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ABSTRACT

Many people claim that they feel burdened with their debt such as personal loans, hire purchases,
housing loans, credit cards, and education loans. The burden that they carry has affected their life
such as being unable to pay their debts. They want to live in luxury without thinking about the effect
that will drag them to bankruptcy because of many factors that occur while managing their consumer
debt. Thus, this study aims to examine the relationship between cognitive, emotional, and
behavioural, and consumer debt management among government employees. This study is a
descriptive study that distributed a questionnaire to collect the data and used SPSS to analyse the
data. The target population is individuals who are employees from government organizations who
have experienced using credit for their daily spending, purchasing assets, financing, and investing
activities. The questionnaires were equally distributed to 100 employees from 10 government
organizations from different positions. It found that there is a significant relationship between
behavioural and consumer debt management. However, there is no significant relationship between
cognitive and emotional consumer debt management. Good debt management improves the
behaviour of government employees to pay their debts every month and understand the relationship
between solvency and credit history. In contrast, government employees do not seriously think of
their debt and are not emotional when making a decision to do financing. Future research is
necessary to investigate how culture and socioeconomic status affect cognitive processes in relation
to managing debt. Research should also examine how FinTech applications, including budgeting
apps and Al-powered financial guidance, impact individuals' cognitive decision-making processes
and their debt management results.
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1.0 INTRODUCTION

The scenario of indebtedness has been a serious issue among employees. They are not well prepared to
manage their personal finance, which contributes to the increment in household debts. In Malaysia, the
number of household debt has increased in recent years, reaching 329.8 USD billion in December 2022,
compared with the reported number of 329.7 USD billion in the previous year (CEIC, 2023). It was the
highest figure compared to its neighbouring countries, including Indonesia, Singapore, and Philippines
which indicates that approximately half of the households’ monthly income is used to service credit
payments. As Malaysia strives to become a high-income nation, the country is grappling with the serious
problem of a growing number of bankruptcy cases. It shows that 42.69 percent of bankruptcy cases were
employees (Malaysia Department of Insolvency, 2023), where 14,532 employees were declared bankrupt.
According to the Malaysia Department of Insolvency (2023), bankruptcy cases happened in different types
of credit such as personal loans (16,755 cases), hire purchases (3,782 cases), housing loans (2,818 cases)
and credit cards (2,162 cases). These statistics show that the main reason for huge numbers of bankruptcies
among employees is a failure in debt management (Narain, 2022).

Even while high levels of indebtedness do not necessarily mean that consumers will not pay their bills,
there is a trend for more consumer debt to be left unpaid as debt levels rise. According to Cluster and
Stephen (2019), it is generally unknown what over-indebted consumers do in addition to the very infrequent
outcomes of bankruptcy. The creditor avoidance phenomenon is widespread but poorly understood. It
basically refers to taking a "head in the sand" attitude to managing personal debt. According to Alwi et al.
(2023), the previous studies have stressed consumer credit card debt in the context of mental health and
personal finance, but there is still a lack of research in the context of specialization in debt management
among consumers. The debt management studies are focused more on consumer financial literacy and
financial knowledge (Limbu & Sato, 2019; Klapper & Lusardi, 2020; Ansar et al., 2019) and less attention
to psychological factors.

Crucial debt management not only has an impact on the financial but also psychological (Ong et al., 2019).
This is due to the fact that debt is not perceived as fungible and is seen as a costly mental account that
consumes cognitive bandwidth. Additionally, the emotional effects of debt holdings are driven by the
mental label that consumers give a particular debt type: "debt" (Greenberg & Mogilner, 2021). Previously,
the role of emotions in consumer debt had therefore been neglected but recently more attention has been
given to how affective feelings can influence debt decisions. The behavioural includes all explicit
behaviours toward debt mainly money management and mental accounting (Callender & Mason, 2017).
According to Brown (2019), the more unfavourable parts of human nature, such as laziness, carelessness,
or the inability to engage in delayed gratification, may also be included. These difficulties may be
particularly relevant to borrowing behaviour in the culture of buy now, pay later. Thus, debt management
may be impacted by consumer behavioural patterns as well.

In relation to the above discussions, the purpose of this study is to examine the relationship between
cognitive, emotional and behavioural, and consumer debt management among government employees. The
remainder of the paper develops as follows. Section 2 presents the existing literature on debt management,
cognitive, emotional, and behavioural. Then, Section 3 proceeds to discuss the data and methodology.
Section 4 outlines the results and discussions. Finally, Section 6 concludes the study and recommendation.

