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ABSTRACT 

This study for investigate the influence of consumers' revisit intention in fast food restaurant by the three 
independent variables; personality, variety and health. To know the influence of consumers' revisit 
intention, there are objective research and research question. Each the independent variables have 
citations from other journals, articles, and researchers, and before to have answered from respondents, I 
have used td the methodology for make a questionnaires. The questionnaires I have found a similar topic 
with this study, however, I have changes the question for this topic. The questionnaire had being finished 
and had spread by using online for the easier respondents answered. 

After have the answered from respondents, I using the SPSS Software for the data analysis and finding. 
The data analysis and finding have help me to know the reason of the consumers' revisit intention in fast 
food restaurant. Therefore, from the independent, variables I get know the relationship between 
independent variable and the dependent variable. 


