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EXECUTIVE SUMMARY 

This project paper is submitted to the Faculty of Business Management, Universiti 

Teknotogi MARA, Sabah Campus as part of requirement for the fulfillment of Marketing 

Research subject (MKT 537). This paper is entitled "PURCHASING BEHAVIOR ON 

NECKLACE AMONG UiTM SABAH STUDENTS". Consequently, a survey was 

performed only focus to UiTM's full time student in Sabah campus. This research 

objective is to identify the purchasing behavior of UiTM student on necklaces, then to 

identify problem faced by student in purchasing their need on necklaces and also to 

gather information to student how their save their saving on purchasing in necklaces.. 

The data of information was gathered from personal interviews, and the respondents' 

opinion survey through questionnaire. A number of 120 questionnaires were distributed 

and returned as required. There was some of the information gathered from the 

questionnaire which emphasis the respondent's background, such as their course, part, 

race and age. It is also identify the respondent's preference on necklace, their spending 

money, type of necklaces, budget to purchase a necklace, source and so on. The data was 

systematically analyzed and processed by using the SPSS 15.0. Finally, the results of the 

survey are converted into findings that will be present in term of tables and chart that 

surely easy to understand. Based on the findings and the problems that had been 

highlighted from this mini-research, the recommendations will be building to solve the 

problem that face by the respondents. 
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T A B L E O F C O N T E N T 
P A G E 

L E T T E R O F S U B M I S S I O N 

A C K N O W L E D G M E N T 

E X E C U T I V E S U M M A R Y I 

T A B L E O F C O N T E N T I I 

L I S T O F C O N T E N T HI 

L I S T O F F I G U R E IV 

C H A P T E R 1 : I N T R O D U C T I O N 

1.0 I N T R O D U C T I O N 1 - 8 

1 . 2 P R O B L E M S T A T E M E N T 9 

1 . 3 S I N G F 1 C A N T O F S T U D Y 1 0 

1.4 O B J E C T I V E O F R E S E A R C H 1 1 

1 . 5 T H E O R E T I C A L F R A M E W O R K 1 2 - 1 3 

1.6 S C O P E O F S T U D Y 1 4 

1.7 T E R M I N O L O G I E S O F D E F I N I T I O N 1 5 - 1 7 

1.8 L I M I T A T I O N O F S T U D Y 1 8 

C H A P T E R 2 : L I T E R A T U R E R E V I E W 1 9 - 2 9 

C H A P T E R 3 : R E S E A R C H M E T H O D O L O G Y 

3 . 0 I N T R O D U C T I O N 3 0 

3 . 1 R E S E A R C H P O P U L A T I O N 3 1 

3 . 2 S A M P L I N G 3 2 

3 . 2 D A T A C O L L E C T I O N M E T H O D S 3 3 

3 . 4 D A T A A N A L Y S I S A N D I N T E R P R E T A T I O N T E H N I Q U E S 3 4 

3 . 5 R E S E A R C H S A M P L E 3 5 

C H A P T E R 4 : D A T A A N A Y S I S 3 6 - 5 5 

C R O S S T A B 5 6 

C H A P T E R 5 : C O N C L U S I O N A N D R E C O M M E N D A T I O N 

5 . 1 C O N C L U S I O N 5 7 

5 . 2 R E C O M M E N D A T I O N 5 8 

B I B L I O G R A P H Y 5 9 

A P P E N D I C E S 6 0 - 8 5 
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L I S T O F T A B L E S 

No. The title of the table 
M 11 V- 11 IIV \f M U1V 1UM1V Page 

No: 

1 Table 1: Respondent's Course 36 

2 Table 2: Respondent's Part 37 

3 Table 3: Respondent's Age 38 

4 Table 4: Respondent's Gender 39 

5 Table 5: Respondent's Race 40 

6 Table 6: Respondent's wear a necklace before 42 

7 Table 7: Respondent's types of a necklace prefer to wear 43 

8 Table 8: Respondent's spend to buy a necklace 45 

9 Table 9: Respondent's budget to purchase a necklace 46 

10 Table 10: Respondent's sources of information in choosing 47 

11 Tablell: Respondent's quality is important to buy necklace 48 

12 Table 12: Respondent's before buy the necklace the pricing is 
important 

49 

13 Table 13: Respondent's student buys the only beautiful 
necklace 

50 

14 Table 14: Respondent's the simple necklaces are the choices on 
buying 

51 

15 Table 15:: Respondent's encounter any problem while 
purchasing necklace 

52 

16 Table 16: Respondent's suggestion to overcome the problem 54 

17 Table 17: Gender * budget to purchase a necklace cross 
tabulation 

56 

18 Table 18: Gender * spending to buy a necklace cross 
tabulation 

56 

19 Table 19: Gender * wear a necklaces before cross tabulation 56 


