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ABSTRACT

Most of the time people sitting behind wheel doing their daily routine and activities. It
is consider as a culture with kind of people behaviour for drivers going to office, sending
kids to school and others preferred travelling or ‘Balik Kampung’.One of the main
impacts of these is a car interior and the focus has been given at the interior design
through colour and trims. The colour and trim in car design consider the element of
aesthetic, ergonomic and technical. Moreover, the aspect of colour and trim which is
material, the designer and design team responsible in researching, designing and
developing of the whole entire styling of the form. The aim of this study is focuses on
understanding lifecycle trend of colour and trim for car interior design. Nowadays, car
design is not only be attractive in exterior design, but design is able to comfort and
pleasant feeling to the users while in interior aspects. However, some of interior designs
have difficulty to provide comfort and pleasant feeling even emotion to its user while
interacting with the car. In this context, colour refers to aspect that creates combination
of intensity, and contrast to give the car a unique interior environment experience. Trim
is known as material using in car design, therefore to create a good quality perception
and a customer desire by the knowledge of material and surfaces treatments. This study
analyses how the colour and trim can be used as a strategic tool to make car design
stands out for its trends. To achieve the aim and objectives in this study, a mixed method
has been chosen as the research method for the data collection. By using images and
colours through survey questionnaires, data was collected among industrial design
students at the Universiti Teknologi MARA (UiTM), Limkokwing University of
Creative Technology (LUCT) and practitioners of Perodua in particular and supported
by design practitioner’s other car manufacturers in general. Content analysis was used
to analyse the existing literatures and information. The frequencies distribution was
used to analyse the survey clinic data and video observation through Visual Protocol
Analysis were used to analyse the survey findings. As a result, it can be concluded that
the information derived in this research can be used as a theory, model and tool leads to
guideline that can be used as a unified point of reference for colour and trim, and
strategic tools to predict the trends for Perodua car interior design. Additionally, the
element of expression as interpreted by designer have a great ability to provide positive
influence to the user. Also, results derived from this study answered the hypotheses
made for this study which is “The Investigation of factors that influence the Perodua
car interior colour scheme.”
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CHAPTER ONE
INTRODUCTION

1.1 Research Background

When talking about of factors that influence the Perodua car interior colour
scheme, styling designer behaviour is widely studied field. Understanding it completely
is impossible, because it is related so closely to human mind. However, forecasting how
a styling designer behaves in determine situations can be estimated through previous
design decisions (see Tovey, Porter, & Newman, 2003). Styling designers make buying
decisions every day and many people do not even know the factors that drive them to
this decision. Buying a car based on the right interior preference almost automatically
and does not need much information search (see Azhar, Abidin and Hassan, 2015).

There are characteristics behind every car interior design decision that can come
from through Cultural factors, Social factors, Personal factors, Psychological factors,
and Design factors (see Crilly, Moultrie, & Clarkson, 2004). Each of these factors
includes dimensions that can be used in marketing (Karjalainen, 2004). Marketers can
use these factors so subtle that consumers might not even recognize it. Styling designer
might think that “I have always bought this same brand or product”, but they do not
recognize that the affecting factor behind this decision can come from their family
(Hiort af Ornés, 2010).

This thesis studies these factors behind car interior design decisions through 1)
Cultural factors; (2) Social factors; (3) Personal factors; (4) Psychological factors; and
(5) Design factors. The researcher has chosen car interior design as a research subject
on this thesis. Car interior design is one of the purchasing decisions of the car can be
made routinely without any conscious activity. It is interesting to study how the
consumer has ended up selecting the specific car interior design and what has been the
effect of Cultural factors, Social factors, Personal factors, Psychological factors, and
Design factors (see Mon,1997; Norman, 2002; Gedenryd, 1998; Crilly, 2005).



