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[ would like to submit my thesis “ The Customers Awareness And Satisfaction To
The Salary Deduction Scheme™ by Tabung Haji. This thesis is a partial requirement
to fulfill Marketing Internship (MKT 650).

2. The purpose of this thesis is to analyze the customers awareness and satisfaction
to the salary deduction scheme, service provided by Tabung Haji to their

customers, and to get better understanding on the quality of the customers
awareness and satisfaction,

3. 1 would also thank you for all your guidance and support for the completion of
this thesis.
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1.0 INTRODUCTION

1.1 Company Backeround

Before world war 11 most of the Malaysian people depend on the uses of 'Syeikh
System’. Generally Sycikh System function as an institution that organizes and sends the
future Haj to Mecca. Further more they also been responsible to prepare the supplement
or support service during the process of Haj. These group (Syeikh) also act as a Haj
broker. Detail we can stated that the specific task of Sycikh of Haj.

e Organize the Haj's registration at District office.

o

Prepared the passports, tickets and date of departure.

e Sending the Haj's group cither to specific office in Penang or Commissioner Office in
Singapore

e Scnd the Hay's group direct to Haj's ship, either at Port Klang or Singapore.

e Secnd the Haj's baggage to the Haj's ship.

But there are many problems that experience by Malaysian Haj using this kind of
service system, which is:
I To prepare large amount of money
These are no systematic way for the future 1aj to save their money.
il. Transportation
It's hard for the future Haj to get to the port and sometimes they need to

spend a lot of money to reach at the port (either Klang or Singapore)
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