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ABSTRACT 

The purpose of this study is to evaluate the performance of companies in the food and beverage 

industry listed on the Bursa Malaysia. The criteria evaluated include financial performance such 

as the debt ratio, the current ratio, the profit margin ratio, and the asset turnover ratio. This study 

uses secondary data. The sample of this study includes 30 Food and Beverage (F&B) companies 

that were listed on the Bursa Malaysia market within 2017 and 2021. The Grey Relational Analysis 

model was used to rank and analyze the factors that influence the performance of the F&B 

companies based on their performance evaluation using financial ratio. In this study, the Grey 

Relational Grades were used to rank the companies from. In addition, the findings of this study 

demonstrate that the most influential factor to the companies’ performance is profitability ratio 

(Profit Margin Ratio, or PMR).  
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