
A SMM m w fM$m$$ PMfflisfSfi rnmmu 



T A B L E OF CONTENTS 

PAGE 

T I T L E PAGE 

DECLARATION OF W O R K 

L E T T E R OF SUBMISSION 

A C K N O W L E D G E M E N T 

LIST OF T A B L E S 

ABSTRACT 

CHAPTERS 

1. INTRODUCTION 

1.1 Background of the Study 1 

1.1.1 History of Chocolate 1 

1.1.2 Chocolate in Selected Countries Around the World 2 

1.1.3 Chocolate in Malaysia 4 

1.2 Objective 5 

1.3 Scope of Study 6 

1.4 Significance of Study 7 

1.5 Limitations 8 

1.6 Definition of Terms 9 

2. L I T E R A T U R E R E V I E W 

2.1 Types of Consumer Purchase Decision 10 

2.2 Factors Affecting consumer Purchase Behaviour 11 

2.3 How Consumers Purchase 15 

ii 

iii 

iv 

v 

vi 



3. R E S E A R C H M E T H O D O L O G Y 

3.1 Source of Data 18 

3.1.1 Secondary Data 18 

3.1.2 Primary Data 18 

3.2 Research Design 

3.2.1 Instrument of Research 19 

3.2.2 Field and Data Collection Method 19 

3.2.3 Data Analysis and Interpretation 20 

4. DATA ANALYSIS AND INTERPRETATION 

4.1 Section A : Socio-Economic Background 21 

4.2 Section B : Consumers' Purchasing Behaviour on Chocolate 27 

5. CONCLUSIONS AND RECOMMENDATIONS 

5.1 Conclusions 48 

5.2 Recommendations 50 

BIBLIOGRAPHY 53 

APPENDICES 

Appendix I - Questionnaire 

Appendix I I - Newspaper Cutting 



ACKNOWLEDGMENTS 

I would like to express my deepest appreciation to my advisor, Puan Rozita Mohamad for 

her guidance, valuable advice and constructive comments throughout the completion of 

this paper. My appreciation also goes to my second examiner, Mr. Melvin Mojikon. 

Also to Mr. Ea An A / L Lim Teck, an Economist, for his assistance in terms of giving 

ideas and suggestions which have contribute to the completion of this paper, to my family 

members for their continuous support, understanding and encouragement and last but not 

least, to all individuals who have given their cooperation in order for me to complete this 

paper. 

iv 



ABSTRACT 

This research is a study on the consumers' purchasing behaviour on chocolate and 

conducted with the objective to identify the purchasing behaviour of consumers towards 

chocolate. Questionnaires have been distributed to consumers visiting Tong Hing 

Supermarket, Giant and Simply Chocolate Outlet around Kota Kinabalu. 

From this research, it has revealed that even though majority of the respondents like to 

eat chocolate but it is all because of its good taste and deliciousness and not because it is 

nutritious and healthy. The results also revealed that the factors that influenced the 

consumers' purchasing behaviour on chocolate are the negative perceptions towards 

chocolate and the monthly income of those consumers. 
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