
> • < 1 

my? m ' '« - •" -%3, 'v y» - - - m*-?> n * '? A M < *> * . j * * V 

TV 
. 4 « 



ACKNOWLEDMENT 

First and foremost, I would like to express my gratitude to God for the finishing of this 

assignment on time. Next is to my advisor, Tuan Hj Sheikh Junaidi Sheikh 

Muhammad, I would like to thank him for his wonderful guidance and coaching from 

the beginning of this assignment until the finishing of it. Besides being a great 

advisor, he also a friend of me whom helped me a lot throughout completing this 

assignment. 

Also, I would like to thank my supervisor for allowing me to do this research topic and 

all the advices and guidance he gave to me for this assignment. Besides that, I also 

would like to express my thanks to my family for their support and help whereby they 

were very understanding that they will allow me to work with extra time to get data 

from respondents. 

Next, I would like to thank my friends and colleagues whom very supportive and 

helpful. I'm so glad that I can do this assignment with all of them, because when 

we're together, a lot of brilliant opinions and ideas were came out and gave me 

guidance for my assignment. 

Last but not least, for those who are not mention above, I would like to say sorry for 

the person because I probably forget to do that. And I also want to apologize if this 

assignment got something inaccurate data inside and not reach as expectation. 

Thank You. 

iv 



T A B L E OF CONTENTS 

A M I Q T C D 
C H A P T E R T O P I C P A C E 

ACKNOWLEDGEMENT iv 

LIST OF TABLES V 

LIST OF FIGURES vi 

A D O T O A A " * T 

A B S T R A C T vii 

C H A P 1 h K 1 IN 1 R U U U C 1 IvJN 

1.1 Research introduction A O 

1-2 

1 .2 background or study 

1.3 Problem of study A 

4 

1.4 Objectives of study 4 

1.5 Research question 5 

i .o scope OT study 0 

1.7 Limitations of study 0 

1.8 Significance of study 6 

1.9 Theoretical framework 7 

1.10 Definition term 9 

C H A P T E R 2 1 I T C D A T I IDC DC\ l\C\ A / 

L I T E R A T U R E R E V I E W iu- iy 

CHAPTER 3 RESEARCH METHODOLOGY 

3.1 Research design 20 

3.2 Sampling design and selection 20 



3.3 Data collection method 20 

3.4 Research sampling 21 

3.5 Procedure for analysis of data 23 

CHAPTER 4 ANALYSIS AND INTREPRETATION OF DATA 24-52 

CHAPTER 5 CONCLUSIONS AND RECOMMENDATIONS 

5.1 Conclusions 53 

5.2 Recommendations 54 

BIBLIOGRAPHY 55 

APPENDICES 56-62 



ABSTRACT 

Purpose - This paper is aims to measure the level perceptions towards promotion 

strategy packages provide by Hasil Tani Enterprise Sdn Bhd. It also able to know the 

whether there is or there isn't effective and successfully the promotion strategy that 

Hasil Tani Enterprise Sdn Bhd use in promoting their package's that they are offering 

for the customer in Sabah. The study also provides a recommendations or 

suggestion in improving the promotion strategy for the Hasil Tani Enterprise Sdn Bhd 

in the future. 

Design / Methodology / Approach - This study used a quantitative research design 

whereby questionnaires were constructed based on the independent variables that 

contribute to the perception towards promotion strategy packages provide by Hasil 

Tani Enterprise Sdn Bhd. A descriptive study was use in order to get a better result of 

the relationship between the independent and dependent variables. A survey was 

conducted in order to achieve the objectives of this study based on the questionnaire, 

and related documents from the company to gather information as much as possible. 

Findings - The result of this study indicate that there many perception and response 

towards HTESB's promotion strategy which is has an positive feedback from the 

respondents with the level awareness customer about the fertilization and organic 

program offer by the Hasil Tani Enterprise Sdn Bhd may can be successful and build 

the awareness towards the people to involve the modern agriculture concepts. 

Besides that, the individual package is the most choose and interested by the 

respondent which is HTESB's provided. The study also shows the suggestion from 

the customer to improving the promotion strategy packages for the future. 

Originality / Value - This study maintain its originality by gather the related 

information by hand whether through primary data finding or secondary data finding. 
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