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EXECUTIVE SUMMARY 

As part of this Social Media Portfolio (SMP), a standalone assignment, the student must 

pick a company and create a Facebook profile. For this task, students must first sign up on the 

Go Ecommerce website for business owners before creating a Facebook profile for the selected 

company. Students are required to provide teasers, soft-sell copywriting techniques, and hard-

sell copywriting techniques to the Facebook page. Additionally, students must receive at least 

91 likes on their pages. 

In this assignment, we chose a food business that sells a product from a local company. 

We decided to choose NZ Crunchies' product as our business because this brand is popular in 

Malaysia. As our research shows, this brand is open to people who want to be agents, and the 

mode of being an agent is cheaper. Because of that, we share our modalities and do our business 

together. The company's Facebook page is called A&S Crunchies Palam. The Facebook page 

includes teaser, hard sell, and soft sell copywriting techniques, as well as graphic artwork. 

Our target customers are people who want to make their lives easier every day, who 

find food at a cheaper price, and who like junk food. This is because our products cost only 

RM10.00 per jar and RM2.20–RM3.50 per pack. This price is reasonable for people in 

Malaysia, and it also makes their lives easier without the need to cook every day. 

Our business was launched in May 2023 after acquiring an approval certificate from 

Suruhanjaya Syarikat Malaysia (SSM). Since our customers can come from anywhere as long 

as they find NZ Crunchies products, we don't focus on any particular region. If it is not 

convenient for them, they can use our services and transact with us online without having to 

meet in person. 

The marketing approach for the A&S Crunchies Palam product is the stated price on 

the product poster on the Facebook page. Negotiation over the discounts is permissible as long 

as it guarantees their pleasure and gives us a profit. Customers will be interested in our strategy 

because we value their needs and wants. At the outset of running this business, we prioritised 

building relationships within the local community. This assessment taught we a lot of things, 

like how to talk to a potential client, how to improve our self-image & confidence, and how to 

learn new skills as a result of doing the job. 
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1.0 GO-ECOMMERCE REGISTRATION 

 

 MUHAMMAD ADHA BIN MOHD SUHAIMI 

 

 

 

 

 

 

 

 

 

 

 SARIF MUHAMAD DANIEL BIN SAARIF ROSLI 

 

 

  

Figure 1: Owner's Go-Ecommerce Registration 1 

Figure 2: Owner's Go-Ecommerce Registration 2 
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2.0 MYENT CERTIFICATE 

 

 MUHAMMAD ADHA BIN MOHD SUHAIMI 

 Figure 3: Owner's MyENT Certificate 
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 SARIF MUHAMAD DANIEL BIN SAARIF ROSLI 

Figure 4: Co-owner's MyENT Certificate 
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3.0 SSM REGISTRATION 

 

 

  
Figure 5: SSM Registration 
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4.0 INTRODCUTION OF BUSINESS 

 

 

 

The logo was created by combining elements of the original NZ Crunchies logo. This 

is because we wish for our logo to be easily recognisable by our customers. Therefore, 

customers can easily identify our business when they wish to purchase.  

 

  

Figure 6: The Logo of Business A&S Crunchies 
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4.1 NAME AND ADDRESS OF BUSINESS 

The name that we registered for this business is A&S Crunchies Palam. As people 

know, NZ Crunchies come from the original company that produces the product. Moreover, 

we changed the name of NZ Crunchies to A&S Crunchies Palam because A represents Adha 

and S represents Sarif, and the form of business is partnership. The words of Crunchies remain 

the same, and we add the words of Palam because it is a short form of Puncak Alam. As we 

stated before, we conduct this business at Uitm Puncak Alam. This is done because we want 

our target market to associate the product with our business name as the distributor and because 

it will be easy to find through the Facebook search bar because it will be included among the 

recommended businesses. 

Since we attended UITM Puncak Alam for our degree in transportation, this business 

is situated and runs out of UITM Cawangan Selangor, Campus Puncak Alam, Bandar Puncak 

Alam, 43200 Puncak Alam, Selangor. We only operate through a Facebook page and deliver 

the NZ Crunchies product to customers in UITM or surrounding areas since we don’t have a 

physical store. 
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4.2 BUSINESS BACKGROUND 

CONTENT DETAILS 

Name of Business  : A&S Crunchies Palam 

Business Address : 
UITM Cawangan Selangor, Campus Puncak Alam, 

Bandar Puncak Alam, 43200 Puncak Alam, Selangor. 

Corresponding Address : 

Type of Business : Food Service 

Main Activities : Retail Sale of Food Product 

Telephone Number : 

Form of Business : Partnership 

Ownership : 
 Muhammad Adha Bin Mohd Suhaimi 

 Sarif Muhamad Daniel Bin Saarif Rosli 

Email Address : 

Date of Commencement : 1st June 2023 

Date of registration : 1st June 2023 

Registration Number :              

Name of bank  : Malayan Banking Berhad 

Bank Account Number :              

Business Capital : RM217.00 

Media Social : Facebook - A&S Crunchies Palam 

Table 1: Information of Business Background 
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4.3 ORGANIZATIONAL CHART 

 

 

 

It’s shown in the chart business of A&S Crunchies Palam. This is a partnership business 

where Adha has the position of owner and financial manager of the business and will manage 

all the financial matters. As this business is a partnership, one of the members holds the post 

of Co-owner, which is Sarif, who handles all orders of products from retailers. The two owners 

of this business will be accountable for co-managing and running the business together, as well 

as splitting the earnings. However, in the future, we will make sure that our business grows 

bigger to accommodate more workers. 

