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ABSTRACT

Online business is one of the economic sectors that has become an attraction among the 
people in Malaysia. This is because with the existence of online business activities this 
can give a little bit of a positive impact on life. However, Malaysia has been hit by the 
Covid-19 virus outbreak which has caused all existing sectors to be disrupted in their 
activities as the government has instructed not to conduct any operations that could lead 
to an increase in viral infections. Therefore, many in the community are actively 
conducting business activities online to find some side income to continue living. This 
study can see the community in several areas of the state, especially in the state of 
Terengganu which was taken as the study area to complete this study. This study is 
related to the financial impacts of Covid-19 towards online sellers in Terengganu. 
Against this background, this study focuses on how the ways in which each online seller 
relates to their financial management. This study uses a qualitative method in which 
online sellers in the area will be interviewed to find out their financial impact and how 
they manage their finances in the face of the Covid-19 pandemic that hit Malaysia. 
These data were analyzed and evaluated to obtain the results of the study. It is hoped 
that this study can receive benefits on the grounds of improvement related to financial 
management among online sellers.
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