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ABSTRACT

The purpose of this study is to examine the barrier factors that might hinder the adoption of e

commerce by SMEs in Terengganu. The methodology used in this study was questionnaire 

survey whereby it was sent to 74 SMEs in Terengganu who were listed under a special 

government assistance programme known as Bumiputera Enterprise Enhancement 

Programme (BEEP). The data gathered was analyzed using SPSS. Analysis of the data 

obtained found that factors that become barriers to the e-commerce adoption by the SMEs in 

Terengganu which were initially identified through previous literatures as Complexity, Cost, 

Security and Suitability to the business. Correlation analysis showed that there is a strong 

negative significant relationship between e-commerce adoption and suitability to the 

business. This implied that most SMEs have overcome other banders particularly those that 

are technological and financial in nature. Therefore, it can be concluded that both SMEs and 

policy makers need to deal only with suitability barrier to increase level of e-commerce 

adoption.

Keywords: E-commerce, barriers, hinder and suitability

iv



ACKNOWLEDGEMENTS

In the name of Allah, the Most Gracious and Most Merciful

Praise be to the Almighty Allah for giving us health, strength, courage, and patience to 

complete the Applied Business Research (ABR795) subject entitled “Barriers to the E

commerce Adoption by SMEs in Terengganu”.

This research would not have been possible without the assistances and support of many 

people and institutions.

Firstly, we would like to convey our special thank to our advisor, Associate Professor Dr. 

Mazidah Puteh for her invaluable guidance and advice towards the completion of this 

research. We are very much indebted to her for her patience in helping us to overcome 

challenges and obstacles during the course of working on this research paper.

We would also like to extend our thanks to all those lecturers from UiTM who have shared 

their knowledge and provided guidance and assistance during the course of doing our EMBA.

Furthermore, special thank we extended to the staff of UiTM online library for doing such an 

excellent job in setting up such a complete resource centre. The online library is extremely 

important for student like us as we could access all the necessary information without having 

to be physically present at the library.

Last but not least, we would like to express our heartfelt gratitude to our family, friends and 

respondents for the information, support and cooperation. Without them, we might not have 

the motivation to complete our research course.

Thank you very much.

Farid, Haizum & Kartini

v



CONTENTS PAGE

LETTER OF SUBMISSION..........................................................................................i

DECLARATION OF ORIGINAL WORK................................................................... iii

ABSTRACT................................................................................ .................................. iv

ACKNOWLEDGEMENT...............................................................................................v

TABLE OF CONTENT.................................................................................................. vi

LIST OF TABLE............................................................................................................ ix

LIST OF FIGURE .........................................................................................................x

LIST OF ABBREVIATION........................................................................................... xi

CHAPTER 1.................................................................................................................................1

1.0 INTRODUCTION.......................................................................................... ..................1

1.1 Overview of e-commerce application by SMEs.....................................................1

1.2 Background of the study........................................................................................3

1.3 Problem Statement.............................................................................................. 4

1.4 Research Questions..............................................................................................7

1.5 Research Hypotheses........................        ...8

1.6 Research Obj ective...........................     8

1.7 Scope of the study.........................................................................  9

1.8 Significance of study............................    10
1.8.1 To the Researchers ...................................................................................................... 10

1.8.2To the Entrepreneur .............................................................................  10

1.8.3 To the government...................................................................................................... 10

CHAPTER 2................................................................................................................................ 11

2.0 LITERATURE REVIEW..............................  11

2.1 Introduction of E-commerce.............. .......................... ........ ............................. 11

2.1.1 Definition of E-commerce........................... ............   11

2.1,2 E-coimnerce adoptions.............       12

2.1.3B enefits realised through e-commerce adoption......................................................13



CHAPTER 4........................ ........................    43

4.0 ANALYSIS AND FINDINGS..........................    43

4.1 Introduction.........................................................................................................43

4.2 Reliability Analysis.........................    43

4.3 Descriptive Analysis........................................................................................... 44

4.3.1 Profile of the companies............................................................................................. 45

4.3.2 Profile on industry sectors.......................................................................................... 45

4.3.3 Adoption of E-commerce............................................................................................46

4.3.5 Usage of E-commerce.................................................................................................46

4.3.6 Companies Profile......................................................................................................49

4.3.7 Cross Tabulation Analysis..........................................................................................53

4.3.8 Independent Sample T-Test........................................................................................ 55

4.4 Summary of the Findings.................................................................................. 58

CHAPTERS...............................................................................................................................60

5.0 CONCLUSION AND RECOMMENDATION.................................................................... 60

5.1 Conclusions.....................................  60

5.2 Recommendati on..........................................    62

5.2.1 For SMEs.................................................................................................................... 62

5.2.2 For Government......................................................................................................... 63

5.3 Limitations of the study........... .........................      64

5.4 Future Research................................        65

REFERENCES............................................................................................................................66

Appendix AiLetter from YayasanPembangunanUsahawan (YPU) Terengganu ........................ 72

Appendix B.Letter from SMECorp Terengganu......................................................................... 73

Appendix ^Questionnaire Al - A3...........................................................................................74

Appendix D:List of SMEs Under BEEP Terengganu..........................  77