2.0 LITERATURE REVIEW

Household debt has become a more serious challenge as many bankruptcy cases and social problems evolve
due to the inability to repay huge commitments. The availability of easy credit and the use of credit cards
have brought many negative effects when they induce excessive expenditure because it is convenient for
users to pay with credit without considering affordability. As reported by CEIC 2023, the amount of
household debt in Malaysia has increased in recent years and was 329.8 USD (88.2%) in December 2022.
That was the highest figure compared to neighbouring countries such as Indonesia (17.2%), Singapore
(69.7%) and the Philippines (9.9%), which shows that about half of a household's monthly income is spent
on credit payments. Household debt occurs when the amount of money that all adults in a household owe
financial institutions and includes consumer debt and mortgage loans. It is an obligation or liability arising
from borrowing money or taking goods or services “on credit”, i.e. against an obligation to pay later. This
matter led to a growing number of bankruptcy cases and it is struggling with serious problems when
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Malaysia is striving to become a high-income country. Malaysia Department of Insolvency (2023) reported
that 14,532 (42.69%) employees were declared bankrupt and they are mostly involved in personal loans.
The bankruptcy cases happened in different types of credit such as personal loans (16,755 cases), hire
purchases (3,782 cases), housing loans (2,818 cases) and credit cards (2,162 cases). Evidently, the statistics
confirmed that the huge number of bankruptcies among employees is due to the failure in debt management
(Narain, 2022)

2.1 Debt Management

Olson and Rick (2018) stressed that consumer researchers have devoted much attention to the processes by
which people accumulate debt, but we know less about how consumers manage their existing debt.
Furthermore, understanding and ultimately improving debt management practices is important because
carrying excessive debt carries many financial, affective, and even cognitive costs (Mani et al. 2013).
Excessive debt predicts increased stress and decreased physical well-being (Sweet et al. 2013), controlling
for other important predictors of these outcomes. Debt can also cause interpersonal problems, such as
excluding potential employers who have access to applicants’ credit information (Rivlin 2013).
Furthermore, according to Alwi et al. (2023), most of the previous research discussed the effect of consumer
credit card debt in the context of mental health (Dackehag et al. 2019) and personal financial sustainability
(Daud et al. 2019; Hauff et al., 2020). There is also some systematic literature highlighting studies that
have been done in the context of debt such as Turunen and Hiilamo, (2014); Amit et al., (2020), but there
is still a lack of research in the context of specialization in debt management among consumer.

Studies have explored how well debt consolidation loans or other programmes work in terms of improving
an individual's ability to manage their debt efficiently. Research frequently examines whether combining
several loans into one, lower-interest loan improves the likelihood of repaying those debts (Durkin &
Elliehausen, 2006). Thus, behavioural economics has been crucial in helping us understand why people get
into debt and how to help them manage their money to make better financial decisions. Concepts including
loss aversion, mental accounting, and the function of emotions in managing debt are explored in this field
of study (Gathergood, 2012).

Research has also shown how crucial financial education is in equipping individuals with the information
and abilities required for efficient debt management. Financial literacy programmes' effects on debt
reduction and prudent borrowing are frequently evaluated in studies (Lusardi & Tufano, 2015).
Investigations examining the efficiency of debt relief programmes and credit counselling services have also
been done. Research investigates whether these interventions assist people in settling disputes with lenders,
lowering interest rates, and creating manageable repayment schedules (Roll & Moulton, 2019). On the
other hand, socioeconomic characteristics including income, employment status, and education level are
regularly taken into account in the study when examining how an individual's capacity to manage and pay
off debt is influenced. Studies frequently show differences in the effectiveness of debt management
strategies across various demographic groups (Dettling & Hsu, 2021).

Additionally, psychological study explores the underlying causes of debt accumulation, including peer
pressure, impulsive buying, and financial stress. Understanding these elements can help guide interventions
and methods for debt management (Norvilitis et al., 2006). Additionally, academics frequently look at
patterns in consumer debt levels and how economic factors like recessions and financial crises influence
people's debt-accumulation and debt-repayment habits (Brown et al., 2013). While some studies have
looked at the emotional components of debt, there hasn't been much research on how emotions and
cognitive processes interact when it comes to managing debt. Further investigation may shed light on the
relationship between emotional states like anxiety or optimism and cognitive functions, which in turn affect
judgements about debt management.

