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EXECUTIVE SUMMARY 

This research is about to gather information about the purchasing 

behavior of male backpack among the UiTM students. This study were 

conducted to identify which type of backpack that the student prefer most, and to 

identify how much they are willing to pay for backpack. Other than that, this 

research was also undertaken to identify the students' preference of color, design, 

and also finding their problem toward the backpack. A quota sampling technique 

was used in his study. 120 populations size of students are selected. 84 

questionnaires were distributed and 36 interviews were conducted. In the quota 

sampling, ail of the respondents are UiTM students. 

As a result from this study, all of the respondents selected have given a 

fully cooperation and 120 responses are received. 


