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The public has h<'en dismayed and angered ~v the catastrophic collapse of 

giant corporatin11s thro11glio11i the world such as Enron. Xerox, WorldCom, 

Pan11alar. T}i'co and Ba rings Bank. which res11ltedf,-om a succession o.ffinancial 

scandals. Such lll!fhrt1111ate sca11da!s have also happened in Malaysia, such as 

those i11rnh•ing Transmile Gro11p. Perwaja and So11thern Bank. Thefact that 

rhese sca11dals are becomi11g more.fi'equent these days has spurred interest in 

studies of ethics. 111 additio11, the public always associate these unethical 

scandals with 1111ethical judgments. In light of this issue, the objective of this 

study is to examine the determinant factors for ethical judgments. Three 

hypothesized relationships were tested using the samples of 260 Universiti 

Telmologi J11fARA Kelantan Accounting students. The results derived from the 

regression analyses concluded that knowledge of ethics and religiosity are 

strongly associated with ethical judgments. Howeve,~ organizational ethical 

climate does not have any relationship with ethical judgments. The empirical 

results provide an insight for higher learning institutions in cultivating.future 

accountants ' ethical judgments towards nurturing a fully ethical society. 

Keywords: organizational ethical culture, religiosity, knowledge of ethics, 

ethical judgments 

Introduction 

The primary duty of accounting profession is to offer fiduciary services 

to the society (International Federation of Accountants, 2005). These 
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. . 
. .1 · between the accounting hd\h.'mry Sl'rYic~s ~rcatc the fiducimy rdattons HP . . . . l . . 

. t has to trust m te y upon pn.,~l'Ss1on and the society in whkh tl~c s?cie Y ' . ks & Dunn, 2008) th~ Judgment and expertise of the protess10nals (Brno · Tl , , . .- . . , . , , · 18\s have been expected le n:l.1t10nsh1p 1s so fundamental. that. ptofesS\ot . h bl' . . ft\ ir clients or t e pu 1c 1s 
to make personal sacrifices. if the welfare O ,e d \ • l . . 

t· cia\ scan a s mvo v1ng 
~u stake. However. recent development on man ' . . . . 1 · had ftustrated the pubhc 
compa.mes around the world mcluding Ma aysm, · A 1 ' 

8 : gs Bank Enron, Arthur 
mong t 1e well-known examples are ann ' . . Andersen, ·worldCom, as well as Transmile, Megan Media and PKFZ in Malaysia. The increasing number of financial fiascos around t_he world has somehow made the public aware that accounting professional~ no longer serve the society. Rather, the emphasis appears to have shifted toward the accountants' and auditors' own interest (Patterson, 1994), All these accusations have adversely affected the reputation of the accounting profession; the public lost their trust and confidence that leads call to refonn the profession. 

What causes the financial scandals? Many believe that to be a good professional accountant, one needs to master the accounting and auditing techniques. However, relatively few financial scandals are actually caused by methodological errors in the application of the techniques. Most are actually caused by errors in judgment on the appropriate use of the techniques or the disclosure related to it (Brooks & Dunn, 2008). Though some of these errors in judgment may be due to misinterpretation of the problem, many others are the result of lack of attention on the ethical values (Brooks & Dunn, 2008). Reading the facts of the financial scandals cases carefully, one would find that many of them actually stemmed from lack of integrity such as conflicts of interest, bribery and neglect of fiduciary duties. 
The scandals have brought attention to the role of higher learning institutions. Can the institutions play a role in moulding the students or future accountants to become ethical persons once they graduate? This is because ethical behaviour of students is likely to be carried over to the workplace in the future (Malone, 2006). While many would say that ethical values, which lead to ethical judgments should be taught and instilled at an early age ( supposedly at home), many higher learning institutions as well as professional bodies have taken steps to incorporate modules on ethics in their c_urriculum. Ma~ing an et~icaljudgment is very important to everyone. 1t 1s extr~mely so m professions such as accounting, because accountants and auditors are supposed to put the interest of the public 
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/'I,,· l>i·t,·,·mi11w11 Fadors.fi,, · Whic·,1' .l11tlgmrnls 

nhn\'c \Hht•t-s, induding thdr nwn interests. In order to restore the public 

1..'\'Hfid1..'tK'l' in tl\l' pt\,1'1..'ssit,n, it is vitnl thnt future nccount11nts nre able to 

make cthil·nl.iudgn\l'nts. Thus. fol'lnrs 111'11.:cting dhknl judgments among 

:h.'l'.'\)Unting studc..•nts 1\1..'1..·d h, he itkntificd. 