2.1.1 Debt Management Theories

Personal debt management is a crucial aspect of financial well-being, and several theories can guide
individuals in effectively managing their debts. One prominent theory is the Debt Snowball Method,
popularized by financial expert Dave Ramsey in the year 2012. This theory suggests that individuals should
start by paying off their smallest debts first and making minimum payments on larger debts. As smaller
debts are paid off, the momentum builds, providing a psychological boost and motivation to tackle larger
debts. One approach to reducing personal debt is to modify your behavior and aim for quick success to
build a sense of achievement, according to Ramsey (2012). Another method is the Debt Avalanche
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approach, which involves prioritizing the repayment of debts with the highest interest rates, as outlined by
McAllister (2018). By following the Debt Avalanche Method, people can lower their overall interest
payments over time and potentially save more money in the future. Although it may take longer to see
significant progress compared to the Debt Snowball Method, the Debt Avalanche Method is based on solid
financial principles that aim to reduce the cost of debt (McAllister, 2018). Some individuals may choose a
balanced approach by incorporating aspects of both the Debt Snowball and Debt Avalanche methods to
develop a personalized debt repayment plan that fits their financial status and objectives. The key is to
consistently make payments and avoid accumulating new debt while following a strategy that aligns with
one's values and priorities (O'Brien et al., 2021).

In addition, in 2008, Richard Thaler and Cass Sunstein introduced the "Nudge Theory" from the perspective
of behavioural economics. It implies that individuals can be gently guided towards wiser debt management
options by making little adjustments to the choice architecture, such as automating debt payments or clearly
outlining interest rates (Abdul Jamal, 2022). Additionally, according to Thaler and Sunstein's (2008)
explanation of behavioural economics theory, it is critical to develop a debt management strategy that takes
into account an individual's behavioural characteristics. According to this theory, individuals who want to
stick to their debt repayment programmes can benefit from automatic payments, defining specific financial
objectives, and applying positive reinforcement. By understanding one's behaviours and tendencies,
individuals can design a personalized debt management strategy that is more likely to succeed. Thaler and
Sunstein (2008) highlight the importance of designing a debt management plan that fits an individual's
behavioural tendencies, according to behavioural economics theory. This theory suggests that people can
benefit from automatic payments, setting clear financial goals, and using positive reinforcement to stay on
track with their debt repayment plans. By understanding one's behaviours and tendencies, individuals can
design a personalized debt management strategy that is more likely to succeed.

2.2 Cognitive and Debt Management

The challenges of debt management for consumers are psychological, not just financial (Ong et al., 2019).
This is because debt, like money, is not considered fungible. People do not think about their personal
finances in a consolidated way, they think narrowly about the profits and losses of separate mental accounts
that consume cognitive bandwidth. This is especially true for consumers’ mortgages, car loans, utilities,
and other debts. As mentioned by Amar et al. (2011), a consumer may have great difficulty improving their
situation simply because the mental accounting of debt creates cognitive stress, causing a bandwidth tax
that impairs cognitive functioning. Additionally, the psychological pain caused by multiple debt mental
accounts may explain why chronic debt is often associated with stress and negative effects. Furthermore,
few consumers can pay with store credit or borrowing from informal lenders, creating a new debt account,
and increasing cognitive load. Unexpected expenses are painful for consumers and can leave them with
chronic debt (Ong et al., 2019). If the mental accounting of debt creates a bandwidth tax, initiatives to
streamline debt would significantly improve cognitive and psychological functioning and reduce harmful
behaviours. On the other hand, Chak et al. (2022) found that debt payments are less due to lower cognitive
and psychological costs of making assisted choices.

Research on cognitive and debt management has made significant strides in understanding how individuals'
cognitive processes influence their financial decisions. Cognitive processes play a pivotal role in
individuals' debt management behaviours (Hamid & Loke, 2021). Several cognitive factors influence how
individuals accumulate, manage, and repay debt. These cognitive processes include decision-making
biases, financial literacy, self-control, and emotional regulation. Research on cognitive biases affecting
financial decision-making, more in-depth exploration is needed into how these biases specifically impact
debt management. Studies could delve into how confirmation bias, loss aversion, or present bias affect
individuals' choices regarding debt accumulation, repayment strategies, and financial planning (Greenberg
& Hershfield, 2013).

