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Abstract 

This research paper is a part of fulfilling the requirement for MKT 660 in order 

for final year student of Business Administration (Hons) Marketing to obtain a degree. 

This research mainly about studying consumer satisfaction towards customer service for 

Telekom in Sandakan City. 

Consumer satisfaction depends on expectations and perception of the service. 

Consumer will satisfied when they meet needs and expectations. In this study, it is also 

tells what consumer expect for the service provides by Telekom in Sandakan City. This 

study has show that a variable (expectation) have effect to consumer satisfaction. 
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