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ABSTRACT 

The purpose of this study was about the relationship between esteem needs 

and organizational commitment among employees at Rocana Hotel , Kuantan Pahang 

Oarul Makmur. The researcher want to identify the most preferable esteem needs 

factor toward organizational commitment and also to investigate the relationship 

between esteem needs and organizational commitment. The questionnaire is the 

method that being used by the researcher to collect the data. The population of this 

study is 50 employees which consist of administration, account, purchasing, human 

resources, sales marketing, food and beverage, front office, housekeeping, kitchen , 

maintenance, IT, security and steward department. Based on the research findings, the 

researcher found that factor of esteem needs that consists of supervisor, co-worker 

and individual will influence the organizational commitment. Besides that, the 

researcher also found that co-worker factor is the highest factor of esteem need that 

might contribute to organizational commitment. Lastly, the researcher found that 

factor of esteem needs have relationship with organizational commitment. As a 

conclusion, the researchers conclude the esteem needs have direct influence to the 

organizational commitment. If the result of esteem needs is high the contributions to 

organizational commitment also increase. As recommendation, the researcher 

recommend to give the rewarding to the staff timely and consistently, communicate 

between employee and employer , and provide fair, helpful and comfortable working 

environment at Rocana Hotel Kuantan, Pahang Darul Makmur. Besides that, 



researcher also give the recommendation for future research in term of increase number of 

respondent from other hotel company in research population, involve other industry as 

respondent in future research and focus on specific factor of esteem needs in the future 

research. 
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