Cognitive biases, such as confirmation bias, anchoring, and over-optimism, can lead individuals to make
suboptimal financial decisions related to debt (DellaValle, 2019). For example, over-optimism bias might
cause individuals to underestimate the risks associated with taking on additional debt. Apart from that
cognitive processes such as self-control and impulse control can impact debt management (Mahdzan et al.,
2020). A lack of self-control may lead to impulsive spending and increased debt accumulation, while better
self-regulation can support disciplined debt repayment. Furthermore, people often use cognitive shortcuts,
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or heuristics, to simplify financial decisions. These mental shortcuts can influence debt management
behaviours, such as when individuals mentally separate "good" and "bad" debt or rely on rule-of-thumb
strategies (Lamas & Murphy, 2021). Thus, from the findings, Hypothesis 1 is as follows:

Hi: There is a significant relationship between cognitive and consumer debt management.
2.3 Emotional and Debt Management

Emotions have a major impact on how people manage their debts, affecting different aspects of their
financial behaviours and decisions. The relationship between emotional factors and debt management can
be complex and varied, as financial stress and anxiety usually come with high levels of debt. These
unfavourable emotions can hinder one's ability to make sound decisions, resulting in impulsive or irrational
choices concerning debt (Lea, 2021). Moreover, people are more emotionally affected when they are facing
a life-changing event and therefore run a higher risk of making poor financial decisions (Fei et al., 2020).

Rendall et al. (2021) distinguishes between two types of emotions. The first, expected emotions were
examined above, while the second, immediate emotions, represent genuine affective responses that can, in
turn, be divided into three types: integral, incidental, and task related. Emotion and debt are related as
Rendall et al. (2021) mentioned that the mental health effects of debt, seem like investing, the choice of
whether to take on debt, how much; and how to prepare for repayments and react to them is largely
influenced by emotions and personality, not just a cognitive process. Cluster and Stephen (2019),
highlighted that the consequences of unpaid debts are large as they impact both financial and emotional
well-being, at societal as well as at the individual level. They found that the negative emotions which are
anxiety and unhappiness emotions are not associated with consumer debt management. Additionally,
individuals who find themselves in significant debt may experience feelings of guilt and shame. These
emotions can hinder proactive debt management and disclosure, as individuals may be reluctant to seek
help or admit their financial situation (Guérin & Kumar, 2020).

However, it's important to note that being overconfidence can also have an impact on managing debt. Some
people may think they can handle more debt than they actually can, which can lead to financial difficulties
(Cwynar et al., 2020). On the other hand, having a positive outlook and feeling motivated can help with
debt management. When people are motivated to pay off debt and stay optimistic, they are more likely to
make smart financial decisions (Sabri et al., 2020). Understanding the emotional aspects of managing debt
is crucial for individuals and financial advisors alike. Sabri et al. (2020) also focus on emotional well-being,
like stress management techniques, financial therapy, and emotional regulation skills, can complement
traditional debt management strategies. Given the various arguments about how negative and positive
emotions affect debt management, this study can develop Hypothesis 2 as follows:

Hz: There is a significant relationship between emotional and consumer debt management.
2.4 Behavioural and Debt Management

Managing and navigating debt effectively involves various behavioural factors. The interaction between
debt management and behavioural tendencies is complex and includes procrastination, impulsivity,
budgeting, debt repayment, debt accumulation, financial planning, motivation, and persistence.
Procrastination can hinder debt repayment efforts, resulting in increased interest costs and financial stress
(Barboni et al., 2022). On the other hand, impulsivity can lead to impulsive spending and high-interest debt
accumulation, making it difficult to make well-informed financial decisions regarding debt (Maria &
Tatiana, 2018). To manage debt effectively, it is essential to have effective budgeting and financial planning
behaviours. Consistent budgeting and financial planning can help allocate resources toward debt reduction
(Zhang & Sussman, 2017).

