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EXECUTIVE SUMMARY 

 

 Once, there is magic inside a box, but now our magic is inside a jar. With a powerful 

taste of chocolate! "Yummy to the Last Bite" is a tagline for Chocojar4u that represents our 

beloved customers. The main objective for the business is to offer a good quality snack 

(Chocojar) with premium chocolate with affordable and reasonable prices. We started our 

online business early this year on 16 April 2023 using social media platforms which is 

Facebook Page. 

 

 As an admin of our page, it is our responsibility to update all the information regarding 

promotion of the products, posting the advertisement, comments and answering on 

customer’s questions and feedback posting from the customers. Besides, it is also responsible 

for us to build a networking and relationship with customers on social media. Our targeted 

customers are people especially around UiTM Puncak Alam, Selangor. 

 

   Since our first launching, we received a lot of good feedback from the customer 

regarding the quality, the taste, the packaging and also the price. We do offer delivery service 

with charge to those who are near to our area. Due to the good feedback, increasing demands 

for our products results into a good profitable sale revenue to our business project. Therefore, 

Chocojar4u is a good marketable product of choice that can be further expanded to many 

different areas as the business keeps on growing even above our expectations. 
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SSM Registration (Sole Proprietorship or Partnership) 
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INTRODUCTION OF BUSINESS 

NAME AND ADDRESS OF BUSINESS 

Chocojar4u is a business name that had been decided based on our main product. 

"Yummy to the Last Bite" is like a trademark to describe our tasty and delicious chocojar. Next, 

we agreed to combine Chocojar with "4u" together and make it as our product name and it 

formed as “Chocojar4u” for our business name. As for our target market, Chocojar4u is a 

product made for everybody whether the genders, the age and etc as long as they love to eat 

especially chocolate lovers. 

Figure 1: Chocojar4u Official Logo 

Name of Business Chocojar4u 

Business Address UiTM Puncak Alam, Selangor 

Corresponding Address https://www.facebook.com/Chocojar4u 

Telephone Number 

Form of Business Partnership 

Date of Commencement 16 April 2023 

Name of Bank Maybank 

Account Number              

Table 1: Chocojar4u Business Information 

https://www.facebook.com/Chocojar4u
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ORGANIZATIONAL CHART 

 

 Chocojar4u is a partnership business form. This is because our business is only a 

start-up business and only operates a small business. Therefore, our organizational chart only 

consists of the Founder of Chocojar4u and Co-Founder of Chocojar4u. 

 

 

Figure 2: Organizational Chart of Chocojar4u 
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MISSION AND VISION 

 

 We believe that every business has their own mission and vision statement in order to 

run business according to their goals which need to be achieved. Therefore, we have made 

our own mission and vision for our business, so that we know what to achieve in short- and 

long-term goals. 

 

Mission 

• To make customer known our own original recipe of Chocojar4u.  

• To provide excellent customer service to our customers.  

• To become the first choice of chocojar among customers. 

• To produce more flavour that are following the current favourite of customers. 

Vision 

 Chocojar4u vision is to be one of the famous chocojar brand in our location, which is 

located at UiTM Puncak Alam, Selangor. 
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DESCRIPTIONS OF PRODUCTS  

Type of product → Chocojar  

     

Figure 3: The product that have been sold  

 Chocojar4u is the business that are selling chocojar to the customer. The demand of 

chocojar among Malaysian are high. People will eat this chocojar whenever it is getting hot 

and even rainy days, no matter what happens. Chocojar4u has only one flavour which is using 

beryl’s chocolate. The beryl’s chocolate is the premium chocolate which tastes very good. It 

has a sweet and tasty flavour. 

 

 Chocojar4u is sold at RM9.00 for one purchase and buying combo can get a price with 

RM17.00 only. The weighing of our chocojar is 300ml each. Our product offer with reasonable 

prices so that all customers can buy them. So, customers can buy the chocojar they like to 

eat. For the payment, our business provided two types of payment term which is online 

payment and cash payment. Chocojar4u also offered promotion on certain time for our 

premium and loyalty customers. 

