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ABSTRACT

This study aims to determine the level of behavioural intention in purchasing halal

food, to study the relationship between independent variables and dependent

variable, and lastly to determine the most significant factors that influence

behavioural intention in purchasing halal food of generation Y which is UiTM Melaka

City Campus students intentions in purchasing halal food in Melaka. Modified Azjen’s

Theory of Planned Behavior is used as a theoretical framework consists of five

components which are attitude, subjective norms, perceived behavioral control,

religiosity and government initiatives. Data were collected from 280 respondents

from semester 1 until semester 5 through questionnaires by using convenience

sampling method. The respondents were between 19 to 30 years old students at

UiTM Melaka City Campus. Frequency Analysis, Reliability Analysis, Descriptive

Analysis, Pearson Correlation Analysis, and Multiple Regression Analysis were used

to analyse the findings. The results of the findings indicated that attitude and

religiosity determinants of students are the most determinants that influencing their

intention in purchasing halal food. This study contributes knowledge to the

government, religion, country and individual regarding the importance of halal food

industry.


	A STUDY OF MODIFIED OF THEORY PLANNED BEHAVIOR AMONG UITM
MELAKA CITY CAMPUS STUDENT IN PURCHASING HALAL FOOD
	AUTHOR’S DECLARATION
	AUTHOR’S DECLARATION
	ACKNOWLEDGEMENT
	TABLE OF CONTENTS
	LIST OF FIGURES
	LIST OF TABLES
	LIST OF ABBRIVIATIONS
	ABSTRACT
	CHAPTER 1 
INTRODUCTION
	1.0 INTRODUCTION
	1.1 BACKGROUND OF THE STUDY
	1.2 BACKGROUND OF HALAL FOOD
	1.2.1 Definition of Halal
	1.2.2 Halal Logo
	1.2.3 Categorization of Halal
	1.2.4 Authority of Halal Certification

	1.3 PROBLEM STATEMENT
	1.4 RESEARCH QUESTIONS
	1.5 RESEARCH OBJECTIVES
	1.6 SIGNIFICANCE OF THE STUDY
	1.6.1 Contribution to Knowledge
	1.6.2 Contribution to Government
	1.6.3 Contribution to Religion
	1.6.4 Contribution to Country
	1.6.5 Contribution to Individual

	1.7 SCOPE OF THE STUDY
	1.8 LIMITATION OF THE STUDY
	1.8.1 Respondent-Commitment and Cooperation
	1.8.2 Accessibility and Availability of Internal Data

	1.9 DEFINITION OF TERMS
	1.9.1 Generation Y Consumers
	1.9.2 Halal Food
	1.9.3 Attitude
	1.9.4 Subjective Norms
	1.9.5 Perceived Behavioral Control
	1.9.6 Behavioral Intention
	1.9.7 Government Initiatives
	1.9.8 Religiosity

	1.9 SUMMARY OF THE CHAPTER

	CHAPTER 2 LITERATURE REVIEW AND CONCEPTUAL FRAMEWORK
	2.0 INTRODUCTION
	2.1 DETERMINANTS INFLUENCING HALAL FOOD PURCHASING
	2.1.1 The relationship of attitude, subjective norms, and perceived behavioral control with behavioral intention
	2.1.2 The relationship between religiosity with behavioural intention
	2.1.3 The relationship between government initiatives with behavioural
intention

	2.2 THE BEHAVIORAL INTENTION IN PURCHASING HALAL FOOD AND THE
CONCEPT OF NIYYAT FROM THE ISLAMIC PERSPECTIVE
	2.3 CONCEPTUAL FRAMEWORK
	2.4 THE THEORY OF PLANNED BEHAVIOR
	2.5 MODIFICATION OF THE THEORY OF PLANNED BEHAVIOR
	2.6 HYPOTHESES
	2.7 CHAPTER SUMMARY

	CHAPTER 3 
RESEARCH METHODOLOGY
	3.0 INTRODUCTION
	3.1 RESEARCH DESIGN
	3.1.1 Purpose of Study
	3.1.2 Type of Study
	3.1.3 Extent of Researcher Interference
	3.1.4 Study Setting
	3.1.5 Unit of Analysis

	3.2 POPULATION AND SAMPLE SIZE
	3.2.1 Target Population
	3.2.2 Sampling Frame
	3.2.3 Sampling Techniques
	3.2.4 Sampling Size

	3.3 DATA COLLECTION METHOD
	3.3.1 Primary Data
	3.3.2 Secondary Data

	3.4 VARIABLES AND PROPOSED MEASURE
	3.4.1 Nominal Scale
	3.4.2 Rating Scale

	3.5 INSTRUMENT
	3.6 DATA COLLECTION PROCEDURE
	3.7 PLANS FOR DATA ANALYSIS
	3.7.1 Reliability Analysis
	3.7.2 Descriptive Analysis
	3.7.3 Correlation Analysis
	3.7.4 Regression Analysis

	3.8 VALIDITY OF INSTRUMENT
	3.9 CHAPTER SUMMARY

	CHAPTER 4 
FINDINGS AND DISCUSSIONS
	4.0 INTRODUCTION
	4.1 OVERVIEW OF DATA COLLECTION
	4.2 FREQUENCY ANALYSIS OF DEMOGRAPHIC CHARACTERISTICS
	4.2.1 Analysis of Respondents Based on Gender
	4.2.2 Analysis of Respondents Based on Age
	4.2.3 Analysis of Respondents Based on Programme
	4.2.4 Analysis of Respondents Based on Religion
	4.2.5 Analysis of Respondents Based on Residence

	4.3 RELIABILITY ANALYSIS
	4.4 DESCRIPTIVE STATISTICAL ANALYSIS
	4.4.1 Summary of Descriptive Analysis
	4.4.2 Descriptive Analysis for Attitude
	4.4.3 Descriptive Analysis for Subjective Norms
	4.4.4 Descriptive Analysis for Perceive behavioural control
	4.4.5 Descriptive Analysis for Religiosity
	4.4.6 Descriptive Analysis for Government Initiatives


	SUMMARY OF RESULTS