When it comes to making decisions about debt, our biases can play a big role. Loss aversion and present
bias are two examples of these biases that can affect our choices. To effectively manage debt, it's important
to understand these behavioural factors and how they impact our decisions (Xiao & Porto, 2019).
Motivation and persistence are also key factors in successfully managing debt. Those who are motivated
and persistent are more likely to stick to their repayment plans and achieve their financial goals (Ong et al.
2019). For debt management counsellors and individuals looking to improve their financial situation,
understanding, and addressing these behavioural factors is crucial. By working to overcome procrastination
and impulsivity and promoting positive behaviour changes, we can improve our debt management
outcomes (Maria & Tatiana, 2018).
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According to Callender and Mason (2017), the behavioural includes all explicit behaviours toward credit.
It incurred two important elements which are money management and mental accounting. Money
management skill refers to the management of financial resources such as planning, budgeting and savings.
Money management skills are found to be one of the significant psychological variables associated with
the level of debt (Ranyard et al., 2017). Xiao and O’Neill (2018) developed mental accounting concepts
and proposed a dual mental account model of how consumers perceive and evaluate instalment credit.
Behavioural factors such as hyperbolic discounting, overconfidence, and/or emotional response may
influence borrowing behaviour in the culture of buy now- pay later (Brown, 2019). Additionally, the
negative aspects of human disposition such as laziness, carelessness, or inability to engage in delayed
gratification and managing borrowing may also be subject to consumer behavioural traits such as debt.

Apart from that there are some employees who are obsessed with living a certain kind of lifestyle and
displaying and maintaining a status attached to them irrespective of their financial difficulties (Kamakia et
al., 2017). However, competent behaviour is a good indicator for individuals to reimburse their loans to
avoid indebtedness (Ghazali et al., 2022). They will be to pay off credit cards at the end of each month,
never miss a payment, reimburse the total amount on time, and understand the link between payment
performance and credit history. As studied Hidayat and Faturohman (2022) found that behavioural
(attitude, behaviour, and financial knowledge) towards debt has a positive relationship with consumer
credit usage. These findings lead to the following hypothesis:

Hs: There is a significant relationship between behavioural and consumer debt management.
In relation to the above discussions, Figure 1 shows the theoretical framework of the study.

Cognitive
Emotional o Consumer Debt
" Management
Behavioural

Figure 1: Theoretical Framework

The theoretical framework of this research will show three independent variables namely cognitive (Ong
et al., 2019), emotional (Rendall et al., 2021); and behavioural (Brown, 2019) and consumer debt
management (Olson & Rick, 2018) as a dependent variable.

3.0 RESEARCH METHODOLOGY

A descriptive study is applied to this study as it aims to describe the dimensions that influence debt
management without manipulating or altering them in any way. It is also can answer the outlined research
objective and hypotheses development. The multiple variables that categorised as independent variables
(cognitive, emotional, and behavioural) and dependent variable (debt management) simultaneously in this
study. The target population is individuals who are employees from the government sector in Kelantan.
They should have experienced using debt for their spending, purchasing assets, and investing activities.
Mostly, researchers explore debt management research among youth (Kautsar & Asandimitra, 2019; Bakar
& Bakar, 2020; Alshebami & Aldhyani, 2022), households (Abdullah et al., 2019; Kurowski, 2021; Pavot
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& Valenta, 2021) and entrepreneurs (Junoh et al., 2019; Khan et al., 2020; Passo et al., 2022), but rarely
focus on employees. Evidently, in Malaysia, the total number of employees who are bankrupt is 42.6%
from the year 2019 — 2022 (Department of Insolvency, 2023). Apart from that Kelantan state is showing
an increase number of bankruptcy registered cases, from 253 cases in 2021 to 303 cases in 2022.

The data collection method used a questionnaire distributed to ten government employees in Kelantan. The
questionnaire is measured using the Likert Scale with a scale of “1” (strongly disagree) to “5” (strongly
agree). The researcher designed the questionnaire by using dual languages which are English and Malay.
The first section consists of personal data and demographic profiles of respondents such as gender, age of
respondents, marital status, position, monthly income, and education level. The second section consists of
18 questions such as consumer debt management (5 items), cognitive (5 items), emotional (4 items) and
behavioural (4 items). The items of these constructs are adapted from Olson and Rick (2018), Ong et al.
(2019), Rendall et al. (2021) and Brown (2019) respectively. The outlined hypotheses testing is based on
debt management theories and previous research related to debt management, cognitive, emotional, and
behavioural. The researcher has used stratified sampling where the list of employees is gathered from the
Human Resources department for each of the government organizations in Kelantan. The questionnaires
were equally distributed to ten government organizations. The researcher gathered the data and information
from the employees in the government organizations conveniently accessible to them. This study involves
100 respondents from employees in ten government organizations from different positions.

