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EXECUTIVE SUMMARY 

 

In this report, firstly, we introduced our business name, CRYpuff the Frozen Food, and 

other several information about our business.   It includes our logo, mission and mission.  The 

business we ventured for our assignment is under the Food and Beverage category. We 

established a partnership type of business, involving ourselves, Anis Farhana binti Sabri and 

Noor Mardyana binti Ahmad Tarmizi in order to strengthen our business.  We also have 

attached our official MyENT registrations, SSM registrations and Go-ecommerce registrations.  

Furthermore, we established an online Facebook (FB) page to boost promote on our frozen 

curry puffs.  We did a bit tease to the audiences about us and the products to excite them.  We 

also attached our copywriting of hard sell and soft sell techniques.  Soft sell is more to we 

promote our product to attract many potential customers to our product and business which 

means to let the audiences know about our start-up business.  While hard sell is more give a 

push and give confidence to the customers who have interested to buy our products, only they 

need to do for last step is to contact us to purchase.  Besides that, we acknowledge the fact 

that an entrepreneur must possess the entrepreneurial competencies for the business to run 

smoothly. The competencies can also encourage entrepreneurs to think various ways on how 

to overcome the obstacles in the business field. It astounded us how entrepreneurs could put 

those concepts into their daily life management.  To simplify, as students, it was our pleasure 

to learn about the business field management and the entrepreneur way of thinking into 

solving problems while managing the franchises successfully. We conclude that 

entrepreneurship is a space for the community to build connection amongst each other and 

acknowledge the self-improvement needed. 
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1.0 Go-Ecommerce Registration 

 

Business Profile  

 

 

Personal Profile of Partner Anis Farhana 
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Personal Profile of Partner Noor Mardyana 
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Go-Ecommerce Certificates 

  

 

2.0 MyENT Certificate 
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3.0 SSM Registration 

 

Business Information 
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4.0 Introduction of Business 

Our official business name is CRYpuff, short for Curry puff the Frozen Food. We provide 

homemade frozen curry puffs to sell to our customers. We also offer delivery service for 

customers near our premise which is in Puncak Alam, Selangor. The official owners of this 

business are under a partnership of Anis Farhana binti Sabri and Noor Mardyana binti Ahmad 

Tarmizi. Our business address is                                                        

                                               

Organizational Chart 

Anis Farhana 
binti Sabri 

Owner 

Noor Mardyana binti 
Ahmad Tarmizi 

Owner 

Ahmad Hazman 

Supplier 



7 
 

Vision 

To be the best-selling local product of homemade frozen curry puffs nationwide. 

 

Mission 

To reach hundreds of thousand units sold per year in Puncak Alam. 

 

Descriptions Of Products 

We established an online store on Facebook (FB) to attract more customers and increase 

our sales. We offered three types of fillings for our curry puffs which is the original potato 

filling, chicken curry filling and sardines filling. Below we provide the list of our pricing. 

 

Product Fillings Price (RM) 

Original potato RM12 

Chicken Curry RM12 

Sardines RM12 

 

However, to attract the customer’s attention, we offered a few discounts and flash sales that 

we advertised on our Facebook (FB) page. We offered RM20 for two packs of frozen curry 

puffs so that our customers can save up to RM4. 

 

Facebook (FB) Page 

Link to our page: http://facebook.com/crypuff 

Business Information 

http://facebook.com/crypuff
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5.0 Facebook (FB) 

5.1 Facebook (FB) post – Teaser 
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5.2 Facebook (FB) post – Copywriting (Hard Sell) 
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5.3 Facebook (FB) post – Copywriting (Soft Sell) 
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5.4 Sales Report 

 

CUSTOMER’S 
NAME 

ADDRESS PAYMENT 
METHOD 

DELIVERY 
METHOD 

TRACKING 
NO. 

Sarah Nadya Sentrovue A Cash Self Pick-
Up 

- 

Fatihah  Sentrovue A QR/Online Transfer Self Pick-
up 

- 

Liah Jalan Meru 
Setia, Kapar 

Cash Self-Pick-
Up 

- 

Balqis Raflessia, UiTM 
Puncak Alam 

QR/Online Transfer Delivery - 

Letchumy a/p Sentrovue A Cash COD - 

Suhana Sentrovue A QR/Online Transfer Self Pick-
Up 

- 

Kak A a/p Sentrovue A Cash COD - 
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6.0 Conclusion 

 

 In conclusion, we have chosen CRYpuff the Frozen Food as our brand name and have 

a unique multi-flavoured frozen curry puffs as our core business product. We strongly believe 

that with a strong capital foundation, it will help us operate our business activities better.  Also, 

we learnt RM20 for two, RM12 for 1 promotion undoubtedly has attracted many audiences to 

our page.  Besides, it also enables us to accomplish our vision and mission. We also learnt it 

is crucial to regularly update the copywriting for soft sells and hard sells in order to keep our 

potential and already customers engaged to our business.  Thus, even there might have risks 

and challenges to encounter by choosing this journey, we will try our very best and be a good 

business to reach our customer satisfaction objectives so that it will worth their purchase. With 

the combination of skills and hard work that was put into this business from our partnership, 

we believe that our company can be a great business in the near future and keep on growing. 