 

  

Figure 7: Organization Chart of Business 
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4.4 VISSION, MISSION AND OBJECTIVE 

The founders of NZ Crunchies Company have established their own vision, mission, 

and objectives. However, we have chosen not to follow their original vision, mission, and 

objectives. Instead, we aim to develop an enhanced vision, mission, and set of objectives for 

our business. Our intention is to create a vision, mission, and objective that will bring benefits 

to the people of Malaysia. Here is our newly formulated vision, mission, and objectives:  

 

 VISION 

 

 

 

 MISSION 

 

 

 

 

 OBJECTIVE 

 

  

 
Serve with the NZ Crunchies Company and become the best agent among other agents. 

 

 To be the leading and famous A&S Crunchies Palam, we will produce our own products 

that are sold to all groups and help the less fortunate generate income from our products. 

 
We have established sales targets to drive revenue growth for our business. Our objective 

is to meet or exceed these targets by implementing effective sales strategies, conducting 

product demonstrations, and establishing mutually beneficial relationships with retailers 

and distributors. 
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4.5 DESCIRPTION OF PRODUCT 

 

 

NZ Crunchies is one of the Bumiputera chip product brands of NZ Frozen Industries 

Sdn Bhd, which to this day is still looking for highly visionary member’s eager to further 

expand their business. NZ Crunchies are poppy-skin snacks with a unique flavour. It is very 

tasty, delicious, and of high quality. Moreover, it is quite crunchy when chewed, and the taste 

of these chips melts in the mouth. The advantage of NZ Crunchies poppy skin chips is that this 

snack is a trending product of the century. 

In addition to using cheese flavours as flavours for our snacks, we also use some other 

viral flavours, such as chicken floss flavours, salted eggs, green tea, and chocolate. Very 

suitable to be enjoyed anytime or anywhere. With its easy nature and ability to be taken 

everywhere at any time, this snack is ideal for a loved one to enjoy. Also, to satisfy the taste 

buds of food lovers with a crunchy and tasty taste, this NZ Crunchies brand snack is perfect 

for eating wherever and whenever you are. Hence, the melting-in-the mouth flavour is a 

"perfect snack" for all foodies in Malaysia. 

 

 

 

 

Figure 8: Product of NZ Crunchies 
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4.6 PRICE LIST 

PRODUCT BUY SELL 

 

NZ Crunchies in Jar 

 

 

 

 

RM6.90 
RM10 (SM) 

RM14.00 (SS) 

 

Nz Crunchies is Pouch Bag 

 

 

 

Pouch Bag (60g) 

= RM2.00 

 

Pouch Bag (45g) 

= RM1.50 

 

 

Pouch Bag (60g) 

= RM3.00 (SM) 

= RM4.00 (SS) 

 

Pouch Bag (45g) 

= RM2.20 (SM) 

= RM3.50 (SS) 

 

 

 

                     Table 2: The Price List of Products 
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5.0 FACEBOOK (FB) 

5.1 CREATING FACEBOOK (FB) PAGE 

We are required to create a Facebook page due to the popularity of social media as a 

platform for promoting particular topics and issues. We created a Facebook page to engage a 

greater number of people with A&S Crunchies Palam by targeting a specific demographic. 

Utilising Facebook, we were able to attract customers interested in purchasing delectable, 

inexpensive, and addictive foods. In addition, using online platforms as our primary source of 

selling and marketing helps increase consumer engagement. 

 

 

 

 

 

  

Figure 9: Facebook Page of A&S Crunchies 



 

Page | 13  

 

5.2 CUSTOMIZING URL FACEBOOK (FB) PAGE 

 

 

 

 Link of A&S Crunchies on Facebook = https://www.facebook.com/ASCrunchies 

 Amount of Likes on Facebook Page = 140 Likes 

 Amount of Followers on Facebook Page = 141 Followers 

  

Figure 10: URL Facebook Page of A&S Crunchies 

https://www.facebook.com/ASCrunchies
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5.3 FACEBOOK (FB) POST – TEASER 

 TEASER 1 

 

 

  

Figure 11: Teaser 1 
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 TEASER 2 

 

 

 

  

Figure 12: Teaser 2 
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 TEASER 3 

 

 

 

  

Figure 13: Teaser 3 
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 TEASER 4 

 

 

 

 

 

  

Figure 14: Teaser 4 



 

Page | 18  

 

5.4 FACEBOOK (FB) POST – COPYWRITING FOR HARD SELL 

 HARD SELL 1 

 

 

 

 

  

Figure 15: Hard Sell 1 
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 HARD SELL 2 