The data was analysed using the Statistical Package for Social Science (SPSS) 25.0. The data were analysed
through frequency distribution analysis, reliability analysis, and coefficient analysis. The frequency
distribution measured the frequency and percentage of demographic profile for each item. Whereas,
reliability analysis measures the consistency and stability of data (Sekaran & Bougie, 2013). The items of
the questionnaire have been tested for reliability to ensure the stability and strength of the questions asked.
In general, excellent reliability is considered if the reliability coefficient is above 0.90, those in the range
of 0.80 are good, those in the range of 0.60 are acceptable, those less than 0.60 are questionable and less
than 0.50 are considered poor (Koonce & Kelly, 2014). The coefficient analysis develops the model of debt
management based on beta value whereas t-value is used to measure the relationship between independent
variables and dependent variables. Thus, hypotheses are tested using the significance value to examine the
relationship between cognitive, emotional, and behavioural, and consumer debt management. The
hypothesis is considered as significant relationship when the alpha (o) value is less than 0.05.

4.0 RESULTS AND DISCUSSIONS

The results from the data analysis are discussed based on frequency distribution, reliability, and coefficient.
The results of frequency distributions are shown below:

Table 1: Frequency Distribution Results

Items Frequency (N = 100) Percentage

Gender

Male 48 48.0

Female 52 52.0

Age

18 - 29 years 18 18.0

30 - 39 years 37 37.0

40 - 49 years 17 17.0

50 years and above 28 28.0

Marital Status

Single 12 12.0

Married 87 87.0

Divorced 1 1.0

Position

Top Management & Professional 4 4.0

Executive 22 22.0
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Clerk 74 74.0

Monthly Income

RM1500 — RM2000 37 37.0
RM2001 — RM3000 33 33.0
RM3001 — RM4000 21 21.0
RM4001 — RM5000 6 6.0
> RM5000 3 3.0
Education Level

SPM /STPM 54 54.0
Diploma 32 32.0
Bachelor’s Degree 12 12.0
Master’s Degree 2 2.0

Table 1 shows the frequency analysis for the sample characteristics. The sample consists of 48 (48.0
percent) males and 52 (52.0 percent) females with most ages ranging from 30 to 39 years (h = 37, 37.0
percent). There were 28 (28.0 percent) aged 50 years and above, 18 (18.0 percent) aged from 18 to 29 years,
and lastly 17 (17.0 percent) between 40 to 49 years. Most of the respondents are married status (87.0
percent). For the employees’ position, 74.0 percent of the respondents are clerks, 22.0 percent are
executives and only 4 respondents (4.0 percent of respondents are top management and professional
position. The majority of employees have an income ranging from RM1500 to RM2,000 which is 37.0
percent. It followed by 33.0 percent income ranging from RM2001 — RM3000 and only 3.0 percent of
respondents have income above than RM5,000. For education level, 54.0 percent of the respondents have
SPM / STPM, 32.0 percent have a diploma, 12.0 percent have a bachelor's degree and only 2.0 percent
respondents have a master’s degree.

Table 2: Reliability Results

Variables Number of items Cronbach’s Alpha
Cognitive 5 0.601
Emotional 4 0.821
Behavioural 4 0.810
Consumer Debt Management 5 0.759

Table 2 shows Cronbach’s alpha values for cognitive, emotional, behavioural and consumer debt
management variables. It is observed that the Cronbach’s alpha values for all the factors exceeded 0.6
(>0.6), which indicates that all the items are reliable and consistent for their corresponding factor. Such a
high figure (very close to the maximum value of 1) which is emotional and behavioural indicates that both
items are good indicators of what is being measured.