As stated above, we have provided detail descriptions about our business and we are proud 

to be as a team to be involved in this industry. We hope that we can be a successful local 

brand with high quality products for all of our customers and also to be proud entrepreneurs 

for our company. 
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SOCIAL MEDIA PORTFOLIO (40%) 

 
COURSE NAME  : PRINCIPLES OF ENTREPRENEURSHIP 

COURSE CODE  : ENT530 

STUDENT’S NAME : _ANIS FARHANA BINTI SABRI (2022660218)______________    
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Criteria 
Marks 

Allocated 

 
Poor 

 

 
Moderate 

 

 
Satisfactory 

 

 
Good 

 

 
Excellent 

 

Weighted Marks 
Obtained (%) 

 
Preliminary 
materials 

 

 
5 marks 

0 mark 2 marks 3 marks 4 marks 5 marks  

 
Provide poor 
preliminary materials 

● Cover page  
(1 mark) 

● Acknowledgement (1 
mark) 

● Executive summary  
(2 marks) 

● Table of contents (1 
mark) 
 

 
Provide moderate 
preliminary materials 

● Cover page  
(1 mark) 

● Acknowledgement (1 
mark) 

● Executive summary 
(2 marks) 

● Table of contents (1 
mark) 

 
Provide satisfactory 
preliminary materials 

● Cover page  
(1 mark) 

● Acknowledgement (1 
mark) 

● Executive summary 
(2 marks) 

● Table of contents (1 
mark) 

 

 
Provide good 
preliminary materials 

● Cover page  
(1 mark) 

● Acknowledgement (1 
mark) 

● Executive summary 
(2 marks) 

● Table of contents  
(1 mark) 

 
Provide excellent preliminary materials 

● Cover page (1 mark) 
● Acknowledgement  

(1 mark) 

● Executive summary 
(2 marks) 

● Table of contents  
(1 mark) 

 

Criteria 
Marks 

Allocated 

 
Poor 

 

 
Moderate 

 

 
Satisfactory 

 

 
Good 

 

 
Excellent 

 

Weighted Marks 
Obtained (%) 

 
Go-ecommerce 

registration 

 
5 marks 

0 mark    5 marks  

 
Do not do registration  

    
Do registration  

 

  0 mark    5 marks  

 
MyENT 

registration 

 
5 marks 

 
Do not do registration  

    
Do registration  

 

 

  0 mark 2 marks 5 marks  

SSM 
registration/Busin
ess registration 

 
5 marks 

 
Do not do registration  

 
Registration in progress  

 
Do registration  

 

 

 
Introduction of 

business 

 
5 marks 

1 mark 2 marks 3 marks 4 marks 5 marks  

 
Provide poor 
introduction of business 

 
Provide moderate 
introduction of business 

 
Provide satisfactory 
introduction of business 

 
Provide good introduction 
of business 

 
Provide excellent introduction of business 

● Name and address of business 
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● Name and address of 
business 

● Organizational chart 
● Mission / vision 
● Descriptions of 

products / services 
● Price list 

 

● Name and address of 
business 

● Organizational chart 
● Mission / vision 
● Descriptions of 

products / services 
● Price list 

 

● Name and address of 
business 

● Organizational chart 
● Mission / vision 
● Descriptions of 

products / services 
● Price list 

 

● Name and address of 
business 

● Organizational chart 
● Mission / vision 
● Descriptions of 

products / services 
● Price list 

 

● Organizational chart 
● Mission / vision 
● Descriptions of products / services 
● Price list 

 
Create FB page 

 

 
2 marks 

0 mark    2 marks  

 
Unable to create FB 
page (print screen) 

    
Able to create FB page with interesting layout 
and format as well as complete business 
information (print screen) 
 

 
Custom URL FB 

Page 
 

 
3 marks 

0 mark    3 marks  

 
Unable to custom URL 

 
 

  
 

 
Able to changed FB URLs to Custom URLs 
Eg:  www.facebook.com/rochin-kitchen (print 
screen) 
 

 
Number of 

likers/followers 
 

 
4 marks 

0 mark 1 mark 2 marks 3 marks 4 marks  

 
Unable to acquire any 
like/followers (print 
screen) 

 
Able to acquire 1 – 30 
likes/followers (print 
screen) 

 
Able to acquire 31 – 60 
likes/followers (print 
screen) 

 
Able to acquire 61 – 90 
likes/followers (print 
screen) 

 
Able to acquire 91 likes/followers. 

