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Abstract 

 Visual Communication is an exposure 
to human beings since time immemorial 
by a multicultural society. Orang Asli have 
been exposed to visual communication in the 
production of traditional crafts throughout their 
ancestors. It is developed informally among 
them especially in the production of decorations 
for events such as weddings. The objective of 
this study is to explore the process of visual 
documentation of dais decoration Orang Asli 
community that can be analysed to reveal whose 
identity has an influence on today’s society. This 
study aims to explain the development of Orang 
Asli exposure through identity visualization 
using the art of decorative production and being 
recognized by outsiders. The research area was 
located at Kampung Orang Asli Batu 12, Gombak, 
Selangor to get visual data collection. Several 
research methods have been implemented such 
as focus group interviews with selected Orang 
Asli traditional craft operators, literature review 
and observations in the field documented using 
written notes, photographs, audio interviews. 
Several data have been collected extracting 
Erwin Panofsky’s Theory of Iconography is used 
to analyse and extract the three main elements 
that describe aesthetics, usability and technical. 
The results of traditional craft decoration are 
found based on informal skills among the Orang 
Asli. The sharing of experience and knowledge 
on the production of traditional craft decorations 
especially in the production of Orang Asli 
lifestyle dais decorations, occurs spontaneously 
and unstructured among Orang Asli and 
outsiders. Thus, this study facilitated as reference 
and assistance for the Orang Asli in context of 
visualizing small business identity of the use of 

traditional craft decoration in producing dais and 
weddings as a trademark to expand the Orang 
Asli business to the market and well-known to 
the outsiders. Thus, this study is facilitated as 
a reference and assistance to the Orang Asli in 
the context of describing the identity of the use 
of traditional craft decoration in producing dais 
and weddings as their heritage art and can be 
used as visualizing identity to expand the Orang 
Asli culture to the market and be recognized by 
outsiders.

Keywords: Identity of Craft Traditional, Dais 
Craft, Orang Asli Decoration

Introduction

Wedding decoration is a culture into all the 
general public with various beliefs. In general 
culture in English called ‘culture’, which is 
inferred from the Latin ‘cultura’. It also means 
alluded to a quality had by all individuals in all 
social groups, who nevertheless may be arrayed 
on a advancement (Spencer-Oatey, 2012). Just as 
with Orang Asli, there are numerous cultures too 
possessed by them. Orang Asli culture is without 
a doubt interesting since it has the differences 
of traditions being practiced until now. For 
illustration the Orang Asli community, they 
frantically protect multicultural since generations 
and strive to guarantee that era is presently able 
to recognize and get it the traditions and culture 
of them possess (Denaizal, 2009). 

The aboriginal community also works in the 
production of crafts and decorations by using 
natural materials and processed according to their 
creativity and consumerism. This indigenous 
group is known to rely upon woods and adjacent 
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natural resources. Most of the members of the 
Orang Asli groups are independently employed 
(Wahab, 2020). According to the tradition of the 
ancients, wedding ceremonies are performed 
in mutual cooperation and according to their 
respective cultures. In line with its development, 
weddings changed from modest to consumerism. 
This also applies to the Orang Asli community. 
Consumption occurs in thoughts, behaviors and 
also things in ensuring a lively wedding ceremony 
and according to customs. Consumer behavior is 
influenced by: globalization, lifestyle, popular 
culture (Siregar,2019).

Materials And Methods

Qualitative methods were used in this 
research. Researchers have interviewed four 
selected Orang Asli traditional craft operators 
and the latest modern wedding decoration 
operators. Data were visually collected by field 
observations documented using the method of 
taking photographs, and conducting observations 
on Orang Asli products and lifestyles found 
in Kampung Orang Asli Batu 12, Gombak, 
Selangor. Researchers used Erwin Panofsky’s 
method to analyse traditional crafts that can be 
used as decorations for indigenous communities 
’celebrations and weddings. Erwin Panofsky’s 
Theory of Iconography is used to analyse and 
extract the three main elements that describe 
aesthetics, usability and technicality. Erwin 
Panofsky accentuates more on the viewpoint of 
content, meaning of intrinsic, as well as the images 
and topics in visual expressions (Panofsky, 1955)

Results And Discussion

This section reflects on the results of the interviews 
with the focus group. It presents the analysis of 
traditional craft operators and the latest modern 
wedding decoration operators' responses during 
the interviews. Four informants were interviewed 
using the one-on-one and in-depth interview 
questions and delivered differently to the targeted
informant. The responses were categorised into 
three elements, which are (i) Aesthetics, (ii) 
Usability and (iii) Technical. The transcription 
details are provided in a line with Erwin 
Panofsky’s Theory in the following table (Table 
1).

The data photographs of Orang Asli craft’s that 
used on lifestyle dais decorations, from Kampung 
Orang Asli Batu 12, Gombak, Selangor also 
recorded and explained in a table. The table 
explain based on four main criteria based on 
Feldman’s Method which are (i) Element of 
Art, (ii), Principle of Art, (iii) Analysis and 
(iv) Interpretation. The transcription details are 
provided in a line with Erwin Panofsky’s Theory 
in the following table (Table 2).

Table 1: The interview coding based on Erwin Panofsky’s 
Theory
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Procedure

Population and Sampling

Four experts from Orang Asli traditional craft 
operators and two latest modern wedding 
decoration operators were chosen as informants in 
this study. Their knowledge in assisting traditional 
craft decorations especially in the production 
of Orang Asli lifestyle dais decorations, occurs 
spontaneously and unstructured among Orang 
Asli. This will have a big impact based on 
currently undergoing varying degrees of lifestyle 
and sociocultural changes that are predicted 
to increase (Wallace,2021). Table 1 shows the 
informant descriptions, which are coded carefully 
to guarantee personal data remains hidden.

Conclusion

This research was facilitated as a reference and 
assistance to the Orang Asli in the context of 
describing the identity of the use of traditional 
craft decoration in producing dais and 
weddings as their heritage art and can be used 
as visualizing identity to expand the Orang 
Asli culture to the market and be recognized by 
outsiders. This research paper capable increase 
the deep knowledge for the researcher, Orang 
Asli, designer, and beginners in dais decoration 
operators. Through this research will also can 
gain knowledge about natural materials can
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