 

PRICE LIST 

NO. PRODUCT PRICE (RM) WEIGHT (ML) 

 

1 

Chocojar  

• Mini Choco Crunch 

• Chocolate Flavour 

 

• 1 jar for RM9.00 

• Combo jar for RM17.00 

 

300ml 

 

Table 2: Price List 
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Facebook (FB) 

 

Creating Facebook (FB) page 

 

 

Figure 4: Facebook Page 

 

 

Customizing URL Facebook (FB) page 

 

 

Figure 5: URL Facebook Page 
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Facebook (FB) post – Teaser 

 

 

Figure 6: Teaser Post 1 

 

 

Figure 7: Teaser Post 2 
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Facebook (FB) post – Copywriting (Hard sell) 

 

 

Figure 8: Posting 1 

 

 

 

 

 

 

 



11 
 

 

Figure 9: Posting 2 
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Figure 10: Posting 3 
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Figure 11: Posting 4 
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Figure 12: Posting 5 
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Figure 13: Posting 6 
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Figure 14: Posting 7 
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Figure 15: Posting 8 
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Figure 16: Posting 9 
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Figure 17: Posting 10 
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Figure 18: Posting 11 
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Figure 19: Posting 12 
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Figure 20: Posting 13 
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Figure 21: Posting 14 
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Figure 22: Posting 15 
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Figure 23: Posting 16 
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Facebook (FB) post – Copywriting (Soft sell) 

 

 

Figure 24: Posting 1 
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Figure 25: Posting 2 
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Figure 26: Posting 3 
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Figure 27: Posting 4 
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Figure 28: Posting 5 
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Figure 29: Posting 6 
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Figure 30: Posting 7 
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Figure 31: Posting 8 
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Figure 32: Posting 9 
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Figure 33: Posting 10 
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Figure 34: Posting 11 
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Figure 35: Posting 12 

 

 

 

 

 

 

 

 

 

 



38 
 

 

Figure 36: Posting 13 
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Figure 37: Posting 14 
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Figure 38: Posting 15 
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Figure 39: Posting 16 
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Relevant graphics to each post/copywriting 

Sales Report 

 

Figure 40: Sales Report of Chocojar4u 

 

NO CUSTOMER’S NAME ADDRESS PAYMENT 

METHOD 

DELIVERY 

METHOD 

1 Ain Saujana Utama Online Banking Cash on Delivery 

2 Humaira Dahlia 3 Cash Cash on Delivery 

3 Atiqah Bandar Seri 

Coalfield 

Online Banking Cash on Delivery 

4 Aisyah Rafflesia 4 Online Banking Cash on Delivery 

5 Syazwani Rafflesia 5 Online Banking Cash on Delivery 

6 Fakiera Rafflesia 6 Cash Cash on Delivery 

7 Farhanah Rafflesia 3 Cash Pickup  

8 Adriana Rafflesia 3 Online Banking Pickup 

9 Husna Rafflesia 3 Online Banking Pickup 

10 Amira Rafflesia 2 Online Banking Cash on Delivery 

11 Zahirah Puncak Alam Online Banking Pickup 

12 Saidatul Rafflesia 1 Cash Pickup 

13 Athirah Rafflesia 4 Online Banking Pickup 

14 Syahira Rafflesia 3 Online Banking Cash on Delivery 

15 Nabilah Rafflesia 4 Cash Cash on Delivery 

 

Table 3: Customer Information 
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CONCLUSION 

 

 In conclusion, we gained a lot of experience while working on this assignment because 

it taught us a lot about being entrepreneurs and dealing with a range of customers. For the 

information, the product that we sold was our own contribution, which means that we found 

the raw ingredients for the product to sell, packaged it, and sold it. By doing so, we have 

gained a greater understanding of how entrepreneurs operate in real life and how difficult and 

easy it is for them to deal with adversity without giving up. 

 

            Besides, after learning about the concepts from our lecturer, such as hard sell and soft 

sell, that must be posted on the social media platform, Facebook, we know how to 

communicate and make our customers enthusiastic to buy our product. It is because, in the 

hard sell and soft sell postings, we must include a caption and a graphic to entice people to 

buy from us, whether we are uploading a video, images, or anything else connected to the 

description. 