 
FB Teaser Post 

 

 
4 marks 

 
0 mark 

 
1 mark 

 
2 marks 

 
3 marks 

 
4 marks 

 

 
Unable to post any 
teaser (print screen) 
 

 
Able to post 1  teasers 
(print screen) 

 
Able to post 2 teasers 
(print screen) 

 
Able to post 3 teasers 
(print screen) 

 
Able to post 4 teasers and above 
(print screen) 
 

 

  

http://www.facebook.com/rochin-kitchen
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Criteria 
Marks 

Allocated 

 
Poor 

 

 
Moderate 

 

 
Satisfactory 

 

 
Good 

 

 
Excellent 

 

Weighted Marks 
Obtained (%) 

 
Copywriting – 

Hard Sell** 

 
20 marks 

0 mark 1-5 marks 6-10 marks 11-15 marks 16-20 marks  

 
Unable to do any post 
(print screen) 

 
Able to do 4 – 5 
posts using the 
correct hard sell 
technique – AIDCA 
(print screen) 
 

 
Able to do 6 – 10 posts 
using the correct hard 
sell technique – AIDCA 
(print screen) 

 
Able to do 11 – 15 
posts using the correct 
hard sell technique – 
AIDCA (print screen) 
 

 
Able to do 16 posts and above using 
the correct hard sell technique – 
AIDCA (print screen) 

 
Copywriting – 

Soft Sell** 
 

 
20 marks 

0 mark 1-5 marks 6-10 marks 11-15 marks 16-20 marks  

 
Unable to do any post 
(print screen) 
 

 
Able to do 4-5 posts 
using the correct 
soft sell technique –  
Title – Introduction 
of story – 
Storytelling –  
 CTA (print screen) 
 

 
Able to do 6-10 posts 
using the correct soft 
sell technique –  
Title – Introduction of 
story – Storytelling – 
CTA (print screen) 
 

 
Able to do 11-15 posts 
using the correct soft 
sell technique –  
Title – Introduction of 
story – Storytelling – 
CTA (print screen) 
 

 
Able to do 16 posts and above using 
the correct soft sell technique –  
Title – Introduction of story – 
Storytelling – CTA (print screen) 

  0 mark 1-2 mark 3-4 marks 5-6 marks 7 marks  

Sales Reporting 7 marks Unable to provide any 
sales report and 

evidence (print screen 
– go-ecommerce 

Portal portal 

Able to provide 
sales report and 
evidence with 
minimal sales of 
RM20 as well as 
complete customer 
information 
(customer’s name, 
address, payment 
method and delivery 
method – tracking 
no) (print screen – 
go-ecommerce 
Portal ) 

Able to provide sales 
report and evidence 

with total sales of 
RM40 as well as 

complete customer 
information (customer’s 

name, address, 
payment method and 

delivery method – 
tracking no) (print 

screen (print screen – 
go-ecommerce Portal ) 

Able to provide sales 
report and evidence 
with total sales of 
RM60 as well as 
complete customer 
information 
(customer’s name, 
address, payment 
method and delivery 
method – tracking no) 
((print screen – go-
ecommerce Portal ) 

 

Able to provide sales report and 
evidence with total sales of RM61 

and above as well as complete 
customer information (customer’s 
name, address, payment method 

and delivery method – tracking no) 
(print screen – go-ecommerce Portal 

) 

 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

Conclusion 

 
 

5 marks 

1 mark 2 marks 3 marks 4 marks 5 marks  

 
Unclear conclusion on 
social media portfolio 

 
Moderate 
conclusion on social 
media portfolio 

 
Satisfactory conclusion 
on social media 
portfolio 
 

 
Good conclusion on 
social media portfolio 

 
Excellent conclusion on social media 
portfolio 

 

Timely 
Submission 

10 marks 0    10  

 
Not submitted by due 
date 

    
Submitted by due date  

TOTAL  100      /100 

**For hard sell and soft sell copywriting: No marks will be given for any post that does not follow the right structure of copywriting. 
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** Student may use English/Malay for copywriting based on their targeted audience. 

 