Fthtl'Hl judgm1..'nts nr1..' judgnH.'nls by which an individual. who is 

f:H.'ing an l'thknl dikmmn. cvnluntcs the ethical problems. consider 

alh.'rtU\tiY1...'s nnd dHH,:-.t' tht' rnws that bl'st solve the problem to attain the 

most hcn~firial outromes ( Fang. 2006). The philosophers have studied 

\':\rittit'S of standards nnd husincss ethicists have built the appropriate 

stanctat\is in thl'ir ,nwk. For ~xnmple, the General Theory of Marketing 

Ethi~s (Hunt & VitdL 1993: 1986) posits that individual's personalities. 

rdigiosity. pt\)~ssional and industry environment as well as organizational 

t'thknl t'ultm~ intlu1..'ncc tht formation for ethical judgments. 

Organizational d.hical culture is conceptualised as the perceptions of 

mt'mber~ on the extent of their organization ·s cornminnent in relation to the 

esmblis.hmcnt n.nd enforcement of rules and procedures confined to ethical 

issues towm'tis their employees and management Victor and Cullen ( 1988) . 

. .\mpofo (2004) opined that organizational ethical culture is the subset of 

organizational ethical norms that deals with codes of ethics. ethical 

enfurrem~nt. disciplinary committees and ethical philosophies ofits internal 

stakeholders. Fang (2006) added that organizational ethical culti.u-e will 

build up ethical perceptions and these perceptions will indirectly help 

organizational members to more likely fonn ethical judgments. The 

organization that strives to create an ethical culti.u-e in its company should 

not only lun-e the code of conduct. but should also ensure that it is followed 

by enforcing the code in the fonn of authority (Doughlas et al.. 2001: 

Jones. 199 l; Finn et al .. 1988: Trevino~ 1986). 
Religiosity is conceptualised as the degree of which an individual is 

considered religious. Religiosity is also believed to have an impact on 

ethical judgments and behaviour (Engel et al., 1995). Knowledge of ethics 

refers to the leYel of knowledge grasped by professional members 

regarding ethical standards issued by a professional body (Zeigenfuss & 

~ tartinson. 2002). These ethical standards of professional ·s code of ethics 

are issued to govern members· ethical behaviour and judgments ( SteYen 

et al.. 2003: Moizer. 1995). ln addition. these ethical standards would also 

enhance the public ·s confidence on the profession 
Pre,·ious sn1dies have proven several factors that significantly affect 

ethical judgments such as organizational ethical culture (Zakaria et al.. 

~009: . .\w. 2006: Marta. 1999: Patterson. 1994). religiosity (Rashid & 
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I . 1 1,,,1,· • Minds .lmll'/111 of .' ,·1 1< c 1 

.. 1999) and knowledge of ethics 
. 2oos· Matta, . 

lbrnhim l'.:!00~) Lindndgc, ·' 
2003 . Zeigenfuss & Martms~n, 2002). 

~Zakaria ctn\., 2009; Steven eta\. ,futur; leaders are develope~ m today's 
ln addition. as believed by many, 

1 tl is study intends to mvestigate 200E) As sue,, ' d b 
dassr0oms (Ma_lonc, ) : students who are expecte to e future 
these factors usmg accountmg accounting professionals. . to examine the followings. First 

• \ t dy a1ms 
' 

With regard to thts, t ,es 11 
ganizational ethical culture and 

. · l ·p between or is to examme the relattons 11
. . mine the relationship between 

. . S d 1t anns to exa ethtca\ Judgments: e~on ' d h. d is to examine the relationship 
religiosity and etluca\ Judgments an ~ lfl ~ d nts between knowledge of ethics and eth1ca JU gme . 

Methodology 

Sample and Data Collection 
The study uses a self administered survey in which data were collected 
via research instruments completed by respondents. The research 
instruments comprise a cover letter and a research booklet. The booklet 
includes questions on the measurement of four variables namely 
organizational ethical culture, religiosity, knowledge of ethics and ethical 
judgments. 

The research instruments were randomly distributed to 260 
accounting students of University Teknologi MARA Kelantan (UiTM) 
branch. Students were given two weeks to complete the questions. After 
the specified period, approximately 244 useable research instruments 
were returned and analyzed, representing a response rate of93 .7 percent. 
70 respondents were considered as late response because their research 
instruments were received 2 weeks after the due date. A comparison of 
responses from the early and late respondents suggests that non-response 
bias was not an issue in this study. In order to increase the internal validity, 
participants were advised not to discuss and answer the questions together 
with their colleagues. They were also assured of the confidentiality of 
their response for this study. 
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The IJC'ter111i110111 1:ru:tors /i1r Uhical .Judgments 

Operationalisation of Variables 

The study examines one dcpcndrnt variable ( ethical judgmcnts) and lhrcc 
independent variables (knowledge ol'cthics, reli giosity and organizational 
ethical culture). 