Table 3: Coefficient Results

Model B Beta T Sig.
(Constant) 2.135 2.519 0.013
Cognitive 0.270 0.190 1.822 0.072
Emotional -0.215 -0.140 -1.164 0.247
Behavioral 0.397 0.246 1.991 0.049

The coefficient result is shown in Table 3. The beta value of cognitive shows that $1 = 0.270 indicating
that for every unit increase in consumer debt management, it will increase 0.270 cognitive of the employees.
For the emotional, B, = -0.215 indicates that for every unit increase in consumer debt management, the
emotions of employees will decrease by 0.215. For the behavioural, B3 = 0.397 indicates that for every unit
increase in consumer debt management, the behavioural will increase by 0.397.
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Thus, the equation model of consumer debt management is as follows:
Consumer Debt Management = 2.135 + 0.27 Cognitive — 0.215 Emotional + 0.397 Behavioural

The hypothesis testing shows that cognitive and emotional have no significant relationship with consumer
debt management. This is due to the alpha values being more than 0.05 which are 0.072 and 0.247
respectively. Only behavioural factor has a significant relationship with consumer debt management where
the alpha value is 0.049. A summary of the hypothesis results is shown in Table 4.

Table 4: Summary of Hypothesis Result

Hypothesis Statement Results
Hi  There is a significant relationship between cognitive and consumer  Not Significant
debt management
H>  There is a significant relationship between emotional and consumer  Not Significant
debt management
Hs  There is a significant relationship between behavioural and Significant
consumer debt management

Hypothesis 3 shows that the relationship between behavioural and consumer debt management is
significant. Evidently, Hidayat and Faturohman (2022) found that when the behavioural (attitude) towards
debt increases, consumers are more using credit cards or credit instalments. The result is also in line with
Ghazali et al. (2022) which that competent behaviour among government employees led to good debt
management. While incompetent behaviour among government employees led to bad debt management.
Moreover, it is proved that when employees are in procrastinate, it can cause delays in debt repayment
efforts (Barboni et al., 2022). Furthermore, Maria & Tatiana (2018) stressed that impulsivity behaviour
leads to impulsive buying and employees facing difficulty with high debt accumulation.

Meanwhile, Hypothesis 1 shows there is no significant relationship between cognitive and consumer debt
management. The result of Hypothesis 1 parallels Ong et al. (2019), because people do not think about
their personal finances in a consolidated way, they think narrowly about the gains and losses of separate
mental accounts that consume cognitive bandwidth. It means that the government employees have not
thinking seriously about debt management as they earned and secured income every month. However, the
result is not in line with Ong et al. (2019) as debt management can become better if the consumers would
significantly improve their cognitive and psychological functioning and reduce harmful behaviours. The
findings from Chak et al. (2022) are also not parallel with the result in this study has found that a positive
relationship exists when the debt payments are less due to lower cognitive of make assisted choices.

Lastly, Hypothesis 2 shows no significant relationship between emotional and consumer debt management.
It is in line with Custer and Stephen (2019) as negative emotion is not associated with consumer debt
management. It means that the emotions of government employees are not associated with their debt
management. The emotions do not influence government employees to choose whether to take debt or not,
how much debt; and how to prepare for repayments and react to them. However, it is contrasted with
Rendall et al. (2021) as emotion and debt management are related.

5.0 CONCLUSIONS AND RECOMMENDATIONS

The purpose of this study is to examine the relationship between cognitive, emotional and behavioural, and
consumer debt management among government employees. The findings indicate that only behavioural
significantly related to consumer debt management. However, the other two variables which are cognitive
and emotional are insignificantly related to consumer debt management. Good debt management will
improve government employees' behavioural as competent behaviour will lead them to pay off their debts
at the end of each month, never miss a payment, reimburse the total amount on time and understand the
link between payment performance and credit history. Good debt management improves the behaviour of
government employees because competent behaviour makes them pay their debts every month, never miss
a payment, pay the total amount on time and understand the relationship between solvency and credit
history. Conversely, government employees do not seriously think of their debt as they are securely
receiving monthly salaries. They are also not emotional when making a decision to do financing.
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On the other hand, for theoretical implications, this study gives additional literature to future researchers
to explore more on debt management. Practically, this study gives implications for the government
organization to provide personal financial planning to the employees that can reduce the indebtedness.
Apart from that consumers also need to improve their skills in managing debt to avoid default payments
which lead to bankruptcy.

Further research needs to explore the role of culture and socioeconomic status in shaping cognitive
processes related to debt management. Research should investigate how cultural norms and socioeconomic
factors influence individuals' cognitive approaches to debt, which could lead to tailored interventions for
diverse populations. In the era of technology, research should explore the impact of FinTech applications,
such as budgeting apps and Al-driven financial advice, on individuals' cognitive decision-making processes
and their debt management outcomes.
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