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E:XECUTIVE SUMMARY 

This report provides a summary of my internship at Mercedes-Benz Malaysia. I worked on 

several tasks during the internship that involved PO request, onboarding new joiner, and 

information dissemination. I've also learned a lot about the company's operations, management, 

and th� g�n�raj state: ofth� business through these tasks. 

I have conducted SWOT Analysis for Mercedes-Benz in this report to identify its strengths, 

weaknesses, opportunities as well as threats. The main purpose of this analysis is to provide 

information and idea into company current situation and to implement a strategic plan. From the 

SWOT analysis, I have found that Mercedes-Benz Malaysia (MBM)'s strength lies in its strong 

brand reputation and their loyal customer base. However, even though MBM is high end 

automobile product, they still face several weaknesses such as strong competition and high cost. 

Opportunities for the company include expanding into new market and focusing on electric 

vehicles market. The company also faces threats despite such as intense competition from other 

business and economic downturns. 

Based on the SWOT analysis, this internship report recommends that MBM should focus 

on explore opportunities to expand into new markets, such as South-East Asian neighboring 

countries. Additionally, the company can consider entering new markets, such as the developing 

luxury SUV market. This report also recommend that the company could focus on sustainability 

in terms of prodµgt and prnetiges to begom,c: m,ore �11vir<mme11tajly go11sgioµ� m,�rket. 

Finally, it was a honor to be given opportunity to do my internship at Mercedes-Benz 

Malaysia. During my internship journey, I've learned a lot of things which involved an on boarding 

session, an office tour, and various tasks. I was responsible for raising purchase orders for agency 

workyrs in the SAP system, ensuring professional recruitment, leave encashment, background 

checks, and secondment fees. Not only that, as an intern I was also be able to experience offsite 

task such as participated in a Mercedes-Benz career talk at APU, where I learned about job 

opportunities, interview skills, and company expectations. Overall, the internship provided 

valuable experience and exposure to the company's culture and policies. 
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l�O Student's Profile
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2021 
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Sljl Pal-,.ran Malay-. SMK S.kay.n 3 Bandar Kirnra 
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lrtem,hlp. MST/ D�.tn»nt (&$JM» Coor(#n.tonHR) 

Prov.0- admlntr.rr.r.'• support fol', com�ny 
• Sct»<fule ITIMbl'lgl, trawl plant, lif\d 01Mf • .,..,, .. 
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Bfndll',YI 
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Won Bronze for Nation,al Studentl lnncwetion. Invention and DfflQfl C<,mpebtion (SIIOCOM) 

Rtgtstrauon 81.A"OJU for a ,..obinar program, "\\1so Woflh Y'11do" .-Mer• ths foul'ld1t10n, d \aehnical 
an�ls are primtrily ditcosMd. 
P\lblieny BurNU fol' Ill w.blf'\llf progrtrnmt. "Earn MONI, u,,.. Mor•· ii, .... ,. V\t focue, of lhe cll•W•""' i• 
on portfoffo anllfy.ts and inYettmerilt. 
�.'\Jl:imedla Bixu.i tor a webin.11' progn,11\ "N.liv,gallro ,t.,. ,:1,nur,· whlth focuHS on how to ,,.,....t,,11y 
�pare for future pmfff940NII dewlop,,ant 
Corp0faf• Bur111aftor-.Ubjti'i!t MGT315 �jlll:l Yiffilitlfth• �«:t l:tii1trbuM l:hlllrs"tb·th·• 1-NVW.lly 

Mlcroson words Ad-lanced Mfcroson:._exc� Advarx-d Adobe Animate S.glnn.r 
Microsoft. Powerpoint Advanced Adobe Phofoshop lniermediM• Adobe P-remler'• Beginner 

p,o 

LANGUAGI!: Maloy Native SPttak.,- Highly Proffci•nt 

R!:Fl!!Rl!NCl!!S 
Mr. AMirUcUn bin Mohd Nor 
k.adffllicAdvaof/Senk>rlecturalFaevltydB1JS1nes, Mana111nwnt 
Urw .... rs;ti Teknoloc,, MARA (lh1'M) Cu•n;an M.lab.Kampu• Band�y•Malab 
110 Off Jalan Hang Tuah. 75150 Meiab 
T•I. (•«1)11-0661112 
Email ,,,..,,f1'lf'IOYl!m tslM my 

Figure 1: Student's profile 
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