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ABSTRACT

This research paper involves the investigation on factors influencing customers’
satisfaction of Light Rail Transit (LRT) in Kuala Lumpur. This research systematically
analysed some relevant literature regarding the underlying factors that influence
customers’ satisfaction. Several factors are identified that may give some effect such as

affordable price & sale-points, quality of transport service and relations to environment.

Keywords: Customer Satisfaction, Affordable Price & Sale-Points, Quality of Transport

Service, Relation to Environment.
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