


ACKNOWLEDGEMENT 

"Love unending", so the saying goes to God because by His bless and will, I have the 

strength to complete my industrial training report. A million thanks to all individuals who 

have contributed to the completion of this report in one way or another. Thank you for 

the support, encouragement and knowledge imported to me during their trying time. 

A very special gratitude to my project advisor, Madam Cynthia Annamaria Robert 

Dawayan, for her help guidance throughout the completion of this industrial training 

report. Her very helpful comments, advices, constructive criticisms, suggestions, and 

encouragements are much appreciated. 

Special thanks also goes out given to my second advisor Mr Cyril Supain, my dearest 

family, friends, classmates, The Body Shop Sabah (TBS) management and staffs, and 

all those who have assisted me in the process of compiling and completing my report. 

Thank you from the bottom of my heart. 

iv 



TABLE OF CONTENT 

Acknowledgment iv 

List of Tables v - VIII 

List of Figures ix - x 

List of Graphs XI - XII 

List of Definition of Terms XIII 

Abstract XIV 

Chapter 1: Introduction 1-12 

1.1 Company's Background 

1.2 Background of Study 

1.3 Scope of Study 

1.4 Problem Statement 

1.5 Objectives of Study 

1.6 Research Questions 

1.7 Limitations of Study 

1.8 Significance of Study 

1.9 Definition of Terms 

1.10 Theoretical Framework 



Chapter 2: Literature Review 1 3 - 1 6 

Chapter 3: Research Methodology 17 - 20 

3.1 Data Collection Method 

3.2 Research Design 

3.3 Data Analysis Procedures 

Chapter 4: Findings and Analysis 21 - 81 

Chapter 5: Recommendations and Conclusion 82 - 83 

Bibliography 84 - 85 

Appendices 86 - 96 



ABSTRACT 

A research on "The Purchasing Behavior of Green Consumers: The Case of The Body 

Shop Sabah" was conducted since there are an increased number of green consumers 

nowadays. This research has three objectives, which are, to find the factor that influence 

consumers to purchase TBS products, to identify whether the consumers are facing any 

problem when using TBS products, and to gather recommendations on how to solve 

problem that occurred. From the research conducted, it was found that the average age 

for TBS consumers are between 31-40 years old. A majority of the respondents buys 

TBS products because TBS offers high quality products based on natural ingredients 

extract, the respondents also strongly agreed that TBS product advisors are committed 

to providing superior services to their consumers. It was also found that the respondents 

agreed TBS products are suitable to all skin types. Apart from that the respondents 

strongly agreed and agree that TBS is well-known as best seller for makeup products. A 

huge majority of the respondents have not faced any problem when using TBS products. 

There were one respondent said that her eyes felt hurt when using the eye remover, two 

respondents' eyes itchy and swollen when use the eye liner, three respondents said that 

there were many pimples came out when using the skincare products and two 

respondents said their lips dried when using the lip balm. The factor that most influenced 

consumers to purchase TBS products is because of the products are made from natural 

ingredients, friendly product advisors and they committed to providing superior to 

consumers, TBS offers high quality products with minimal use of chemicals which can 

harmful to human skins, and pleasant fragrances. Respondents suggested that TBS 

should implement more research on its skincare products as a solution and come out 

variety choices of lip balm and lipstick. 
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