 

            Last but not least, the "Social Media Portfolio" assignment has taught us more about 

our target market, what price we must charge to sell the product, where the location is good 

for sale, and else. As a result of having such good information by doing this, we have grown 

more responsible as people, and we hope that many people outside of there will have such 

an opportunity to create their own business in the future. 
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RUBRIC 

SOCIAL MEDIA PORTFOLIO (40%) 
 

COURSE NAME  : PRINCIPLES OF ENTREPRENEURSHIP 

COURSE CODE  : ENT530 

STUDENT’S NAME : 1) FATIN NUR ELLYSSA BINTI ROSLI (2022458694) 

    2) NUR BALQIS SYAFIAH BINTI ABDUL RAHMAN (20229815628) 

LECTURER’S NAME : MADAM NORFAZLINA BINTI GHAZALI 

PROGRAM  : BUSINESS AND MANAGEMENT  

GROUP   : ENT530I 
 

Criteria 
Marks 

Allocated 

 
Poor 

 

 
Moderate 

 

 
Satisfactory 

 

 
Good 

 

 
Excellent 

 

Weighted Marks 
Obtained (%) 

 
Preliminary 
materials 

 

 
5 marks 

0 mark 2 marks 3 marks 4 marks 5 marks  

 
Provide poor 
preliminary materials 

● Cover page  
(1 mark) 

● Acknowledgement (1 
mark) 

● Executive summary  
(2 marks) 

● Table of contents (1 
mark) 
 

 
Provide moderate 
preliminary materials 

● Cover page  
(1 mark) 

● Acknowledgement (1 
mark) 

● Executive summary 
(2 marks) 

● Table of contents (1 
mark) 

 
Provide satisfactory 
preliminary materials 

● Cover page  
(1 mark) 

● Acknowledgement (1 
mark) 

● Executive summary 
(2 marks) 

● Table of contents (1 
mark) 

 

 
Provide good 
preliminary materials 

● Cover page  
(1 mark) 

● Acknowledgement (1 
mark) 

● Executive summary 
(2 marks) 

● Table of contents  
(1 mark) 

 
Provide excellent preliminary materials 

● Cover page (1 mark) 

● Acknowledgement  
(1 mark) 

● Executive summary 
(2 marks) 

● Table of contents  
(1 mark) 

 

Criteria 
Marks 

Allocated 

 
Poor 

 

 
Moderate 

 

 
Satisfactory 

 

 
Good 

 

 
Excellent 

 

Weighted Marks 
Obtained (%) 

 
Go-ecommerce 

registration 

 
5 marks 

0 mark    5 marks  

 
Do not do registration  

    
Do registration  

 

  0 mark    5 marks  

 
MyENT 

registration 

 
5 marks 

 
Do not do registration  

    
Do registration  

 

 

  0 mark 2 marks 5 marks  

SSM 
registration/Busin
ess registration 

 
5 marks 

 
Do not do registration  

 
Registration in progress  

 
Do registration  

 

 

 
Introduction of 

business 

 
5 marks 

1 mark 2 marks 3 marks 4 marks 5 marks  

     
Provide excellent introduction of business 
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Provide poor 
introduction of business 

● Name and address of 
business 

● Organizational chart 

● Mission / vision 

● Descriptions of 
products / services 

● Price list 
 

Provide moderate 
introduction of business 

● Name and address of 
business 

● Organizational chart 

● Mission / vision 

● Descriptions of 
products / services 

● Price list 
 

Provide satisfactory 
introduction of business 

● Name and address of 
business 

● Organizational chart 

● Mission / vision 

● Descriptions of 
products / services 

● Price list 
 

Provide good introduction 
of business 

● Name and address of 
business 

● Organizational chart 

● Mission / vision 

● Descriptions of 
products / services 

● Price list 
 

● Name and address of business 

● Organizational chart 

● Mission / vision 

● Descriptions of products / services 

● Price list 

 
Create FB page 

 

 
2 marks 

0 mark    2 marks  

 
Unable to create FB 
page (print screen) 

    
Able to create FB page with interesting layout 
and format as well as complete business 
information (print screen) 
 

 
Custom URL FB 

Page 
 

 
3 marks 

0 mark    3 marks  

 
Unable to custom URL 

 
 

  
 

 
Able to changed FB URLs to Custom URLs 
Eg:  www.facebook.com/rochin-kitchen (print 
screen) 
 

 
Number of 

likers/followers 
 

 
4 marks 

0 mark 1 mark 2 marks 3 marks 4 marks  

 
Unable to acquire any 
like/followers (print 
screen) 

 
Able to acquire 1 – 30 
likes/followers (print 
screen) 

 
Able to acquire 31 – 60 
likes/followers (print 
screen) 

 
Able to acquire 61 – 90 
likes/followers (print 
screen) 

 
Able to acquire 91 likes/followers. 

