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ABSTRACT

The objective of this study is to explore the factors that can motivate the
public in Kota Kinabalu to patronize Bank Muamalat's Islamic pawn
broking or Ar-Rahnu. More specifically, to examine the factors or reasons
of customers for choosing Bank’s Ar-Rahnu rather than conventional pawn
broking. A self-administered questionnaire was used to carry out to collect
raw data from the respondents.

The findings revealed that all the independent variables,
awareness, Islamic reputation, service quality, low interest and
safe/secure can significantly influence the public to patronizing of Islamic
Ar-Rahnu offered by Bank Muamalat Kota Kinabalu. The findings urged
Bank Muamalat to serve their customers by adding extra values in service
quality and increase their promotion activities as to increase the level of
awareness and satisfaction towards their Ar-Rahnu product.

The management of BMMB should also pay more attention to the
level of awareness since awareness factor is less influencing. It is,
therefore, the bank's management need to take extra mile to create the
awareness among the public/customers and convince them to patronize.
The demographic factors such as education background, working status,
income level and occupation do have significant influence towards overall
preference of patronizing Bank Muamalat's Islamic pawn broking, that is,
Ar-Rahnu.

(it)



Table of Contents

Acknowledgement
Abstract

List of Tables

List of Figures

CHAPTER 1

1.0 INTRODUCTION

1.1 Background of Study
1.2 Problem Statement
1.3  Objective of Study
1.4 Research Questions
1.5 Significant of Study
1.6  Limitation of Study
1.7 Key Terms

CHAPTER 2: LITERATURE REVIEW

2.0 Introduction
2.1  History of Ar-Rahnu in Malaysia
2.1.1 Where to Get Ar-Rahnu Facilities in Malaysia
2.1.2 Advantages and Benefits of Ar-Rahnu
2.2 OQverview of Bank Muamalat Malaysia and its Ar-Rahnu in
Malaysia and Sabah
2.2.1 Overview of BMMB's Ar-Rahnu
2.3 Challenges Faced by BMMB's Ar-Rahnu in Kota Kinabalu
2.4 Overview of Previous Studies of Ar-Rahnu

CHAPTER 3: RESEARCH METHODOLOGY & DESIGN

3.1  Study Design

3.2 Study Scope

3.3 Sample and Target

3.4 Data Collection

3.5 Research Instrument/Tool

3.6 Data Processing and Analysis
3.7 - Research Framework

(iii)

PAGE

NOU LN =

.10
12
.13
15

16
17

...24
...24
...24
.24
...24
.24
s 80



CHAPTER 4: ANALYSIS AND INTERPRETATION of Data

4.1 Section A: Respondents’ Demographic Profile

4.2 Section B: Respondents’ Awareness Towards Ar-Rahnu
4.3 Section C: Respondents’ Comments on BMMB' Ar-Rahnu
4.4 Variance analysis for Respondents Demographic Profile
45 Descriptive Analysis: Types of Bank Respondents’ Ar-Rahnu
46 Reasons for Patronizing Ar-Rahnu

4.7 Correlation Analysis

48 Linear Regression Analysis

CHAPTER 5: CONCLUSION AND RECOMMENDATION

5.0 Conclusion

5.1 Recommendation

REFERENCES

Sample A Set of Questionnaire APPENDIX A

SRR
...30
- 7 4

41
42
43

...48
...49

.51

D3



