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ABSTRACT

Internet banking adoption are important to both customer as well as banking
institutions. The purpose of the study is to identify the factors that will influence the
adoption of internet banking among public. The factors that involved are cost saving,
security concern, convenience, features availability as well as accessibility. This study
involved two stages, the first stage are involved pilot test. Whereby the questionnaires
involved are using scale from 1 until 7. The test of normality that had been test for pilot
test showed that for skewness it is between -1 until +1 which mean that the questionnaire
are normaly being distributed. The variables involved are all above 0.7 where as for
Kaiser-Meyer-Olkin (KMO) were 0.808. Bsed on the result, this research has transfer
certai question into another section. Then the second stage is involved the complete
questionnaires where 230 set of questionnaires are being distributed but only 200 are
being returned with full answer. The result from this research are only two factor are
significant which is cost saving as well as convenience while another factors such as
security concern, accessibility and features availabiity are not significant. This research
use Microsoft Excell as well as SPSS software in order to analyzed the data and get

reliable result.

Keywords: Internet bnking adoption, Cost Saving, Security Concern, Convenience

Features Availability and Acessibility.



CHAPTER 1

INTRODUCTION

1.1 BACKGROUND OF THE STUDY

As the world are becoming more into technology based, the lifestyle of people will
be changed where the way they managed their daily routines will be more advanced as
there were new existence of tools and ways to done it. For example, in ancient time
people have to washing clothes by using their own hands but with the technology
development that had been made, they can wash the clothes by using washing machine.
Not only that, previously people have to go to library and read newspaper in order to get
information, nowadays they can find any information that they want by searching it in
internet. This showed that the new technology advanced such as internet can be took as
major helper for human as it easier human work. With that reasons many other tools are
also using internet as their intermediation to reach people around the world. For instance,
businessman nowadays do not have to meet their customers face to face since every
details that related to the products or services can be put in the internet so that the

customers that are interested to buy can read the information provided.

According to Department of Statistic in Malaysia for the year of 2015, 86.6% of
Malaysians are using internet at least once a day. They are using this internet facility to
do their formal and non- formal purposes. Example of formal purpose is sending or

receiving email while for non- formal purpose are downloading music, electronic books