Ethical judgments arc measured by 7 ethical scenarios faced by 
students which were adopted from Zakaria et al., (2005). Participants 
were required to state their degree of agreement with the action described 
in the scenarios on a 7-point Likert scale (from 1 = strongly disagree to 7 
= strongly agree) . Each score from the scenario would be added and 
divided by the total number of scenarios to derive the mean value. A high 
score indicates that the participant is more likely to form ethical judgments 
(pa1ticipant perceives the situation is unethical). On the other hand, a low 
score indicates that the paiticipant is less likely to form ethical judgments 
(paiticipant perceives the situation as ethical). 

Organizational ethical culture is measured using an instrument 
developed by Hunt and Vitell (1986). The instrument contains 9 questions 
concerning the perception of the top management and peers' ethical 
behaviour and the management commitment in developing a sound ethical 
culture. Participants are requested to give their response on a 7-point 
Likert scale ranging from "strongly disagree" ( 1) to "strongly agree" (7). 
The scores are averaged to obtain the mean value. 

Religiosity is measured based on the instrument developed by Marta 
( 1999) on a 7-point Likert scale ranging from "strongly disagree" ( 1) to 
"strongly agree" (7). According to Marta (1999) the scale is universal 
and has been tested on various religions in the US such as Christian, 
Buddhist, Jews, Muslim and Hinduism. The scores are averaged to obtain 
the mean value. A high score indicates that a participant is high in religiosity, 
whilst a low score indicates that a participant is low in religiosity. 

Knowledge of ethics is assessed based on the respondents ' 
understanding of Malaysian Institµte of Accountants (MIA) By-Laws 
on professional code of ethics. The participants were required to indicate 
their understandings of nine scenarios that included fees, method of practice, 
advertising, competence and due care, loans granted to clients, commission, 
referrals, changes on professional appointment, and confidentiality. The 
instruments were adopted from Zakaria et al. (2010). The scores are 
averaged to obtain the mean value. A high score indicates that the 
participant has a high level of knowledge of MIA By-Laws on professional 
code of ethics. On the other hand, a low score indicates that the participant 
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_ ., T'hl' insmnne_nrs were f'rt'--t~ 

d ic • t11 ~t.llC · . . -1e,J 
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+:;fte--en au .. 01 - , the' in:-tnll .. ·qi 

to ,, . fro01 thlJ11. 
d e,11Juan0n an 

oevelopment 
Hypotheses . 

. C tture and Ethical Judgments 
·zational Ethical u 

Organ, · I th.cal 
_ d that onra.uizauona. e 1" culture h _ 

. . d. have toun - . . . . as 
PreYious ~tu ies tl •ca1judQ1nent:s (Zalrana et al .. 2009; Aw. 2006-
significantly influenced el9u94) H~1ce it is expected that members Wh. 
- 99· p rterson. · ' . o 

Marta, 19 : a . ·
0
. on practices a sound etlucal culture are mo~ 

. therr oroamza , 11 . h \; 
perceive thi~ l . dITTnents. Therefore! the to . mvmg ypothesis i ~ 
likely to foro.1 e ca JU ::, :s 

proposed: . . . . . 
Organizational ethical culrure is posrtrvely related to ethical Judgincnts 

Hl: -

Religiosity and Ethical Judgments 

Man studies indicate a positive relationship between religiosity and ethical 

ju~ents. For example Rashid & Ibrahim (2008) ~ound ~a_t re~igiosity is 
positively related to ethical judgments of students m public mst:J.tutions of 
higher learning. Likewise, King and Crowther (2004) found that there is 
a relationship between religiosity and spirituality with individual's behaviour 
and judgments. In addition, Marta (1999) found that religious re-SpOndem:s 
are more likely to form ethical judgments. Therefore, it is expected that 

those who obtained higher religiosity score are more likely to fonn ethical 
judgments. As such, the following hypothesis is developed. 

H2: Religiosity is positively related to ethical judgments 

Knowledge of Ethics and Ethical Jjudgments 

Most of the professional bodies have their own ethical standards. This is 
to ensure that members know th d d d , . . . . . 

e os an on ts m dealmo w1th their JOb 
mattebrs. Moreover, ethical standard also provides ouidelines of how 
mem ers are expected to b h d ~ . o 
professional re . e ave an 10rrn Judgments according to the 

quuements (Gunz et al 2002) I . ~ h 
who possess high 1 1 

·, • t 1s expected that t ose 
ethical judgments Aeve ohf ethical knowledge are more likely to fom1 

· s sue the fi 11 · h 
' 0 owmg ypothesis is fonnulated. 
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The Determinant Factors for fi:thi c:a / .ludwnenls 

Organizational Ethical 
Culture 

Religiosity .. Ethical Judgments ... 