 
FB Teaser Post 

 

 
4 marks 

 
0 mark 

 
1 mark 

 
2 marks 

 
3 marks 

 
4 marks 

 

 
Unable to post any 
teaser (print screen) 
 

 
Able to post 1  teasers 
(print screen) 

 
Able to post 2 teasers 
(print screen) 

 
Able to post 3 teasers 
(print screen) 

 
Able to post 4 teasers and above 
(print screen) 
 

 

  

http://www.facebook.com/rochin-kitchen
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Criteria 
Marks 

Allocated 

 
Poor 

 

 
Moderate 

 

 
Satisfactory 

 

 
Good 

 

 
Excellent 

 

Weighted Marks 
Obtained (%) 

 
Copywriting – 

Hard Sell** 

 
20 marks 

0 mark 1-5 marks 6-10 marks 11-15 marks 16-20 marks  

 
Unable to do any post 
(print screen) 

 
Able to do 4 – 5 
posts using the 
correct hard sell 
technique – AIDCA 
(print screen) 
 

 
Able to do 6 – 10 posts 
using the correct hard 
sell technique – AIDCA 
(print screen) 

 
Able to do 11 – 15 
posts using the correct 
hard sell technique – 
AIDCA (print screen) 
 

 
Able to do 16 posts and above using 
the correct hard sell technique – 
AIDCA (print screen) 

 
Copywriting – 

Soft Sell** 
 

 
20 marks 

0 mark 1-5 marks 6-10 marks 11-15 marks 16-20 marks  

 
Unable to do any post 
(print screen) 
 

 
Able to do 4-5 posts 
using the correct 
soft sell technique –  
Title – Introduction 
of story – 
Storytelling –  
 CTA (print screen) 
 

 
Able to do 6-10 posts 
using the correct soft 
sell technique –  
Title – Introduction of 
story – Storytelling – 
CTA (print screen) 
 

 
Able to do 11-15 posts 
using the correct soft 
sell technique –  
Title – Introduction of 
story – Storytelling – 
CTA (print screen) 
 

 
Able to do 16 posts and above using 
the correct soft sell technique –  
Title – Introduction of story – 
Storytelling – CTA (print screen) 

  0 mark 1-2 mark 3-4 marks 5-6 marks 7 marks  

Sales Reporting 7 marks Unable to provide any 
sales report and 

evidence (print screen 
– go-ecommerce 

Portal portal 

Able to provide 
sales report and 
evidence with 
minimal sales of 
RM20 as well as 
complete customer 
information 
(customer’s name, 
address, payment 
method and delivery 
method – tracking 
no) (print screen – 
go-ecommerce 
Portal ) 

Able to provide sales 
report and evidence 

with total sales of 
RM40 as well as 

complete customer 
information (customer’s 

name, address, 
payment method and 

delivery method – 
tracking no) (print 

screen (print screen – 
go-ecommerce Portal ) 

Able to provide sales 
report and evidence 
with total sales of 
RM60 as well as 
complete customer 
information 
(customer’s name, 
address, payment 
method and delivery 
method – tracking no) 
((print screen – go-
ecommerce Portal ) 

 

Able to provide sales report and 
evidence with total sales of RM61 

and above as well as complete 
customer information (customer’s 
name, address, payment method 

and delivery method – tracking no) 
(print screen – go-ecommerce Portal 

) 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

Conclusion 

 
 

5 marks 

1 mark 2 marks 3 marks 4 marks 5 marks  

 
Unclear conclusion on 
social media portfolio 

 
Moderate 
conclusion on social 
media portfolio 

 
Satisfactory conclusion 
on social media 
portfolio 
 

 
Good conclusion on 
social media portfolio 

 
Excellent conclusion on social media 
portfolio 

 

Timely 
Submission 

10 marks 0    10  

 
Not submitted by due 
date 

    
Submitted by due date  

TOTAL  100      /100 

**For hard sell and soft sell copywriting: No marks will be given for any post that does not follow the right structure of copywriting. 



NFGMAC2023 

 

** Student may use English/Malay for copywriting based on their targeted audience. 
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