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ABSTRACT

The Selection of Financial Behavior of Consumer Product Company in Malaysia

Mohd Syarul Nizam bin Ibrahim 

Faculty of Business Management, Universiti Teknologi MARA Terengganu, 

23000 Dungun, Terengganu, Malaysia.

Abstract: The researcher examine the determinants of debt ratio of Consumer Product Sector 

in Malaysia by utilizing the data of 37 companies for the year from 2002 until 2011 (10 years) 

covering the companies that public listed in Bursa Saham Malaysia. By conducting panel data 

analysis, the researcher found that the determinants factors such as tax and tangibility assets 

are significantly related to debt ratio of the firm. Both tax and tangibility assets is found to be 

significantly and positively related to debt ratio of the firm. However, the study found that the 

growth and profitability has no impact in determine the debt ratio of the firms.
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