Knowledge of Ethics 

Figure 1: Research Framework 

H3: Knowledge of ethics is positively related to ethical judgments 

Results and Discussion 

Demographic Profile of Respondents 

The demographic profiles of respondents in this study are reported in 
Table 1. Based on the table, participants consist of 38 (15.6%) males 
and 206 (84.4%) females. Only 1 respondent (0.4%) consists of 
Bumiputera with Christianity as the religion while the rest are Muslim 
Malays. In terms of education, 42 (17.2%) are SPM holders, 7 (2.9%) 
are STPM holders and the remaining 195 (79.9%) are diploma holders. 
A total of 108 respondents (44.3%) admitted that they had encountered 
some form of unethical situations during their studies while the rest 136 
(55 .7%) had not. 

Descriptive Statistics 

Table 2 represents the descriptive statistics of the variables under study. 
The mean values of ethical judgments, organizational ethical culture, 
religiosity and knowledge of ethics are 2.72, 5.85, 2.21 and 2.36 
respectively. Meanwhile, the standard deviations of ethical judgments, 
organizational ethical culture, religiosity and knowledge of ethics are 1.63, 
1.17, 1.41 and 1.35 respectively. 
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.. Minds . 
,1· Acade1n1< hiC profile 

Jm1r11nl '· . D mograP ---------

. Table 1: e ---F reque_n_cy __ P_e_rc_e_n_ta __ ge 

--No 1tet11 

Gender 
Male 
Fe 111 F1 le 

0 RAce 

Malay Penan 
Bumiputra -

3 Religion 
Muslim 

Christianity f education 
4 Highest level o 

SPM 
STPM 

Diploma d unethical situations 
5 Have encountere 

Yes 
No 

Notes: N = 244 

38 
206 

243 
1 

243 
1 

42 
7 

195 

108 
136 

Table 2: Descriptive Statistics 

Variables 

Ethical judgments 
Religiosity 
Organizational ethical culture 
Knowledge of ethics 

Notes: N = 244 

Mean 

2.72 
5.85 
2.21 
2.36 

Percentage 

38.86 
83.55 
31.57 
33.71 

15.60 
84.40 

99.6 
.40 

99.6 
.40 

17.20 
2.90 

79.90 

44.30 
55.70 

Standard 
Deviation 

1.63 
1.17 
1.41 
1.35 

The mean values of the four variables are obtained by averaging 

the respective scores of question items. Meanwhile, the percentage is 

obtained when the mean values are divided by the maximum score (7) 

and multiplied by 100. Based on the percentage, the respondents are 

categorized in to three levels that are low, average and high. A score of 

Jes, than 33.3% is categorized as low. Scores between 33.4% and 66.7% 

are categorized as average, while a score of more than 66.8% is 

ca tc go ri zed as high_. Ov era II , the majority Of the respondents ob ta in ed an 

average I evd of eth I ca I Judgments, high J eve! of re Ii gi os ity and a low I eve I 
of organizational ethical culture and know le... 

1
, 

1 

. 
c,ge o- · et llCS. 
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The Deu:rminant Fac tor:, for Erhical Judgmem: 

Correlation Analysis 

Table 3 dcpi<.:t~ the analysis; of Pearson correlation between \'ariable~. 

The results show that there arc posit ive bi variate relationships between 

orga nizational ethi ca l culture, religiosity and knowledge of ethics and 

ethical judgments. The table also shows that the relationships among 

independent variab les are relati vely lov,, which indicate that the 

multicollcnearity issue is not the main concern here. 

Table 3: Correlation Analysis 

Variables 
(1) (2) (3) (4) 

1 Ethical judgments 1.00 

2 Organ izational ethical culture .016 1.00 

3 Religiosity 
.41 ** .04 1.00 

4 Knowledge of ethics .17*" .08 .06 1.00 

•• p < .01 (2-tailed), •p < .05 (2-tailed) 

•. Correlation is significant at the 0.05 level (2-tailed). 

Hypotheses Testing 

The hypotheses of the study have been tested by using the regression 

analysis. The ethical judgments are regressed against organizational ethical 

culture, religiosity and knowledge of ethics. The results of the regression 

analysis are depicted in Table 4. 

