
U N I V E R S I T I T E K N O L O G I MARA 
SABAH 

KOTA KINABALU CAMPUS 
. MARKETING RESEARCH 

(MKT 537) 

FINAL REPORT: 
A S T U D Y ON 

PURCHASING B E H A V I O R OF UiTM SABAH'S 
STUDENTS T O W A R D S MOBILE PHONE BRANDS 

PREPARED FOR: 
ASSOCIATE PROF. MATYASIN BIN JAMIL 

PREPARED BY: 
JULIA BINTI LILY 

2006117411 
BACHELOR IN BUSINESS ADMINISTRATION (HONORS) 

MARKETING 

SUBMISSION DATE: 
20 APRIL 2007 



Marketing Research (MKT 537) 

ACKNOWLEDGEMNET 

Firstly, praise to the God for giving me the life and health to go through His 

Challenges of living in His universe. To finish this report has proven to be a great 

undertaking that would not have been feasible without the support of many great people. 

A number of people have been very helpful in the course of my research into the 

information contained in this project report. I would like to record my appreciation and 

thanks to my lecturer MKT537; Associate Prof. Mat Yasin Jamil whose guidance, 

comments and instruction throughout the completion of this project has became an 

invaluable learning. My special appreciation also goes to all my respondents for having a 

responded to this project survey and interview and for the cooperation given. 

Finally, I would like to express my special thanks to my parents, classmate and 

friends for their support and encouragement and indirect contribution in the process of 

completing this research. 

To all the above once again I express my thankfulness and appreciation. 

Thank you. 

JULIA BINTI LILY 

2006117411 

Bachelor in Business Administration (Honors) Marketing 03, 

Universiti Teknologi MARA Sabah, 

Kota Kinabalu Campus. 

iii 



Marketing Research (MKT 537) 

T A B L E OF CONTENTS 

CONTENTS PAGE 

Letter of Transmittal i 

Acknowledgement iii 

Table of Contents iv 

List of Tables vi 

List of Figure vi 

Terminology vii 

Executive Summary viii 

1.0 Introduction 

1.1 Background of Study 1 

1.2 Problem Statement 2 

1.3 Objectives 3 

1.4 Scope of Study 3 

1.5 Limitation of Study 4 

1.6 Signification of Study 4 

2.0 Literature Review 5 

3.0 Research Methodology and Design 

3.1 Research Design 7 

3.1.1 Primary Data 7 

3.1.2 Secondary Data 7 

3.2 Research Sample 8 

3.3 Sample Design 8 

3.3.1 Sampling Technique 8 

3.3.2 Sampling Size 8 

3.4 Data Analysis and Technique 8 

3.5 Research Framework 9 

iv 



Marketing Research (MKT 537) 

4.0 Results and Analysis 

4.1 Demographic Analysis 10 

4.2 Trend and experience of using mobile phone among students 11 

4.3 Factors influencing mobile phone purchase behaviour 13 

5.0 Conclusion and Recommendations 

6.1 Conclusion 18 

6.2 Recommendations 19 

r 

6.0 References 21 

7.0 Appendices 22 

v 



Marketing Research (MKT 537) 

E X E C U T I V E SUMMARY 

This research is study on 'Purchasing Behavior of U iTM Sabah's Students on 

Mobile Phone Brands '. Nowadays, mobile phone can be considered as an important 

communication tool for everybody as well as student. They are using mobile phone not 

only to call or send message to their family, friends or other person, but they also using 

their mobile phone to serve internet, take pictures or video, keep songs and video clips 

and many more. Thus, the main objective of this research is to understand the purchasing 

behavior among UiTM Sabah's Students towards mobile phone brands and to determine 

their preference too. 

Two types of data collection method are used namely primary data and secondary 

data. Questionnaires will be used in interview to collect the primary data from 

respondents. The study results show that most of the UiTM Sabah's students have their 

own mobile phone when they are 17 years old. In average, they used their mobile phone 

about 8 months before replacing it with new mobile phone brand. 

Besides, respondents from rural area buy their own mobile phone quite late as 

compared to student from urban area. Other than that, family has the great influence to 

the students to buy their first mobile phone. Last but not least, Nokia brand is the most 

favourite mobile phone brand since their first mobile phone brand. 

The findings suggest that mobile phone is an important communication tool 

nowadays. The role of family as the third person in helping the student to select their first 

mobile phone is really important. 
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