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Dear Sir.

RE SUBMISSION OF FINAL RESEARCH PROJECT PAPER

Perpustakeen
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Kampus Machung.

I, hereby enclose a research report title “A Research on the Approprate

Advertising Media for Svankat Takaful Malaysia Sdn

(STMSB)

Developing Public Awareness on Their Products™ The purpose of this work 14 10
idenufyving the advertising media that can be the most favorable to the pubhics
recenving the information about STMSB's products Besides, this work many
contnibute some  recommendation to STMSB in choosing  the  appropriate
advernsing mediz for their promotion program that will able to develop public

awareness on their products

The findings from this study will benefit STMSB i s future marketing

decisions

I do hope that this project paper will meet vour requirement

Thank vou

Yours faithfully.

NOOR FZLINDA FABEII
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ABSTRACT

ABSTRACT

This research 1s done 1n order to find the appropnate advertising
mediz of Svankal Takaful Malavsia Sdn Bhd (STMSB) that able 10 develop
public awareness on 1ts products. The development of this topic 1s derived from
the present problems faced by STMSB. that 1s Jack of awareness on STMSB s
products among publics The main objective of this research 1s to determine the
sunable advernsing mediz that able 10 reduce the lack of public awareness on
STMSB and 1ts products. which will increase the demand for STMSB's products.
Due to some lmmnanons. such as budget constraints. manpower and ume
constraints, semples for this research were onlv selected among people in Kota

Bharu Kelantan

According to the findings that have been gathered, most of the
respondents agreed that television able 10 make them aware on a product or
service offered bv 2 company. As the conclusion. STMSB should involve in
television advernsing acuvelv rather than only advertise 1ts products n certain
newspaper and magazine 1n order 1o increase the degree of awareness among
publics towards 1ts products. Besides, STMSB could add other markenng
communication tools such as exhibinon. seminar and expo. which conducted by
1ts marketing officers With this. public will able 10 accept the information from
the markeung officers as they have already aware about the products offered by

STMSB through adverusement 1n television.
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