Table 4: Results of Regression Analysis 

Predictors 

Ethical judgments 

Organizational ethical culture 

Religiosity 

Knowledge of ethics 
R2 
Adjusted R2 
R2 change 
F-value 
F-change 

Note: •• p < .01 , •p < .05 

87 

Std. B 

. 016 
. 197** 
. 321 ** 

.48 

.32 

.48 
3.034** 

3.034 



.Jo,mic1/ o( An1dc111 ic' Mi nds 

· l \ th' W increases to 48 · · 
\n addin~ the thn't' nH)lk\ vnna 1.cs,. c \ \ . \ ,-. · 1nd1catin0 

• . 
1 . , n,·,attona ct 11ca c 1mate re\' • 1::1 

that the t\m'l' ,·a nab ks name Y nt g., ·· . . \ 
32 001 

. ' tgiosity , . , \ : butc an add1ttona . 10 to the va · 
and knnwkd~c \,t 1.'\\rn:s um 11 

. . . rtance '\'\ 1~ ,, a,,oe (3 034) ts also s1gmficant (p ..- 0 

(1 \\'thil'a \ 1mkm1.'n\s. \ C •-c' '0 · 
• · " • l) 

· ~ · \' · ·t and knowledge of ethics are£ · 
nr the three vannb\cs, re 1g1os1 Y . . 0 und to b1.' \K'sitiYe\y and significantly rela~ed t~ eth1c~lJud_gments. Organizational ethirn\ climate has no re\ations\up with ethical Judgments. The results therefore, provide support for H2 and H3 only. 

Discussion, Implications and Limitations 
The objective of this study is to examine the in~uence of ?rg~nizational ethical culture, religiosity and knowledge of ethics on ethical Judgments among UiTM Kelantan Branch accounting students. The statistical results indicate that two out of three hypotheses are supported. The findings therefore, are consistent with past studies (Zakaria et al., 2010; Zakaria et al. , 2009; Rashid & Ibrahim, 2008; Marta, 1999). From the results, it can be concluded that having high knowledge in MIA By-Laws on professional code of ethics increases the formation of ethical judgments. Likewise, high level of religiosity also increases the formation of ethical judgments. 

However, the results indicate that organizational ethical culture is not related to ethical judgments, H
1 is not supported. One possible explanation for the lack of a relationship between organizational ethical culture and ethical judgments is that the respondents who are the students have no working experience. They may not be able to see the organization's commitment in relation to the establishment and enforcement of rules and procedures to ethical issues. As they have no working experience, they have lack of knowledge in the organizational ethical culture and this would not influence them in the formation of ethical judgments. 

The findings from this study offer both theoretical and practical implications. In terms of theory, the results demonstrate that having high knowledge of ethics and high level of religiosity increase the formation of ethical judgments. As such, modules and courses on ethics should be incorporated in the accounting curriculum and students should also be taught of case study analyses. In addition, the curriculum should also include the teaching on religion which could help to enhance ethical judgments among the Accounting students. 
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. The prc.~cnt study 1111s scvern l li111 i111 1ions thal rnHy rotcntia lly 

mflucncc lh l' 1111l'1prc tntio11 of 1hr rcsull.i; . These lim i1utio 11."1 ."lhoulcl be 

co_t1sidcrrd when interpreting the rc."ull.ii or when applying the method of 

th is st udy in nlhl'r rcs~nrch scllings. The first limi ta tion noted is that 

r-cspl: llcknt s were requi red to fonnjudgmcnls based on limited in formation 

pro,·tdl'd in the scenarios. However, in the rea l working environments, 

l\'Spondcnts would normally require additional information. It is suggested 

thnt future studies invo lve an in-depth interview bes ides including more 

ethica l scenarios. 

Second, the study employs a cross-sectional approach which limits 

the respondents' views and opinions. It would be better for the study to 

adopt a longitudinal approach, whereby the respondents are required to 

respond to the questions at the entry level and after completion of their 

studies. Researchers should consider this approach in their future studies. 

Third, this study focuses on UiTM Kelantan Accounting students 

alone. The findings obtained may not be generalized to other samples 

across the industries such as banking and public services, and regions 

such as Kuala Lumpur and Johor. The same research however, could be 

replicated using different samples in other industries and regions. 

Conclusion 

From the findings, it can be concluded that religiosity and knowledge of 

ethics contribute significantly towards ethical judgments. It is hoped that 

the findings of this study would help the institutions of higher learning and 

educators to inculcate religious and ethics values in academic curriculum 

and their teachings. The academic curriculum must not only equip the 

students with the technical competency; it should also guide them to 

make ethical judgments. Enhancing ethical judgment skills among the 

students is a challenge to educators in order to produce accountants 

equipped with integrity and thus regain the public trust on the profess ions. 
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