packaging and brand. Descriptive statistics used to measures
the factors to buy a perfume. Nominal scale will be used to identify whether there will be
difference between male and female in their frequency buy any type of perfume. Ordinal
scale also used to identify their rate satisfaction related the perfume. The results of this

study will assist the perfume that most preferred among UiTM Sabah Students is Avon.
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