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ABSTRACT 

This research conducted focusing on “Consumer Behavior towards Online 

Shopping in Malaysia.” Since the internet is one of the ways in business activity and 

transaction, it is important to know about the consumer behavior in online shopping. The 

objective of this study (1) To identify the factors that influence consumer behavior 

towards online shopping in Malaysia. (2) To identify the level of consumer behavior in 

online shopping. (3) To examine the relationship between the factors and consumer 

behavior in online shopping in Malaysia. 

The respondents of this study were those that age 18 to 25. 100 questionnaires had 

been distributed among them. The researcher had used convenience sampling as the 

sampling technique. The process of analyzing and interpreting data has been presented by 

tables and figures using method of analysis such as reliability analysis, frequency 

analysis, descriptive analysis, and correlation analysis. The recommendations are for the 

company that provide online business, the consumers that are using online shopping and 

for the researcher to gain more information about this field of study. 

Researcher achieves all objective which for the first objective, is to identify the 

factor that influences consumer behavior towards online shopping in Malaysia. The 

second objective was to identify the level of consumer behavior towards online shopping 

in Malaysia. The third and last objective was to examine the relationship between 

dependent variables (consumer behavior) and independent variables (attitude towards 

online shopping, online shopping motivation and online information search). 

 

ix 

 


	CONSUMER BEHAVIOR TOWARDS ONLINE SHOPPING IN MALAYSIA
	DECLARATION OF ORIGINAL WORK
	Acknowledgement
	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURE
	ABSTRACT
	CHAPTER 1: INTRODUCTION
	1. INTRODUCTION
	1.1 Background of Study
	1.2 Problem statement
	1.3 Research Question
	1.4 Research Objective
	1.5 Significant of Study
	1.6 Scope of Study
	1.7 Limitation of Study
	1.7.1 Time Constraint
	1.7.2 Lack of Cooperation from Respondents

	1.8 Definition of Terms
	1.8.1 Consumer Behavior
	1.8.2 Online Shopping
	1.8.3 Consumer
	1.8.4 Attitude
	1.8.5 Motivation


	CHAPTER 2 LITERATURE REVIEW
	2.1 Introduction
	2.2 Consumer behavior
	2.3 Online buying behavior
	2.4 Online Shopping in Malaysia
	2.5 Attitude towards online shopping
	2.6 Online shopping motivation
	2.7 Online information search
	2.8 Theoretical Framework

	CHAPTER 3 RESEARCH METHODOLOGY
	3.1 INTRODUCTION
	3.2 Research Design
	3.3 Population
	3.4 Sampling Design
	3.4.1 Sample Size

	3.5 Data Collection Method
	3.5.1 Primary Data
	3.5.2 Secondary Data

	3.6 Data Analysis
	3.6.1 Reliability Test
	3.6.2 Descriptive statistics
	3.6.3 Correlation

	3.7 Conclusion

	CHAPTER 4 FINDINGS AND ANALYSIS
	4.1 Introduction
	4.2 Reliability Test
	4.3 Descriptive Analysis
	4.3.1 Respondent Profile
	4.3.1.1 Gender
	4.3.1.2 Age
	4.3.1.3 Level of Education


	4.4 Factor That Influence Consumer Behavior Towards Online Shopping in Malaysia
	4.4.1 Attitude
	4.4.2 Motivation
	4.4.3 Online Information Search

	4.5 Level of Consumer Behavior towards Online Shopping in Malaysia
	4.6 Relationship between Independent Variable and Dependent Variable

	CHAPTER 5 CONCLUSION AND RECOMMENDATION
	5.1 Introduction
	5.2 Conclusion
	5.3 Recommendation
	5.2.1 Adding more price range
	5.2.2 Make more secure
	5.2.3 Branded company make a online shopping business


	BIBLIOGRAPHY



