A"

= A
-

(@

[

==
ey
4

~

3
2R

«




A STUDY ON PROMOTION STRATEGIES OF PELANGI AIRWAYS
NEW SECTORS

FAKHRU HAYATI BT ABDUL RASHID

BACHELOR IN BUSINESS ADMINISTRATION (TRANSPORT)
SCHOOL OF BUSINESS AND MANAGEMENT
MARA INSTITUTE OF TECHNOLOGY
SHAH ALAM, SELANGOR

MARCH 1998



ACKNOWLEDGMENT

I am indebted to many people for their assistance in completing

this thesis.

My particular thanks are due to En Rahman b. Dato’ Samsu, General
Manager of Pelangi Airways Sdn Bhd for giving me opportunity to do my

practical training.

I would also wish to extend my thanks to Mr. Simon Ng, Senior
Commercial Manager, Tengku Mohd Affandi b. Tengku Abdullah,
Schedule Planning Manager, En. Wan Nazli b. Wan Mustapha, Customer
Service Manager and En. Ahmad Ardi, In flight Service Executive who
read and commented upon the manuscript. The staff at Pelangi Airways
Sdn Bhd were also good in their advice and answers to requests for

information.

I would also like to express special thanks to my advisor Puan Rohani
Ibrahim for her time, advice and guidance in assisting me in completing

this thesis. Thank you very much.



TABLE OF CONTENTS

ACKNOWLEGMENT

LIST OF ABBREVIATIONS
LIST OF TABLES

LIST OF FIGURES

CHAPTER ONE
1.0 An overview of Pelangi Airways Sdn Bhd
1.1 Aircraft Fleet
1.2 Pelangi Airways Types of Services
1.3 Current Business Activities
1.4 Background of the Study
1.5 Problem Statement
1.6 Objective of the Study
1.7 Scope and Limitation
1.8 Methodology

1.9 Literature Review

CHAPTER TWO

2.0 Pelangi Airways Sdn Bhd Organisation Structure
2.1 Administration Department
2.2 Schedule Planning Department
2.3 Sales and Marketing Department

2.4 Finance Department

12

14

19

20

21

23

27

29

30

31

X



Introduction

CHAPTER ONE

INTRODUCTION

1.0 AN OVERVIEW OF PELANGI AIRWAYS SDN BHD

Pelangi Air Sdn Bhd is one of Malaysia’s national airlines. It was
incorporated on September 15, 1987 with paid up capital of RM 3 million.
Initiated operations with two deHavilland DHC-6 Twin Otter aircraft on

January 1, 1988.

Pelangi Airways establishment is to support the development of
the tourism industry and meet the increasing air transport needs of the
country. By providing the air connection between destinations, easier
accessibility and better choice of mode of transport offered to passengers.
It developed the tourism and business industries also facilitate the

integration among people of the various destinations.

Initial shareholders included Terengganu State Government
(44.4%), Wira Kris Engineering (33.3%), Malaysia Airline System

(11.1%), Malaysia Helicopter Services (11.1%).

Yasie. 78