 

 

 Figure 16: Hard Sell 2 
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 HARD SELL 3 

 

 

 

  
Figure 17: Hard Sell 3 
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 HARD SELL 4 

 

 
 

 
Figure 18: Hard Sell 4 
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 HARD SELL 5 

 

 

 Figure 19: Hard Sell 5 
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 HARD SELL 6 

 

 

 
Figure 20: Hard Sell 6 
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 HARD SELL 7 

 

 

 
Figure 21: Hard Sell 7 
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 HARD SELL 8 

 

 

 
Figure 22: Hard Sell 8 
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 HARD SELL 9 

 

 

 

  
Figure 23: Hard Sell 9 
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 HARD SELL 10 

 

 

 
Figure 24: Hard Sell 10 
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 HARD SELL 11 

 

 

Figure 25: Hard Sell 11 
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 HARD SELL 12 

 

 

Figure 26: Hard Sell 12 
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 HARD SELL 13 

 

 

Figure 27: Hard Sell 13 
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 HARD SELL 14 

 

 

Figure 28: Hard Sell 14 
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 HARD SELL 15 

 

 

 

Figure 29: Hard Sell 15 
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 HARD SELL 16 

 

 

Figure 30: Hard Sell 16 
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5.5 FACEBOOK (FB) POST – COPYWRITING FOR SOFT SELL 

 SOFT SELL 1 

 

 

Figure 31: Soft Sell 1 
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 SOFT SELL 2 

 

 

 

  Figure 32: Soft Sell 2 
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 SOFT SELL 3 

 

 

 
Figure 33: Soft Sell 3 
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 SOFT SELL 4 

 

 

Figure 33: Soft Sell 4 
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 SOFT SELL 5 

 

 

Figure 35: Soft Sell 5 
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 SOFT SELL 6 

 

 

Figure 36: Soft Sell 6 
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 SOFT SELL 7 

 

 

 Figure 37: Soft Sell 7 
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 SOFT SELL 8 

 

 

Figure 38: Soft Sell 8 
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 SOFT SELL 9 

 

 

Figure 39: Soft Sell 9 
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 SOFT SELL 10 

 

 

Figure 40: Soft Sell 10 
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 SOFT SELL 11 

 

 

Figure 41: Soft Sell 11 
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 SOFT SELL 12 

 

 

Figure 42: Soft Sell 12 
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 SOFT SELL 13 

 

 

Figure 43: Soft Sell 13 
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 SOFT SELL 14 

 

 

Figure 44: Soft Sell 14 
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 SOFT SELL 15 

 

 

 

Figure 45: Soft Sell 15 
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 SOFT SELL 16 

 

  

Figure 46: Soft Sell 16 
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5.6 SALES REPORT 

 Details Include the Name of the Customer and The Amount of Payment 

NO CUSTOMER’S NAME SALES 

1 Zikri Bin Abdullah RM10.00 

2 Adam Fitri Bin Iskandar RM30.00 

3 Anis Atirah Binti Asmadi RM35.00 

4 Muhammad Aidil Bin Hashim RM25.00 

5 Nurul Sabrina Binti Yassin RM60.00 

6 Muhammad Aiman Bin Halimi RM13.00 

7 Adirna Najiha Binti Saarif RM27.00 

8 Siti Aishah Binti Yusof RM25.00 

9 Abdul Hakim Bin Halimi RM15.00 

10 Muhammad Faiz Bin Abdullah RM20.00 

11 Puteri Aishah Binti Kamal RM15.00 

12 Danial Iskandar Bin Zainal RM42.00 

TOTAL SALES RM317.00 

 

  

                   Table 3: The Sales Report with Name 
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 Details of Transactions in the Go-Ecommerce System 

 

  

Figure 47: Sales Report from Go-Ecommerce 
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6.0 CONCLUSION 

In conclusion, A&S Crunchies Palam is a business that provides items that are tailored 

to meet the exact preferences of people living in Malaysia. We decided to go with this product 

since it caters to the taste preferences of Malaysians and can be consumed at any point in the 

day. It's possible that students in Puncak Alam will find the product that we offer useful and 

convenient. We have high hopes that we are selling the ideal snack and that this will allow us 

to grow our business and make a name for ourselves not only in Puncak Alam but also in other 

cities and towns in the near future. Because it is safe to consume, our product is available to 

anyone and everyone. Also, this is the goal of A&S Crunchies to sell something that everyone 

could enjoy. Aside from that, working on this project has been an absolutely incredible 

adventure. As a consequence of this, we would like to express our gratitude to everyone who 

has purchased one of our items, as well as those who helped us finish the portfolio
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 Pictures of Product 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



 

 

 Delivery & Cash on Delivery Product to Customer 

 

 

 

 

 

 

 

 

 

 

 

 

 Customer Received the Product 

 

 

  



 

 

 Product Advertisements 

 

 

 

 

 

 

 

 

 Promotional Activities 

  



 

 

 Conversation with Customer 

 

 

 

 

 

 

 

 

 

 

 

 

 Customer Testimonial 

 

 

 

 


