


ABSTRACT

The technology acceptance model (TAM) proposes that perceived ease of use and
perceived usefulness predict applications usage. E-Iearning has become an increasingly
popular learning approach in higher education institutions due to the rapid growth of
Internet technologies in Malaysia. It has been integrated in many university programs,
and is one of the new learning trends that challenge the students. E-Iearning is not
intended to replace the traditional classroom setting, but to provide new opportunities for
interaction and communication between students and instructor or teacher. This study
focuses on the students' (at the faculty of Office Management and Technology)
acceptance investigation for the e-Iearning in UiTM Jengka Pahang as an effective
learning tool.



ACKNOWLEDGEMENT

In the name of Allah, the Most Beneficent and the Most Merciful ...

First of all "Alhamdulillah" thanks to Allah S.W.T for His blessing that we finally

managed to complete this research successfully. This obviously has been a great

experience for each member of our group. We believe that this experience is very

beneficial and would be of help and handy should we were to undertake or carry out

researches in the future. A big thanks to our supervisor Encik Azmi bin Salim for his

guidance and patience throughout the process in completing this research. Last but not

least, we would like to express our gratitude to our family and friends for their supports

and endless loves.

Noor IIIyani Binti Mustafa 2006131083

S. Zaharazatus Syiema Binti Sarip 2006131091

November 6, 2009

Faculty of Office Management and Technology

Universiti Teknologi MARA (UiTM), Pahang



TABLE OF CONTENTS

Page

LIST OF TABLES .

LIST OF FIGURES........................................................................ II

CHAPTERl
INTRODUCTION......................................................................... I

Background of the Study 1
Statement of the problem 3
Research objectives 4
Research question 4
Significance of study 5
Scope/Limitation of study 6
Definition on Term 6

CHAPTER 2
LITERATURE REVIEW 7

Introduction 7
The e-Iearning methods 8
The student's level to accept the e-Ieaming method 8
The Technology Acceptance Model.. 9

CHAPTER 3
METHODOLOGy 12

Research Design .12
Sampling Frame 16
Population 16
Sampling Technique............................................................ 16
Sample size 17
Unit of analysis 17
Data collection procedures 18
Instrument.. . . . .. . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . .. . . . . . . . . . . . 18
Val idity of Instrument. , . .. . . . . 19
Plans for Data Analysis 19

CHAPTER 4
FINDINGS.................. 22

Introduction 22
Survey Return Rate 24
Findings 25



CHAPTERS
CONCLUSION AND RECOMMENDATION 46

Introduction 46
Conclusions 47
Recommendations 53
Recommendations for Future Research 54

REFERENCES............................................................................. 55

APPENDICES 57

Appendix I: Follow-up Letter. 58

Appendix 2: Permission Letter............................................................ 59

Appendix 3: Questionnaire 61

Appendix 4: Data Analysis 69

Appendix 5: Student's Name List 89


	NOOR ILLYANI BINTI MUSTAFA
	ABSTRACT
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	LIST OF FIGURES
	CHAPTER 1 INTRODUCTION
	Background of the study
	Statement of the problem
	Research objectives
	Research questions
	Significant of the study
	Significant to students
	Significant to UiTM
	Limitation of the study
	Defintions of terms

	CHAPTER 2 LITERATURE REVIEW
	Introduction
	The e-Iearning methods
	The student's level to accept the e-Iearning method
	The Technology Acceptance Model (TAM)

	CHAPTER 3 METHODOLOGY
	Research Design
	3.1 Perceived Usefulness
	3.2 Perceived ease of use
	3.3 Attitude toward using
	3.4 Behavioral intention to use
	Sampling frame
	Population
	Sampling technique
	Sample size
	Unit of analysis
	Data collection procedures
	Instrument
	Validity of instrument
	Plan for data analysis

	CHAPTER 4 FINDINGS
	Introduction
	Survey Return Rate
	SECTION A: DEMOGRAPmC DATA
	SECTION B: COMPUTER AND INTERNET USAGE
	SECTION C: EASE OF USE THE E-LEARNING.
	SECTION D: USEFULNESS OF E-LEARNING
	SECTION E: ATTITUDE TOWARD USING E-LEARNING
	SECTION F: BEHAVIORAL INTENTION TO USE E-LEARNING

	CHAPTER 5 CONCLUSION AND RECOMMENDATION
	Introduction
	Conclusion

	Recommendations
	Recommendation for Future Research
	REFERENCES
	APPENDICES



