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ABSTRACT

This thesis investigates the effectiveness of advertising campaigns in raising awareness about
ovarian cysts among young adults in Malacca. The study analyzes the knowledge and
awareness levels of the target audience through survey data analysis and examines the impact
of advertising campaigns on increasing awareness. Additionally, the thesis evaluates the
design and layout of ovarian cyst awareness posters, focusing on the effectiveness of visuals,
messaging, and call-to-action elements.

The findings reveal a significant knowledge gap among young adults regarding ovarian cysts,
primarily due to limited health education, cultural taboos, and inadequate information
dissemination. The analysis of advertising campaigns highlights the importance of targeted
messaging, multi-channel approaches, and educational content in effectively raising
awareness. Furthermore, the examination of ovarian cyst awareness posters underscores the
significance of employing effective design principles such as color, typography, and visual
hierarchy to capture attention and convey the message clearly.

The recommendations propose the development of targeted educational campaigns that
address the knowledge gap, utilizing well-designed poster layouts, and establishing
collaborations with community organizations and influencers to maximize campaign reach.
Implementing these recommendations has the potential to enhance awareness of ovarian cysts
among young adults, enabling early detection, timely medical intervention, and improved
healthcare outcomes.

This thesis contributes valuable insights to the field of health communication by offering
effective strategies for raising awareness about ovarian cysts among young adults. It serves as
a valuable resource for healthcare organizations, policymakers, and advertisers in designing
impactful campaigns and promoting better understanding and management of ovarian cysts.



ACKNOWLEDGEMENT

I would like to express my deepest appreciation to all parties who have contributed to the
completion of this thesis.

First of all, I am extremely grateful to my supervisor En Musaddiq Mohamad Khalil for his
unwavering guidance, expertise, and support throughout the course of this research. Their
valuable insights, constructive feedback, and dedication have been instrumental in shaping
the direction and quality of this thesis.

I would also like to thank the participants who took part in the survey for their valuable input
and time that greatly contributed to the data collection process.

I am indebted to my family and friends for their constant encouragement, understanding, and
patience throughout this endeavor. Their unwavering support and belief in my abilities has
been a constant source of motivation.

Finally, I would like to express my appreciation to the academic community and all the
researchers whose work and contributions have laid the foundation for this thesis. Their
dedication to advancing knowledge in the field of health communication has been a source of
inspiration.

To everyone who was involved, big or small, in completing this thesis, I say a thousand
thanks. Your support has been invaluable, and I am truly blessed to have such an incredible
network of individuals by my side.

Thank you all.



TABLE OF CONTENTS

AUTHOR'S DECLARATION

ABSTRACT

ACKNOWLEDGEMENT

TABLE OF CONTENTS

LIST OF FIGURES

LIST OF ABBREVIATIONS / NOMENCLATURE

CHAPTER 1: INTRODUCTION

1.1 Background Study
1.2 Problem Statement
1.3 Research Question
1.4 Research Objective
1.5 Significant of Study
1.6 Scope of Limitation

Summary of Chapter

CHAPTER 2: LITERATURE REVIEW

2.1 Introduction

2.2 The Knowledge about Ovarian Cysts

2.2.1 Advertising on Ovarian cysts in Malaysia

Page

ii

iii

iv
v-vii

viii-ix



TABLE OF CONTENT

2.3 Majlis Kanser Nasional (MAKNA)

2.4. Cultural, Social, And Demographic Factors Specific to Melaka
2.5 Melaka Lifestyle Factor in Melaka, Malaysia.

2.6 Official Color Ribbon of Ovarian Cancer

Summary of Chapter

CHAPTER 3: RESEARCH METHODOLOGY
3.1 Introduction

3.2 Population, Research Sample and Sampling Method
3.3 Method Approach

3.4 Collection Data

Summary of Chapter

CHAPTER 4: ANALYSIS & FINDING

4.1 Introduction

4.2 Part A: Questionnaire

4.3 Part B: Observation (Design Concept MAKNA Poster)
4.4 Finding

4.5 Conclusion

Summary of Chapter

CHAPTER 4: ANALYSIS & FINDING

5.1 Introduction

5.2 Recommendation
BIBLIOGRAPHY
APPENDICES



	THE STUDY OF EFFECTIVENESS IN ADVERTISING 
CAMPAIGNS ON RAISING AWARENESS ABOUT
 OVARIAN CYSTS AMONG YOUNG ADULTS IN
MELAKA
	CONFIRMATION BY EXAMINER
	AUTHOR’S DECLARATION
	ABSTRACT
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	TABLE OF CONTENT
	LIST OF FIGURES
	LIST OF ABBREVIATIONS
	CHAPTE ONE 
INTRODUCTION
	1.1 RESEARCH BACKGROUND
	1.2 PROBLEM STATEMENT
	1.3 RESEARCH QUESTION
	1.4 RESEARCH OBJECTIVE
	1.5 SIGNIFICANT OF STUDY
	1.6 SCOPE OF LIMITATION
	SUMMARY CHAPTER

	CHAPTE 2 
LITERATURE REVIEW
	2.1 INTRODUCTION
	2.2 The Knowledge About Ovarian Cysts
	2.2.1 Advertising on Ovarian cysts in Malaysia

	2.3 Cultural, Social, And Demographic Factors Specific to Melaka
	2.4 Majlis Kanser Nasional (MAKNA)
	2.5 Lifestyle Factor in Melaka, Malaysia.
	2.6 Official Color Ribbon of Ovarian Cancer
	SUMMARY CHAPTER

	CHAPTE 3 
RESEARCH METHODOLOGY
	3.1 INTRODUCTION
	3.2 Population, Research Sample and Sampling Method
	3.3 METHOD APPROACHES
	3.4 COLLECTION DATA
	SUMMARY CHAPTER

	CHAPTER 4 
ANALYSIS & FINDINGS
	4.1 INTRODUCTION
	4.2 Part A: Questionnaire
	4.3 Part B: Observation (Design Concept)
	4.4 FINDING
	4.5 CONCLUSION

	CHAPTER 5 
RECOMMENDATION & FINDINGs
	5.1 INTRODUCTION
	5.2 RECOMMENDATION
	5.3 CONCLUSION

	BIBLIOGRAPHY
	APPENDICES

